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Scientific Selling 


Scientific sales training 
teaches service station at- 
tendants how to handle mo- 
torists, one oil company 
finds. A service station is 
used as a “laboratory.” Page 
25. 


Service Cars Sell 


Service stations in better- 
class residential areas re- 
port increase in tire and 
battery sales of 20 to 40% 
through the use of service 
ears. Cost of operating 
these cars, and results from 
their use are analyzed in an 
article beginning on page 33. 
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Oil Suit Hangs in Balance 


WASHINGTON—Whether the oil divorcement suit is filed in next 
few months rests with President Roosevelt. Nature of the charges, theory 
of the suit, number of defendants, and other “inside” details of the case 
are discussed by News Editor Petty, after a week's visit in Washington. 


Page 13. 


Compact Eyes Defense 


OKLAHOMA CITY—Oil Compact 
members study defense and are told 
there is no bottleneck in oil indus- 
try. Suggest September crude al- 
lowables be cut 5% below Bureau 
of Mines forecast. Page 13. 


N. A. P. R. Meets 


National Assn. of Petroleum Re- 
tailers meeting in Chicago Aug. 20- 
22, hears Paul Ryan, president of 


NEWS IN BRIEF 


All Pennsylvania grade crudes cut 
15c per bbl. by Valvoline Pipe Line. 
Page 13. 


* Bo Bd 


AFL group “blacklists” oil company 
in commission agent fight. Page 13. 


* * * 
G.C.R.A. reports rise of 181,000 bbls. 
during first half of August. Page 24. 


* * * 


Olin Culberson elected to Texas Rail- 
road Commission, taking place of Lon 
A. Smith. Page 20. 


bd * * 


Arkansan suggests that states absorb 
defense gasoline tax hike. Page 19. 


Florida’s Senator Pepper would con- 
trol industries through proposed bill. 
Page 24. 


# * * 
Rail shipping refiners hit trainload 
rate delay. Page 23. 
ft: * * 
Tanker rates steady with more ships 
reported in “lay-up.” Page 23. 


e. * © 


Shreveport refiners ask lower rates 
into Mississippi. Page 23. 


NDAC’s Henderson prepares oil suit 
defense report. Page 15. 





National Refining urge the elimina- 
tion of unprofitable marketing prac- 
tices. Page 21. 


Crude Hikes Spread 


Advance of 10c in Illinois crude 
prices has spread to neighboring 
states of Michigan and Kentucky. 
Drop in Illinois output has narrowed 
market for that oil, with pipeline 
shipments to East Coast discon- 
tinued. Page 13. 


Aviation ‘Gas’ Stocks 


WASHINGTON—N ational De- 
fense Advisory Commission studies 
plan for building up “stock pile” 
of 92-octane aviation gasoline for 
military training planes. Page 22. 





Divorcement Suit Aims 
At Government Control 


Divorcement suit is sim- 
ply a device for foisting 
government control on en- 
tire oil industry through a 
court decree, says Editor 
Platt, adding that reduction 
of pipeline rates and ending 
of subsidized marketing op- 
erations, are coming any- 
way. Page 17. 




















1 wiry BRODIMATIC PRINTER? 


PRINT IT! IMATE 


“2 ER 
-TYPE PRINT 
Ly ROLLER 
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Brodimatic Printers eliminate costly errors which result from 
undecipherable deliverymen’s figures. The Brodimatic Printer, 
moreover, combines in one compact mechanism, improvements 
that make it beyond comparison. Exclusive Brodie cam-segmen- ‘m=, 

tator principle permits meter-to-printer contact only for the tT] \0 4 u oi 
instant when delivery receipt is printed. The Brodimatic Printer, Lal a” 
therefore, does not retard the meter because it is not meter- 
driven. Unlike “hammer-type” printers, there is no shock, for 
the Brodimatic Printer smoothly rolls to print, providing 


tamper-proof delivery receipts that are fully verified. Write for 
full details. 
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BRODIE QUANTROX 


RALPH N. BRODIE CO., INC. 


950 Sixty-First St., OAKLAND, Calif., U.S.A. Cable Address: 
“BRODICO” © Division Offices: Chrysler Bldg., NEW YORK 
59 E. Van Buren, CHICAGO ¢ 2809 Canton St., DALLAS 
Representatives and Stocks in All Principal Cities 
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The Brodimatic Printer is another ex- 
clusive ‘BRODIE Meter development. 
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COMING MEETINGS ... 


SEPTEMBER 

Kentucky Petroleum Marketers Assn., Tenth Annual Golf 
Tournament, Lafayette Hotel and Ashland County Club, 
Lexington, Ky., Wed.-Thurs., Sept. 4-5. 

American Society of Mechanical Engineers, Spokane, 
Wash., Tues.-Thurs., Sept. 3-5. 

American Chemical Society, Detroit, Mon.-Fri., Sept. 9-13. 

Oil Trades Assn. of New York, Sports Day, Pelham 
Country Club, Pelham, N. Y., Tues., Sept. 17. 

National Petroleum Assn., Hotel Traymore, Atlantic City, 
N. J., Wed.-Fri., Sept. 18-20. 

SAE National Tractor Meeting, Schroeder Hotel, Mil- 
waukee, Wis., Tues.-Wed., Sept. 24, 25. 

OCTOBER. 

National Lubricating Grease Institute, Annual Convention 
Stevens Hotel, Chicago, Mon.-Tues., Sept. 30, we" 
North American Gasoline Tax Conference, Whitley Hotel, 

Montgomery, Ala., Thurs.-Sat., Oct. 3-5. 

Western Petroleum Refiners + cate Regional Meeting, 
Wichita, Kansas, Fri., Oct. 

American Gas Assn., aaanite ‘City, New Jersey, Mon.- 
Thurs., Oct. 7-10. 

National Safety Congress & Exposition, Hotel Stevens, 
Chicago, Ill., Mon.-Fri., Oct. 7-11. 

Indiana Independent Petroleum Assn., Fal] Convention, 
Hotel Severin, Indianapolis, Wed.-Thurs., Oct. 9-10. 


Automobile Manufacturers Assn., 1940 Autoshow, New 


York, Sat.,. Oct. 12. 

SAE Annual Dinner, Hotel Commodore, New York, N. Y., 
Mon., Oct. 14. 

National Stripper Well Assn., Dallas, Tex., Tues., Oct. 15. 

Independent Petroleum Assn. of America, Annual Meet- 
ing, Dallas, Texas, Wed-Fri., Oct. 16-18. 

American Institute of Mining and Metallurgical En- 
gineers, Petroleum Division, Los Angeles, Oct. 17-18. 

American Institute of Mining and Metallurgical En- 
eae Petroleum Division, Tulsa, Okla., Thurs-Sat., 
Jet. 24-26. 

National Dixie Distributors, Inc., Hot Springs, Ark., 
Monday, Oct. 21. 

Western Petroleum Refiners Assn., Regional Meeting, 
Shreveport, La., Fri., Oct. 25. 

Ol Trades Assn. of New York, Annual Banquet Ww aldorf- 
Astoria Hotel, New York, N. Y., Tues., Oct. 

NOV EMBER 

oe Natural Gasoline Assn., Los Angeles, Calil., 
ri OV. 

Texas Mid-Continent Oil & Gas Assn. +» Fort Worth, Tex., 
Thurs.-Sat., Oct. 31-Nov. 2 

American Assn, of Petroleum Geologists, 
Calif., Thurs.-Fri., Nov. 7-8. 


Los Angeles, 


American Petroleum Institute, 21st Annual Meeting, 
Stevens Hotel, Chicago, Ill., Mon.-Fri., Nov. 11-15. 
Arkansas Oil Dealers Assn., Little Rock, Ark., Thurs., 


Nov. 14. 
Arkansas Soc jety for Gy Materials, Hotel Mayflower, 
Washington, D. C., Thurs., Nov. 
DECEMBER 
Exposition of Chemical Industries, Grand Central Palace, 
New York, N. Y., Sun.-Fri., Dec. 1-6. 
American Institute of Chemical Engineers, 
Meeting, St. Charles Hotel, New Orleans, 
Dec. 4, 
named Institute of Chemical Engineers, 
La., Mon.-Fri., Dec. 2-6. 


33rd Annua! 
Mon. -Wed., 


New Orleans, 


CONTENTS 


NEWS 
Overall Oil Suit With 300 Defend- 
ants Hangs in Balance....... 13 
Compact Studies Defense, Recom- 
mends Cut in Allowables .... 13 
Illinois Crude Market Narrows 
as OUUDUE DFODE: «2.25 ~ ccc 13 
Michigan, Kentucky Crudes Fol- 
low Illinois Upward .......... 13 
California Allotment Down 16,000 
DOPVGls WGI oa.c ei cee cidae es 16 


State Department Assures Cali- 
fornia Oil Men of Liberal Ex- 
DOFrt LICGHSING «6.55 6iis cca 16 


Control of Oil Industry Seen in 
Bi'l Proposed by Senator Pep- 
DOE cuvcccude no cguacaneeecs 20 

Natural Gasoline Assn. Adopts 
Tentative Liquid Gas Standards 20 

Corimission Agents, Who Joined 
A. F. of L. Still on Strike .... 20 

Dealers Hear Ryan Emphasize 
Importance of Sound Market- 
tie PROCCOUICS .:..c.002 0050083 21 





N. P. A. Meeting at Atlantic City, 


SEDG, Tie qoks oda ciee ete 21 
Culberson Elected to Texas Rail- 

road Commission ......<.«ss: 22 
Texas Studies Monthly Allow- 

Us oi Sisk Sees Hea ee 22 
MERCHANDISING 


Service Station Used as 
ratory’ for 


‘Labo- 
Scientific Sales 


SPV oo as eae ean 25 
Helping Stranded Motorists 

Boosts Tire, Battery Sales.... 33 
MARKETS 
MNPO@OMEMOENE < «<<. 6c oct ncee ess 39 
WEREWWOMGGEIRD ocak cited ccs ess 39 
Pualtere CG we 5 casiacke ceases 39 
CO sd os nee i vue eee 39 
PO@MMSVIVAMIA «0... 666s ccccccene 39 
COI we sialecs eae nee 39 
Refinery Prices ............. 40, 41 
SGamnGerd PRIMES .c 6. ckectawuus 42 
Tank Wagon Prices.......... 43, 44 
Crude Ol} Prices. . ...6ssscues 45, 46 


THIS WEEK WITH NPN 


STUDENTS 

In this issue NPN brings you 
the latest word on training pro- 
grams for service station em- 
ployes. In the training station 
of one large company students 
learn by doing. Good housekeep- 
ing, salesmanship, lubrication 
procedure are taught to the stu- 
dents, plus a knowledge of how 
to size up the motorist and anti- 
cipate his wants and his resis- 
tance to sales arguments. If 
you're thinking of starting your 
own training station—or if you 
have one now-——you’ll want to 
read this article to see if you’re 
using the very latest training 
methods. See page 25. 


SERVICE CARS 


Are there profits in service 
cars? A story in this issue on 
Service Cars answers that ques- 
tion by showing the per mile 
operating cost and the sales from 
typical station cars of tires, bat- 
teries and other accessories that 
help swell sales volume. This 
article tells about stations which 
can successfully operate residen- 
tial service cars. You’ll find full 
details starting on page 33. 


COMPACT MEETING 


The Oil Compact meeting was 
held in Oklahoma City late last 
week. One of the highlights of 
the meeting was a report that 
stated rapid strides have been 
made by the refining industry in 
changing refining runs to yield 
a greater proportion of heating 
oils needed for the coming winter. 
This has affected the volume of 
gasoline ordinarily placed in stor- 
age. The report is given in the 
New Section. 


NEXT WEEK 

Next week’s NPN features in- 
clude stories you won’t want to 
miss. The first shows the profit 
possibilities of soft drink selling 
in service difficulties 
that must be overcome and year- 
round sales prospects for soft 
drinks. The second article con- 
cerns an auxiliary pump _ unit 
used on small trucks to provide 
power delivery of products, par- 
ticularly in rural sections. The 
unit eliminates bucket deliveries 
and affords more time to soliciting 
new business. 
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...is where you keep your oil or gasoline—whether 
in a storage tank, a tanker, a tank car, a loading 
platform, a truck, or a gas pump. 


HATEVER happens between these two points 

has a direct connection with the bills you pay 
and the profits you make. That’s why the selection 
of the right hose is so important . . . and that’s 
why so many operators specify neoprene for their 
hose linings and covers. 


Neoprene now is standard for practically all types 
of oil-conveying hose—and what a high standard of 
service it is setting! This remarkable chemical rub- 
ber has all the strength, resiliency and toughness 
of natural rubber... pJus resistance to oil, heat, 
gasoline, sunlight, oxidation, and aging. Hose lin- 


TESTED BY TIME! 
19328 4 MONTHS 


PROVED BY USE! 








1933 9-year chart of Neoprene 
1934 sales shows an amazingly 
1935 strong, steady increase! 
1936 
1937 
1938 











6 MONTHS ONLY 





WHAT’S THE CHEAF1 — 


BETWEEN 








either to a tanker, a truck, a filling station, a private 


te ...is where you want your oil or gasoline to go— 
home or an automobile. 


ings and covers made of neoprene stay in tip-top 
condition longer. Linings of neoprene stay firm and 
resilient longer. Neoprene covers resist sunlight and 
oxidation...and oils picked up in service. 


Put the brakes on overhead cost and replace- 
ment bills! Remember that neoprene is doing a big- 
ger job than ever before in the distributing end of 
the Petroleum Industry. From well to consumer 
you'll see more and more of this money-saving ma- 
terial being used. Specify neoprene... then watch 
the costs go down! E. I. du Pont de Nemours & Co. 
(Inc.), Rubber Chemicals Div., Wilmington, Del. 


Specify 


NEOPRENE 


FOR YOUR HOSE LININGS AND COVERS 
Du Pont, Rubber Chemicals Div., Wilmington, Del. 
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LATEST OIL INDUSTRY 


STATIS TREES 



























































































































































































































































































































































































































































































































































































































































































































































































































































































































































4 
- | H Rp 4 hee TT TTT yyy | | TTreTrT ere? pet T TTT. 
| | ; | | } } | 
LEE U. S. Motor Fuel Stocks | | | | | | nal $0 { + Gas Oil and Distillate Stocks ret tH 
| 105 t | 5 HHH | T | rT + i" + Bees +—+- Ne 44+ ++ 4 Pept ty 
1 {ft ‘1940 MEET] 11] | HN 
i | | | | | | ; | f | | ; | . } 
| 100 FF | +} — + ome + 
} | | | | | aa | | 
| | Val 1 | | NM 1} | | 3 Ht 
8 FTTH rt | t wr 
is / } | | | | | | | | — Lif 
i ALLL Liititi | : LL : i | | 
= LT See SETTLE TL TSS | | s Ht 
= [A vane are Litt , us 4 
. MITT TT TTT | NT TTT] = 
° 4 | | | | | 11 | ° l 
. , | aah HEEL . HH » 
z 7 TTT TTT TT SeRL MH TTTT TT] : ! * 
re) "4 PPR RE \ | irr pa ' 
— | | | \ | | | | = +++ +-4—+- —+$—$+§ +++ $$ +--+ +--+ 
a TTT] TTT] rr Tt | ry Be NH 
| } | | | 19 \ I NZ 4+—_+—+—_ +++ 1 | 
N ! Hd 1 w TTT eH EN TT re 
erry 3as ono 4) mS t 8 MS 22-9 6 19 2 Fe HP me 
BE MAY JUNE JULY AUG 
65 HANGERAOUROUEAE | 
| ing | 
HELE 
SEROGROGRGRRRRRRRRROOEI 
TY UARICUIUE LIC I EEe TE 
| JAN. FEB. MAR. APRIL MAY JUNE JULY AUG SEPT. OCT. NOV. _ DEC. e ‘ * 
REFINERY TANK CAR PRICES 
HI || TITTLE STITT] 
« @ ) HTH r | | Crude Stocks | | | 
_ } | K 
ereane BaEaE ttt it tt A m5 HN 
2 \_ Penna. Bright “ee "7 TH Po | | NTT T | | 
3 th | | | LTT | ANS TT | a 1} | | | 
ied aS +1 eae $f dg -a } | i SN | 
al 35 a tz 7 TTTT ITT TT TY 4 900 i | 
a : | | af | | | « t ae | + 
2 20 Mid-Cont. wih "I ey | 1} vie al bok. ease 1 m | ok . 1939 4 | N } | | | | 
Gj ing | Vieyii didi eB a PEE N } | | | 
O15 bseh slap aE PA 4S SUS Ree wm 275 4 ~ rT 
15 TT | | aie Pee t Sears | | aaa ] re) Lar ei | } | | | | | 
Penna. Bright Stock 1939 | Mid Cont, Bright Stock 15% LTTE TL | ni 2 | | peas 
Zz \ | 
} \ | } | } } | } | 
| | ETT TTT exsoume TTT TTT TET Sa ANTI N 
bt ut aa 184 a aaa ae \ rl \ | | 
|Z } | ft | SLby 
io 6 : = 1940--| | | 
5 bt ut Ml 1099-1, | TTT N| | | | 
x pit iiig | | | | | | 
BSP p Ere HELEN EE 
n 2 FMAM LALA SOM D 4118 1:8 1S 29 6 13 ard eT 
E MAY JUNE JULY AUG. 
0 
| ee e e 
z **/ Gull Coast He. 2 1940> rT | 
3 oar? rrTrrT EL BY eS ee 
2 F n+ Ert Fisch icpectd ie oe ALLL 1 CURRLERGRGGLRRGRRee 
©) he | (| | } | 
% skim te 2 Saw 140-7 bhatt I LMU He os a 
oO. } — ee et te ——— —_ | 1G) 
a INI STN patties ae ee Pitty rer ‘sd Fuel Oil Stocks |) 1111 
i= 5 = eS SSS" + + +—+ a 
Z E Okla. No. 2 Straw 1939 | | ; } | Seetaan 
+ thy ql | | | rT i Trin 
1 Litt | + Gulf Coast No. 2 19394 ——--—— rt Trt TTTTT TTT a on rth 
|| | i peeeeeeoue 
« Saeeesenant 
ie Bunker “C” inves -WEAVY FUEL | ff +t = i. ct 
1.0 tt eee eantt oo S88, ees adese eee see ea ne | 
3 = 5 Ly} | a OE Sy SE SS est i = } jit 4 mer i oa ae ae) Set ar Be ° a r 
z 8 Gulf Bunker “C” ate SL] ---t52ee i saeyer te rt ee ee n | . 
m pogeerrre peepee? | | ca 
< (thittH. ott |e ft | ° audi a 
a Litt tt | Lida = aanee 
x Lance PTT Tirt 2 oe aa 25Re a [ 
= 1 ce sa ees ae aw ee a SH pot 4 4 4 fit 4 {4 ae Sake bndeel of cE x 
3 ao Sor REESE EEEEE al Tmt ee = 
| } | | | | } a 
3 Neale 5 mes | | } | | Oe H t+ a | rt ss eR r eauas 
aa ath | HH CT HHH H 
| | | . 3 | | 
i X Sees Loe } 1 i 2a Baakad } } “ee 
Qe EEE PEEPS EHV EE EEE EEE 
2 10% 2 § 12 0G 4 111 8 2S TS IT Ts IS TT te . 4 18 6 ets te tT ee a8 
_ q JAN. FEB. MAR. APRIL MAY JUNE JULY AUG. SEPT. OCT. NOV. DEC. MAY JUNE JULY AUG. 


























von 








ms — 
: ne Oe 2 tenn pene” cae tee oe 
er vaca aoe 
Res atl pees 
* pS we ST ae ee 


an oe te 
aso we 





< ss \ 
. Ls my 
% *% * - 
Re eae oP -s58 § 
. 5 ’ . . 
“% % * tia % % \ 
‘ 5 * vy 4 

. ” % %& MER Aa 
uA ts \ ANY 

Bes Sue a \ % Se : 
“y?. ‘ ys ¥ 
s . ‘ ek 5 ** 
A, 4 a 


ba ear 


AY Ya 4 
QE oe %. % \) 5 AG 










‘ 


& 
» 
4 






































a Bog : : ~% ‘ 
Ls oc \ ae ee Ss 

cB A ee 4 
ek ‘ we ae t 

. ¥ oe 
o ~%, BES ER ape Hee’ Sali 
3 4 a ; ot $2 ano 
Ware 


i onl 


Il 
A 


OIL PRICE HANDBOOK FOR 193: 


Now Read y Carries 1939’s Important Oil Prices — 0 
a time Saver—an invaluable reference Book! 


eA 





R 
: 
CONTENTS T HE OIL PRICE Handbook for 1939 will save enough time to justify ; 
REFINERY several times its cost. Instead of spending hours searching for a price 
sc te refinery — car a for aggre ona certain date, look in the Oil Price Handbook and find it in a few 
products, complete, as publishec weekly in 
National Petroleum News. seconds. A list of refinery tank car market prices, export market quo- 
EXPORT—SEABOARD tations, tank wagon, service station, and dealer prices, aviation tank wagon 
er ieee war tee at Gok Pathe Ceoeen prices, crude oil prices, and statistics on production are contained in this . 
and along the Atlantic Seaboard. \ 
TANK WAGON, SERVICE STATION up-to-date handbook. Y 


AND DEALER 
18,000 tank wagon, service station, and dealer In addition, the handbook includes a directory of refineries in the 


prices of motor gasolines and tank wagon 


prices of kerosine in the United States and United States. This directory lists company individuals in charge of 


Canada 








AVIATION refinery sales and refinery operations and their addresses. 
Aviation tank wagon gasoline prices at rep- : t 
resentative points in the United States. All information is compiled by the market reporting organization 0! 
WORLD 


World retail gasoline and kerosine prices in 


nn Clip and Mail this Order Blank TODAY! 


Crude oil prices for all fields as posted by ——— a  — ca soe 0 
major companies. 


STATISTICS 


National Petroleum News. Price $10 per copy. 





NATIONAL PETROLEUM NEWS , 
1213 West 3rd St., Cleveland, Ohio . 
Send at once the Oil Price Handbook for 1939. Enclosed is check for $10. 


Statistics on production and stocks of crude 
oil and principal refined products, by districts, 
for 1939 and yearly totals back to 1918. 


REFINERY DIRECTORY I 
; | Name é D 
Refinery directory of plants in the United 

States. This directory gives plant location, I 
type of plant, capacity, type of cracking process | 

used, nature of output, railroad facilities, Address 3 : , ; 

names of company individuals in charge of 

refinery sales and refinery operations and | 

their addresses. 


City, State re \ 








SEND THIS ORDER BLANK WITHOUT DELI 
BEFORE THE LIMITED EDITION IS EXHAUST! 


USE THE COUPON TODAY 
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Crude Oil Production for the U. S. 


(American Petroleum Institute figures) 


—Week 
Aug. 24 
Barrels 
401,750 
181,800 
200 
,200,350 
273,800 
73,900 
20,300 
381,650 
16,850 


89,750 
53,570 
78,350 
17,500 
3,400 
100,650 
614,000 
,508,000 
133,570 
,641,570 


Ended—— 
Aug. 17 
Barrels 
392,250 
187,000 
200 
1,192,450 
278,400 
73,6500 
15.700 
391,350 
14,150 


90,300 
54,250 
75,500 
17,500 
3,500 
100,000 
632,600 
3,518,750 
117,290 
3,636,040 


































Weekly Changes in Crude Oil Stocks* 


(Thousands of barrels) 


1939 


Crude Production 


Crude Runs to 
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Inventories, July 31, 1940, of Pennsylvania Oils Other 


Than Lubricating Oils 














Change 
from Naphthas & Gasoline 
Grade or Orig .3 Aug. J .17 Aug. 10 , ee : 
xrad D Dr gin Aug 3 Aug 10 Aug. 17 Aug. 1¢ (1) Straight run, unblended and/or unleaded, for sale as 
Pennsylvania Grade 4,582 4,666 4,675 9 motor fuel .. Ser as sees j 2 667 
Gurer Appalachian ................ 1,462 1,439 1,374 65 é nt ye Sd ‘ ; : ? p ‘ ’ 
Lima-Michigan 1.442 1/458 1.408 50) (2) Naphtha and gasoline, for sale for blending or furthe1 
“sega be “peavey or Ka 91 ENT 951 anc 942 refining, or held at refinery for further distillation, re- 
Illinois-Indiana 21,561 21,607 21,359 248 formine. blendine or leadins ©42.139 
Arkansas 3,455 3,344 3,382 38 Se ee ee ane ieerassais 
Kansas ER ae. 7,911 8,004 7,966 38 (3) Below 65 octane, not included in (1) or (2) above 9,002 
BOUISIGMA: 2. wea. sere 12,412 12,898 13,003 105 (4) 65 octane & above ee , ; ; 238,335 
y > inc jecicci j 5c AG 507 & 
aor Gone Mississippi) ...... von peel Pad 135 Salable naphthas other than motor fuel material (does not 
. oe aia acu - pee pe ies > n< my ine > > ‘ry Process i as 9,170 
New Mexico 6,755 7,017 7,031 14 _ lude Refinery Process naphthas) 1 Fe 2 
>-—- Oklahoma 66,014 66,247 66,191 56 Kerosine tees (9,376 
Texas: os a 83,142 81,220 80,609 611 36/40 gas oil (includes furnace oil) 57,426 
| East Texas .. 19,699 19,707 19,843 136 Fuel oil (not reported above) : 29,738 
OK! West Texas 18,681 18,227 17.890 —337 (ie ink om enantiain ae iia. maida Pras 
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Vice-President of New Jersey Standard 





Edwin S. Hall 


-rominent in the petroleum industry since 1920, when he joined 

Standard Oil Co. of New Jersey (Delaware corporation), Edwin S. Hall 
has been elected a vice-president of this company, principal domestic op- 
erating subsidiary of Standard Oil Co. (New Jersey). 


Mr. Hall was born near the heart of Maine’s lumber country, in 
East Dixfield and attended Wilton Academy, from which he graduated 
in 1905. Three years later, he possessed a law degree from Cornell 
Law School, and commenced private legal practice in New York City 
and vicinity. 


After 13 years with Standard, Mr. Hall became senior counsel and 
in 1934, a director of the Delaware corporation. Ever since the Ameri- 
can Petroleum Industries Committee was formed in 1932, Mr. Hall 
has been a member and secretary. During days of the NRA, he also 
was active on oil code committee work. 
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Illinois Crude 
Market Shrinks 
As Output Dips 


N. P.N. News Bureau 

TULSA, Aug. 26.—The _ gen- 
eral advance of 10c per bbl. in 
Illinois crude prices was seen 
in the Mid-Continent and the 
Middle West as a retrenchment 
aimed at consolidating the 
state’s crude market in refin- 
ing centers not vitally affected 
by competition from oil from 
other states. It also claims for 
Illinois producers, the ‘“premi- 
um” which Illinois oil can com- 
mand because of its proximity to 
these markets. 

The advance in Illinois crude 
prices, which has been met by 
virtually all purchasers in the 
area, has spread to surrounding 
states, with Indiana, Kentucky, 
and Michigan crude prices also 
advanced the past week. 

Central states crude price ad- 
vances were initiated by Sohio 
Corp., purchasing subsidiary of 
Standard Oil Co, of Ohio—which 
buys from 60,000 to 70,000 bbls. 
daily of Illinois oil—and The 
Texas Co. on Aug. 21 with a 10c 
advance in Illinois basin oil to 
new price of $1.15 per bbl. Car- 
ter Oil, Pure Oil, Magnolia Pe- 
troleum, Gulf Refining, Ohio Oil, 
and Mohawk Oil Lines followed 
the advance in Illinois. Field re- 
ports indicate these companies 
purchase a total of almost 306,- 
000 bbls. of Illinois oil daily at 
this time. 

Illinois output has dropped a 
daily average of almost 126,000 
bbls. below peak production of 
517,050 bbls. reached the last 
week of June. This drop, 
caused by a decline of produc- 
tion from the Devonian hori- 
zon, forced Illinois producers 
to relinquish almost 86,000 bbls. 
of their daily average market in 
July. Oil shipments from I)- 
linois east, and to the Canadian 
market have suffered most, ac- 
cording to reports here. 

With the drastic drop in out- 


put came the inevitable shut- 
down of small refineries. No 


less than 6 small Illinois plants 
close to production have been 
forced to bank their fires. Re- 
fining capacity represented by 
these shutdowns is estimated at 
between 10,000 and 12,000 bbls. 
daily. Reports also were that 
some refineries in the Chicago 
(Continued on page 20) 
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Penn Grade Crudes 
Down 15c Barrel 
N. P.N. News Bureau 
CLEVELAND, Aug. 27. 
Valvoline Pipe Line Co. an- 
nounced a reduction of 15¢ 
per bbl. in its posted prices 


for all grades of Pennsyl- 
vania crudes, effective Aug. 


28. 

Bradford Oil Refining Co., 
announced Aug. 8 that effec- 
tive that date it would pay 
no more than $1.75 for Brad- 
ford District crude, while 
Joseph Seep Purchasing 
Agency, and Tide Water As- 
sociated Oil Co. posted $2.00. 

New postings by Valvoline, 
effective Aug. 28, are: Brad- 
ford (Elk & McKean Coun- 
ties, Pa.) $1.85; Warren, 
Forest, Venango, Clairon, & 
Butler counties $1.78; Alle- 
gheny, Beaver, Washington 
& Greene counties $1.50; West 
Virginia $1.44 and South East- 
ern Ohio $1.40. 








Oil Divorcement Suit 


Hinges on 


FDR's View 


(A. M. Petty, NPN’s news editor, headed the Washington bu- 
reau during oil code days and covered the three-month trial of 


Madison oil case. 
Petty gives here 


week in Washington. 


Lawyer as 


well as newspaperman, Mr. 


his views on the oil divorcement suit after a 
EDITOR.) 


By A. M. Petty, N.P.N. News Editor 


WASHINGTON, Aug. 24. 
divorcement suit will be filed in the next 


Whether the 


few months rests 


anti-trust oil 


entirely on final decision by the White House, despite Presi- 
dent Roosevelt's present “hands off” attitude. And it’s a toss- 
up now whether the suit will be filed, or shelved “because 


of national defense’. 


That is the conclusion reached by this writer after spend- 
ing a week here in Washington interviewing principals and 


others interested in the case. 





Oil Compact Studies Defense: 
Allowable Cuts Recommended 


OKLAHOMA CITY, Aug. 26. 

Charged with the vital respon- 
sibility of upholding conserva- 
tion of crude petroleum both in 
war and peace time, the Inter- 
state Oil Compact Commission 
Aug. 23 took stock of the oil 


situation from the national de- 
fense angle. 
Compacteers were pleased 


with the adequacy of crude and 
petroleum products supplies. 
They heard from Dr. Robert 
E. Wilson, oil advisor to the 
National Defense Advisory Com- 
mission that an analysis of the 
large and varied requirements 
of the Army and Navy for pe- 
troleum products indicates no 
serious bottlenecks, providing in- 
dustry continues to expand to 
meet its ever-growing demands. 
In discussing national defense, 


Dr. Wilson in his letter to the 
comnact, stated: 
“One of the most gratifying 


features of my work in the Pe- 
troleum Section of the Defense 
Advisory Commission is the fact 
that cur country, in striking 
contrast to all the warring na- 
tions, need have little concern 
as to the over-all adequacy of 
its supplies of crude petroleum. 
While the petroleum demands 
of modern mechanized war are 
far greater than during the last 
war, our defense planning does 
not have to face the prosnect of 
(Continued on page 15) 


OKLAHOMA CITY, Aug. 23. 

Members of Interstate Oil 
Compact Ccmmission adopted 
resolution recommending to all 
co-operating oil producing states 
that allowable production the re- 
mainder of the year be cut 5% 
below the Bureau of Mines’ de- 
mand forecast. 

There was doubt in minds 
of many observers here in Mid- 
Continent, however, that actual 
production the last quarter of 
the vear would reflect this rec- 
ommendation. 

In the first place, Oklahoma, 
Kansas and Texas have _ just 
“welcomed home” a part of 
their crude oil markets lost to 
Illinois. Producers in these 
states are not at all optimistic 
that Bureau’s demand forecasts 
will immediately reflect or keep 
abreast of this change in supply 
and demand picture that so vi- 
tally affects these Mid-Continent 
states. It is believed doubtful 
that increased market demand 
for Oklahoma, Kansas or Texas 
crudes will be disregarded. 

Apparently there is nothing 
in the picture at this time to 
bolster Illinois production and 
prevent further losses of Illinois’ 
markets to other’ producing 
states. W. V. Voskull, compact 
representative from Illinois sum- 
marized history of production in 

(Continued on page 20) 


Officially, 
keting 


the 
divorcement 


pipeline-mar- 

suit has 
the Depart- 
ment of Justice to the National 
Defense 


been referred by 


Advisory Commission 
for study to determine whether 
filing of the suit would hamper 
defense Leon 

Ex- 
change Commissioner who is a 
member of the NDAC, was dele- 
gated to study the defense an- 
gles of the proposed oil suit but 
the spade work was give to 
Quinn Shaughnessy, one of Mr. 
Henderson’s attorneys at the 
SEC. Mr. Shaughnessy will be 
remembered by oil men as a 
youthful attorney of the Petro- 
leum Administrative Board dur- 
ing NIRA oil code days. 

More vitally interested in the 
oil suit, however, is E. R. Stet- 
tinius Jr. defense commissioner 
for raw materials, because sup- 
plying of petroleum products for 
war needs comes’ under his 
jurisdiction at the NDAC. 

The air is thick with rumors 
about the case. 

Thurman Arnold, head of the 
justice department’s anti-trust 
division, is pictured as battling 
with the NDAC to pry from 
them an OK to go ahead with 
the oil suit. 

It is freely 
Arnold will 


preparations. 


Henderson, Securities & 


gossipped that 
resign if the suit 
isn’t filed; that Stettinius will, 
if it is. But both rumors should 
be taken well-salted. 

Another story has Arnold at 


odds with his boss, Attorney 
General Jackson, representing 
Jackson as wrought up over 





the many newspaper § stories 
about the oil suit, if not ac- 
tually questioning the wisdom 
of filing a suit of such tremen- 
dous implications at this time. 
Some observers, however, be- 
lieve that any appearance of dif- 
ferences between Jackson and 
Arnold is’ simply “window: 
dressing” to mask the attorney 
general’s stand on the matter. 

Publicly, the attorney general 
has taken a middle of the road 
position. When announcing that 
the oil suit had been referred 
to the NDAC for study, Jack- 
son’s statement said that the di- 
vorcement suit had been recom- 
mended by the anti-trust divi- 
sion but added that he would 
defer his decision on authorizing 
the suit until he had heard from 
the defense commission. 


Jackson Holds Trump Card 
Attorney General Jackson 
holds the final trump card—no 


suit can be filed without his 
signature--but whether he plays 
it or not will be decided by 


President Roosevelt. 

Whether or not the suit is 
filed, a nicely-worded explana- 
tion probably will be issued. In 
either case, drafting the state- 
ment will be a task for even 
the most politically-wise “ghost 
writer” in Washington. 

If it is decided not to file the 
suit at this time, the statement 
probably wiil express sympathy 
for objectives of the suit (for 
benefit of its proponents who 
interested 50 congressmen and 
25 senators in writing letters to 
the justice department in pro- 
test of the “delay’) but wili 
point out that defense considera- 
tions are paramount now. 

Just as difficult to prepare 
would be a statement explaining 
“why” the suit was filed. Gov- 
ernment’s action in the oil suit 
is being watched by all indus 
tries. By many it would be 
viewed as a dash of cold water 
on hopes for co-operation  be- 
tween businessmen and the gov- 
ernment in our war _ prepara- 
tions and taken as evidence that 
the New Deal is pressing its ‘“eco- 
nomic reform” plans even now. 
So, the statement would likely 
emphasize that the case would 
not come up for trial for a year 
or 18 months and that mean- 
while, if any “defense” angles 
develop an exemption would be 
sought by government counsel 
in open court. (Justice depart- 
ment sources have insisted that 
the oil suit will in nowise em- 
barrass defense preparations.) 


Effect on Pipelines 


One of the national defense 
arguments, urged against filing 
of the divorcement suit, is that 
War Department planners. be- 
lieve that two new pipelines 
from the Southwest to the East 
Coast are needed to transport 
gasoline and other products in 
case that movements of tankers 


a 


from the Gulf were cut off by 
a submarine campaign. Ques- 
tion is asked how the govern- 
ment could expect oil companies 
to build such pipelines, if they 
are to be “divorced” of the lines 
later. 

Proponents of the suit are 
contending that the Department 
of Justice cannot back down 
now. Speeches in Congress at- 


tacking the defense set-up are 
threatened and a resolution call- 
ing for a congressional investi- 
gation of any “interference” 
with filing of the suit by any 
government agency or Official, 
with no bones being made about 
it being aimed at the defense 
commission. And all this is 
spot-lighted on the stage of a 
presidential election. 


Oil Suit’s Charges Listed 
And Their Nature Analyzed 


Rumors about this overall oil 
suit have been flying since Anti- 
Trust Chief Arnold told a con- 
gressional appropriations com- 
mittee early last year that a 
“petroleum divorcement” suit 
was being prepared. It has been 
on the verge of being filed sev- 
eral times. Once, late last 
spring, delay in getting the bill 
of complaint printed was all 
(except Attorney General Jack- 
son’s signature) that stood in 
the way of the suit getting into 
court. But that was before the 
Administration’s defense pro- 
gram started. 

The bill of complaint has been 
re-written many times; theory 
of the suit has been altered, de- 
fendants and types of defend- 
ants changed, and subject mat- 
ter revised. 

In the Madison oil cases, in- 
dividuals as well as corporations 
were indicted. In the West 
Coast oil case, only companies 
and assoziations were indicted. 
Now, the justice department 
favors civil cases and the oil 
suit will be a civil suit, prob- 
ably with no individuals named 
as defendants. 

Each revision has started a 
fresh crop of rumors, even 
though little was ev>. given out 
officially. Result has been that 
reports of the latest revision ran 
into echoes of earlier rumors. 

75-Page Complaint Prepared 

After a week in Washington, 
here’s our best ‘‘guess” of the 
latest version of the overall oil 
suit which, however, may be out- 
of-date by the time this is 
printed: 

Proposed bill of complaint is 
about 75 pages long, nearly half 
of which is devoted to listing 
the defendants which include 22 
major oil companies and some 
300 of their subsidiaries, plus 
one trade association (presum- 
ably the American Petroleum 
Institute.) No individuals are 
named as defendants. 

Our guess is that the suit 
would be filed in Washington 
it would be in the national spot- 
light, there would be no travel- 
ing expenses for government at- 
iorneys and it would be con- 
venient to the Department of 
Justice itself. 


Present draft of the bill of 
complaint appears to be divided 
into three general divisions. 
Briefly, these are believed to be: 

First, an allegation that the 
major oil companies, because of 
advantages accruing from their 
integrated operations, have the 
potential economic power to 
stifle independent competition. 


Second, an allegation round- 
ing up all adjudicated instances 
in which the major oil com- 
panies allegedly abused this eco- 
nomic power. 

Third, a list of 40 to 50 alle- 
gations of present abuses of ma- 
jor companies’ economic power 
which range from unwarranted 
maintenance of a 2c price dif- 
ferential between regular and 
premium grades (when the dif- 
ference in cost is alleged to be 
only 0.5¢c) and other forms of 
“price-fixing” to the granting 
of larger margins to 100% 
dealers than to split stations 
selling more than one brand. In 
each instance, it would be 
charged that the allegedly uni- 
form practices were the result 
of a “conspiracy”. Where the 
A.P.I. fits into the picture, as 
seen by the justice department, 
is not clear but, presumably, it 
would be charged with promot- 
ing some of the allegedly uni- 
form practices attacked in the 
suit. 

In conclusion, the bill would 
urge that the only way that al- 
leged abuses of economic power 
can be eliminated and prevented 
from recurring would be the 
forcing of the companies to di- 
vest themselves of ‘‘monopolis- 
tic control” over their pipelines 
and marketing operations. 


‘Divorcement’ Is Misnomer 


The suit is commonly referred 
to as a “divorcement” proceed- 
ing, yet it is our belief that the 
justice department has no in- 
tention of physically divorcing 
the oil companies of their pipe- 
lines or marketing facilities 
that is, to put these properties 
on the auction block. We be- 
lieve that the department’s in- 
tention is divest the companies 
of “monopolistic” control over 
transportation facilities, includ- 
ing tankers, and marketing 
properties. 


NATIONAL 





In other words, should the 
government’s suit prevail, the 
justice department would sit 
back and wait for the con 
panies to come forward with an 
“acceptable” plan for retention 
of physical control over their 
transportation and marketi: 
properties. 

Price the companies would 
have to pay for retaining con- 
trol over their transportation 
and marketing facilities would 
be consent to whatever pro- 
hibitions and limitations the jus- 
tice department considered nec. 
essary to prevent the practices 
attacked in the suit. All of 
these conditions would be em. 
bodied in a decree which the de 
partment would ask the court to 
enter in the case. That de- 
cree would be subject to con- 
tinual “policing” by the court, 
urged on by the department. In 
effect, according to many econ. 
omists, this would be the equiva- 
lent of strict regulation, 
achieved through legislation. 


‘Free Market’ Is Aim 


Objective of those in charge 
of anti-trust law enforcement 
now is to provide a “free mar- 
ket” wherein the consumer may 
purchase at the lowest possible 
prices. That will be the cri- 
terion in drawing the decree 
if the government should win. 
Any conditions imposed for 
benefit of some in the oil in- 
dustry who may have instigated 
the divorcement suit would have 
to pass test of consumer-benefit 
also. 

Taking the view that the anti- 
trust laws were intended as an 
instrument to guarantee the 
consumer a “free market” with 
prices set by the costs of the 
most efficient operator, justice 
department sources admit that 
the divorcement suit, by forcing 
relentless competition, will re- 
move the “umbrella” from over 
many inefficient operators. 


Low Consumer Price is Aim 


Department of Justice sources 
believe that the oil industry’s 
price structure is “rigid” from 
top to bottom. They would like 
to knock out any “prop” which 
they think might prevent prices 
from dropping, to smash con- 
sumer prices down to the lowest 
level even though that level may 
be set by some competitors sell: 
ing even below their own costs. 
They are ready to challenge any 
price rise, no matter how far 
price levels may have been tem: 
porarily depressed. 

Pushed to its conclusion, we 
are convinced, this economic 
philosophy will mean elimina: 
tion of many thousands of small 
operators in oil marketing when 
the “umbrellas” are removed. 
Justice department sources 
agree with this view. They con- 
tend that consumers should not 
be penalized by “subsidizing” 
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the inefficient in business. “Sur- 
vival of the fittest” is their mot- 
to and objective in present-day 
antitrust law enforcement. 


Three ‘Abuses’ Cited 


Three principal “abuses”, ac- 
cording to justice department 
sources are (1) “excessive” 
profits of pipeline companies, 
(2) maintenance of the 2c dif- 
ferential between “regular” and 
“premium” and (3) “three serv- 
ice stations at a street intersec- 
tion, when one station selling 
three brands would do.” 

This ‘too many stations” idea 
is typical of complaints by the 
present anti-trust division ad- 
ministration against “waste” in 
mass distribution. Briefly, it 
involves the view that advertis- 
ing of the “same” gasoline (gas- 
oline of identical specifications 
or “exchanged” gasoline) and 
its distribution through outlets 
of different companies is “waste- 
ful” and is evidence that the ad- 
vantages of integration are not 
being passed along to the con- 
sumer. Apparently, it is hoped 
to correct this by the divorce- 
ment suit, perhaps by forcing a 
reduction in number of outlets. 

Ever since the Supreme 
Court’s decision voided Ethyl 
Gasoline Corporation’s jobber 
licensing system and the re- 
quirement of maintenance of a 
2c differential between regular 
and premium grades, justice de- 
partment has been expressing 
disappointment at continuance 
of this price differential. 

Justice department is expect- 
ed to make use of a recent Su- 
preme Court decision (Texas 
movie case) which is regarded 
as holding that maintenance of 
identical prices is prima facie 
evidence of an agreement 
among competitors. 

Based on Two Theories 

The oil suit is somewhat 
novel in that it is based on two 
entirely different theories. One 
is that the individual companies 
because of their size and inte- 
gration are “combinations” in 
themselves; the other is that al- 
legedly uniform contracts, 
prices, practices, ete., are the 
outcome of “conspiracies” 
(agreements) among competi- 
tors. 

The attack on “vertical com- 
binations’”—the integrated com- 
panies individually—might be 
regarded as going after them 
because of their “bigness”. Jus- 
tice department sources insist 
that they are not foes of “big- 
ness” so long as the advantages 
are used to bring ever-decreas- 
ing prices to the consumer. All 
the large integrated companies 
are being attacked at the same 
time so that the “paring down” 
process will be general. 


‘0 or 50 Counts Involved 


T he count charging ‘‘conspira- 
cles” with regard to alleged uni- 
form practices is more of the 
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conventional charge in an anti- 
trust suit, though the 40 or 50 
practices attacked may be some- 
thing of a record in scope. 


The list will include many 
situations that have prevailed 
in the industry for many years, 
situations—like all major sup- 
pliers in an area posting the 
same prices—which might be re- 
garded as the result of keenest 
price competition, not restraint 
of trade. 

Justice department sources 
are counting heavily on the Su- 
preme Court’s decisions in the 
Ethyl and Madison cases (both 
of which went further than the 
department had expected). 

Their view is that in the 
Ethyl case, the jobber licensing 
system was voided because of 
its potential power to restrain 
trade. The Madison case held 
that any “combination” that af- 
fected prices was illegal regard- 
less of intent (even though it 
was, in part, intended to pre- 
serve competition of small en- 
terprises). 


Patents Not Included 


The overall suit is not be- 
lieved to include patents. Much 
work has been done at the de- 
partment on refining patents 
and this will probably result in 
a separate suit eventually. 

Reports that the overall suit 
would include a charge that 
pipeline dividends paid to own- 
er-shippers were a violation of 
the anti-rebating provision of the 
Eikins Act apparently are be- 
lieved baseless. Justice depart- 
ment could bring such a suit, 
with or without co-operation of 
the Interstate Commerce Com- 
mission. If it does—and there 
are signs that work is being 
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done in this direction—the suit 
will be in the nature of a test 
case and probably involve only 
two or three of the gasoline 
pipelines. 

In conclusion, it should be 
emphasized that the above dis- 
cussion is based only on our 
best “guess” as to contents of 
the bill of complaint in its pres- 
ent form and its status. 


Henderson Prepares 
Report on Oil Suit 


N. P.N. News Bureau 
WASHINGTON, Aug. 26. 
Defense Commissioner Leon 
Henderson said today he is 
compiling a comprehensive re- 
port on the proposed Justice 
Department’s oil anti-trust suit, 
to divorce transportation and 

marketing operations. 
This, he stated, is in accord- 


ance with Attorney General 
Robert H. Jackson’s request, 
that a thorough study of the 


“economic impact” of the case 
be made. 

No date was set for complet- 
ing the report. Quinn Shaugh- 
nessy, who is working for Hen- 
derson on the report, said he 


could not tell when it will be 
finished. 
Justice department sources, 


meanwhile, stated there was 
nothing new on the case, nor is 
anything expected until after 
Labor Day, Attorney General 
Jackson being out of town. 





(Continued from page 13) 
high crude prices in order to 
stimulate production, or the like- 
lihood of gasolineless Sundays 
due to any shortage of gasoline 
(barring possible interruptions 
of transportation). 


“This greatly improved situ- 
ation is due largely to the con- 
servation measures which have 
been adopted by most of our 
producing states. These meas- 
ures have provided a huge un- 
derground reservoir of almost 
any desired type of crude, avail- 
able as needed, without uneco- 
nomic drilling or large require- 
ments for labor and materials 
at a critical time. Those states 
which have pursued sound con- 
servation policies, have, of 
course, far greater ability to 
meet the demands of a war 
emergency than have those 
states which have permitted un- 
controlled and wasteful produc- 
tion to leave them with un- 
certain and probably declining 
supplies just when they might 
be most useful.” 


“As a matter of fact,” Dr. 
Wilson’s letter added, ‘not only 
will the industry be able to take 
care of all probable demands for 
its own products, but it will 
be called upon to help eliminate 
bottlenecks in other industries 
particularly the _ production 
from petroleum, by recently de- 
veloped synthetic process, of 
synthetic rubber and_ toluene 
for T. N. ¥ 

Discussing probable effects of 
defense activities on crude pro- 
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Representatives of all seven members of the Interstate Oil Compact Commission and observers 
from two non-compacting oil states were present at last week’s quarterly session at Oklahoma 


City. 


observer for Louisiana; Dr. W. V. 


observer for Oklahoma; A. 


Reading from left to right are: 


Voskuil, Illinois; A. 
Schoeppel, Kansas; Col. E. 


W. H. (Bill) McFadden, Colorado; George A. Wilson, 
Andreas, New Mezxico; 


Tom Anglin, 


O. Thompson, Texas; Judge J. C. 


Hunter, Texas; Oklahoma’s Gov. Leon C. Phillips, compact chairman; and H. M. Morse, ob- 


server for Mississippi, one of the newer producing states and not a compact member. 


Not 


shown in this photograph is P. G. Hoffmaster, representing compacting state of Michigan, who 


was called from 


the meeting at 
the table are members of the press 


noon. 


The five persons in front of 








duction requirements, Dr. Wil- 
son stated that “it will apparent- 
ly be a good many months be- 
fore gradually increasing de- 
mand offsets the heavy loss of 
export markets which the _ in- 
dustry has suffered. Demand 
for the heavier crudes will prob- 
ably increase more rapidly than 
those for lighter, and later there 
will be need for increased allow- 
ables for those crudes yielding 
high octane aviation gasoline, 
possibly with corresponding de- 
creased demand for other 
crudes.” 

Individual and industry study 
was suggested by the oil ad- 
visor to provide better protec- 
tion of petroleum storage tanks, 
the country’s important crude 
and gasoline pipelines and its 
refineries. Construction by the 
industry of crude and gasoline 
lines, especially on the _ east 
coast, where they would de- 
crease shipping requirements, 
would seem desirable from the 
defense viewpoint, he added. 
Serious consideration should be 
given the advantages of under- 
ground storage in planning for 
- Increased storage capacity, es- 
pecially any privately construc- 
ted storage contemplated at 
ocean terminals, Dr. Wilson ad- 
vised. 

“In closing,’ the oil advisor 
wrote, “may I emphasize the 
importance to our national wel- 
ware of the efficient operation 
of state agencies, such as those 
cooperating in the _ Interstate 
Compact. In my opinion Wash- 
ington has more than enough 
problems at present without 
having to assume additional re- 
sponsibilities so long as they 
can be adequately handled 
through decentralized agencies.” 


Industry Compared to 1914 


W. R. Boyd, Jr., executive 
vice president of American Pe- 
troleum Institute “pinchhitting”, 
as he said, for Dr. Wilson, as- 
surec that the “American people 
may have the satisfaction of 
knowing that they would enter 
a conflict with the largest and 
most capable petroleum indus- 
try, the greatest reserves and 
the most extensive: productive 
facilities of any nation in the 
world.” 

In the discussion that followed 
the prepared talks on national 
defense, Oklahoma’s Governor 
Leon C. Phillips, compact chair- 
man, said he was “happy the 
oil industry is able to perform 
as it should and yet hasn’t been 
shackled by governmental con- 
trol—the same control that has 
nearly killed agriculture in our 
state.” 

Buttram, “Compact Pessimist”’ 

President Frank Buttram of 


the Independent Petroleum 
Ass’n of America labeled him- 
self the compact’s pessimist, 


adding that in “these uncertain 
times when no one of yeu here 
can bound any of the European 


16 


nations I say it’s high time this 
commission seriously solve the 
industry’s problems.” Those 
problems are the results of un- 
paralleled crude production and 


excessive gascline stocks, he 
said. 
Work of the compact was 


praised by George Hill of Hous- 
ton, Houston Oil Co. of Texas, 
as “one of the Democratic agen- 
cies of the U. S.” He warned 
against the belief that “you can 
pick up a man, clothe him with 
federal authcrity and thus in- 
ject in him super power.” 
Texas had two representatives 
at last week’s compact meeting 
Judge J. C. Hunter of Abilene, 
acting as Governor O’Daniel’s 
official representative on the 
compact and Col. E. O. Thomp- 


son, former compact chairman, 
who represented the Texas Rail- 
road Commission. 

Thompson disputed statement 
by Oklahoma’s Lieutenant Gov- 
ernor W. J. Holloway that the 
commission had lost the valuable 
services of Colonel] Thompson. 

“You’ve lost nothing, you’ve 
just picked up an able leader 
in Judge Hunter. I’m at his 
side as his lieutenant and will 
help him all I can,” the Colonel 
said. 

Colonel Thompson Praised 

“We must handle this situ- 
ation in such a masterly way 
that no one else will be in po- 
sition to take over our job,” 
he stated, adding “the federal 
government can never solve our 
problems.” 


Statistical Reports Conflict 


Conflicting notes were struck 
in the afterncon symposium on 
the statistical position of the 
oil industry. The report of G. 
R. Hopkins, assistant chief pe- 
troleum economist, Washington, 
U. S. Bureau of Mines, which 
was read by F. S. Lott, also of 
the Bureau, was one cf optim- 
ism. This was in contrast to 
the earnest pleas of the Inde- 
pendent Petroleum Ass’n_ of 
America for most careful plan- 
ning and action in an effort to 
correct the present lack of bal- 
ance between supply and de- 
mand. 

Increased yield of heating oils 
in 1940 at the expense of gas- 
oline has virtually cleared the 
light fuel oil problem, and gas- 
oline stocks have been ‘reduced 
faster than even the optimists 
predicted,” oil compact mem- 
bers were told by Mr. Lott. 

Pointing out that the Bureau 
has estimated an increase of 
7° in September motor fuel 
demand, Mr. Lett said “because 
there has been no general scar- 
city of gasoline for several years 
and because the rapid increase 
in distillate demand and the 
collapse of our export trade have 
taken the spotlight, it has been 
easy to forget that domestic 
consumption of motor fuel is 
still the backbone of total de- 
mand. Nothing in the picture 
for the next quarter appears to 
threaten the upward climb of 
gasoline demand, and the Bu- 
reau contemplates an increase 
of 5 to 6% in domestic demand 
during the period.” 

Admitting that exports have 
been hit hard, the study adds, 
however, that June motor fuel 
exports of 2,581,000 bbls. were 
surprisingly high. It states that 
the defeat of France, means 
the loss of possibly 200,000 bbls. 
monthly in export of gasoline. 
Effect of licensing of exports 
and the ban on aviation gasoline 
shipments to all but the Wes- 


tern Hemisphere, the speaker 
said, are not known but “prob- 
ably 1,500,000 bbls. monthly is 
about as close as one can es- 
timate exports of motor fuel 
for the last quarter.” 

Gasoline yields during 1939 
stayed around 43% or nearly 
2% below the average of 1939. 
Part of this 2% has gone to in- 
crease the distillate yield. Dis- 
tillate stocks are now several 
million barrels higher than they 
were a year ago, with the incre- 
ment growing rapidly, the paper 
states. 

Forecasting the heating oil 
supply for 1940-41 season, the 
paper assumes that runs to stills 
would remain at the rounded 
figure of 3,500,000 bbls. daily, 
slightly below the average of a 
vear ago. Heating oil demand 
is estimated at 10% higher than 
last year East of California. 


Peak of 47,000,000 bbls. 


Allowing for exports, the Bu- 
reau’s estimate is that stocks 
of distillates will reach a peak 
of 47,000,000 bbls. on Oct. 31, 
1940, remain about stationary 
in Nevember, then decline to a 
low of 25,000.000 bbls. on April 
30, 1941. This minimum is 2,- 
000,000 bbls. above the low for 
the last heating oil season. 


The Hopkins’ study adds that 
“enough heating oil might be 
made from lower crude runs, 
provided gasoline yields do not 
rise appreciably above 43% and 
provided yields of heating oils 
exceed those of last winter.” 


The Independent Petroleum 
Ass’n of America statistical re- 
port, summary of which was 
presented by the I. P. A. A. 
Vice President H. B. Fell, con- 
tended the compact is one group 
that has an opportunity to take 
the lead in working out the 
solution for many of the prob- 
lems which confront the oil in- 
dustry. 


NATIONAL 





“It seems impractical to bas: 
any forecast on the presum; 
tion that the excessive gasolin 
stocks will be liquidated | 
Sept. 30 of this year,” the a 
sociation’s report states. 


In an effort to bring gasoli! 
stocks down to a “reasonabl: 
level of 70,000,000 bbls. by t} 
end of the vear, I. P. A. A. « 
timated crude production shou 
be curtailed to 3,500,000 bbls 
daily the last four months o! 
1940. Of this amount, produc. 
tion in states east of California 
were allotted 2.930,000 bbls.. and 
California 570,000 bbls. daily. 


The suggested production east 
of California is 100,000  bbis 
daily below the Bureau 
Mines’ September demand fore. 
cast and the California figui 
is 140,000 bbls. daily below ac- 
tual production the last four 
months of 1939, the report said. 


Exports Down 


Collapse of the industry’s ex- 
port markets and its effect on 
over-all demand forecasts were 
clearly shown in a report b\ 
Fred Van Cevern, director of 
American Petroleum Institute's 
statistical department. Most of 
his estimates of total demand 
had to be discounted as much 
as 50% to cover losses in export 
markets. For instance, the in- 
crease in domestic demand for 
gas oil and distillate fuel during 
the coming winter of 12 to 17% 
was qualified by Mr. Van Cov- 
ern in the following statement: 
“Exports are expected to be 
down to such an extent that 
the net increase in total demand 
the final quarter of 1940 may be 
only 6 to 9%. 


Total increase in gasoline de 
mand the final quarter of 1940 
and the first quarter of 1941 
was estimated by Mr. Van Cov- 
ern at 3% after discounting 
total expected increase 50 due 
to loss of exports. 

Gasoline stock withdrawals 
will reach a new high of 25, 
700,000 bbls. this summer, bring- 
ing total stocks Sept. 30 to 7&,- 
000,000 bblis., the A. P. I. sta- 
tistician estimated. To reach an 
estimated 85,000,000 bbl. ‘‘eco- 
nomic minimum stock level’ foi 
gasoline March 31, 1941, he es- 
timated crude runs to stills 
should average not more than 


3,400,000 bbls. daily. Adding 
125,000 bbls. daily to refinery 
runs to cover other uses for 


crude, Mr. Van Covern arrived 
at a suggested crude production 
figure of 3,525,000 bbls. daily 
for the next 6 months’ period. 


Production of aviation gaso- 
line passed the million barre! 
mark for the first time during 
June this year, it was pointed 
out, 25% above Nov. 1939 output. 
Stocks of this product increased 
from 2,400,000 bbls. Nov. 3°, 
1939 to 3,904,000 bbls. June 3, 
this year, the A. P. I. man re- 
ported. 
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“Divorce” That Promises Government Control 


The courts were not created to de- 
termine a country’s economic policies. 

President Roosevelt’s campaign against 
the U. S. Supreme Court and other federai 
courts 2 years ago was based, so he said, 
on his charge that the courts in upset- 
ting his New Deal reform measures, were 
usurping the legislative functions of 
Congress. Natural retirement gave Roose- 
velt the opportunity to appoint a ma- 
jority of new members of the court, and 
the President said he appointed those who 
were “open minded” and_ liberai_ to 
the New Deal. That brought the charge 
that the President had “stacked” the 
courts and subsequent decisions many say 
prove that charge. 

Now, as well as one can figure out, the 
New Deal, wants the courts to determine 
whether oil companies can be in more 
than one of the four natural divisions of 
the oil industry. Though there is a bill 
pending in Congress to “divorce” the oil 
companies, or rather split them up, the 
New Deal is now trying to maneuver an 
anti-trust” suit into court through which 
it would seek to do the same thing as the 
Gillette Bill now in Congress. 

Perhaps the President has more con- 
fidence in his reorganized Federal Courts 
following his wishes in reforming the 
oil industry than Congress? 

The past few months finds at least the 
Anti-Trust Division of the Department of 
Justice at last of a mind to file a lengthy 
suit said to name 22 major oil companies 
and 300 of their subsidiaries and the 
American Petroleum Institute, as de- 
fendants. In the past few weeks this 
desire of the Anti-Trust Division has met 
with requests for delay until the National 
Defense Advisory Commission can in- 
vestigate the possible effects of the suit 
on war defense. The NDAC is more in- 
terested these days in getting the maxi- 
mum output of industry at the lowest cost 
in the shortest time, than in breaking up 
industry into “atoms,” as this oil suit is 
described over in the Department of 
Justice. 

So far as one can find out and so far 
as a newspaper man’s Knowledge of what 
is going on in the oil industry goes, this 
proposed suit isn’t based on any deep 
dark conspiracy where “malefactors of 
great wealth” gather around a mahogany 
table in a well-guarded room and “plot.” 
Rather the suit is one of those synthetic 
things that our adroit New Deal minds 
have been building up in the realm of 
“law” and “economics” these last 7 years. 
Because the companies are “big” and do 
SO some per cent of the business and 
have the power” to be a monopoly—if 
they ever got together—they are “guilty” 
ol “being a monopoly” and must not only 
be restrained but be broken up or 
“atomized.” 

ludging from previous New Deal 
maneuvering and some of the record 
Statements of its satellites, this is another 
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suit to threaten big companies with so 
much trouble that they will come into 
court and agree to a consent decree or 
plead ‘nolo contendere,’ so that the De- 
partment of Justice can write the formula 
for their alleged correct behavior and be 
the policeman over them forever more. 

The nub of the thing is that between the 
“reforming” mentalities on our federal 
benches and the hope that big companies 
are tired of battling in court, the Depart- 
ment of Justice will be given control over 
oil, which will put another feather in the 
hat of the chief prosecutor in the depart- 
ment and “make a name” for him. Such 
“names” often lead either to great political 
office or much_ personal emoluments 
should the “name” owner be “called” to 
pilot the “licked” industry out of its 
difficulties. 

Perhaps this threatened suit ties up 
with the Roosevelt-Ickes oil bill, pending 
in Congress, whereby complete control of 
the entire industry would be turned over 
to Ickes, to operate as he saw fit through 
another “commissioner” with desk room 
in his office. Ickes and Roosevelt call it 
“conservation” but undoubtedly the vic- 
tims will call it something else, just as 
have the victims of other totalitarian 
rulers in foreign lands. 

We are not happy over the economic 
difficulties and problems of the oil indus- 
try but we do not believe that these prob- 
lems should be turned over to any judges, 
no matter how wise and honest they 
might be, least of all to New Deal judges 
who have been appointed for the purpose 
of carrying out the economic views of 
their leader. 

There has been much loose talk and 
misrepresentation, perhaps innocently, 
regarding the problems that go to bring 
the agitation for these ‘“divorcement” 
suits and bills. They are problems whose 
origin is way back in the early days of 
the industry, and they are problems that 
at least in some of their phases are pass- 
ing right now. To throw these complicated 
issues into highly prejudiced courts who 
were avowedly named for the purpose of 
sustaining totalitarian New Deal plans, 
just does not seem like good business nor 
common sense. 


New Deal Courts or the 1.C.C.? 


For years, off and on, we have heard 
much about pipelines and their alleged 
failure to be common carriers. We helped 
start and helped prosecute the investiga- 
tion 28 vears ago that led to the suit in 
which the U. S. Supreme Court in 1914 
held that Congress had the authority and 
actually had made all pipe lines common 
carriers. 

From that day to this we have been 
waiting for some of the complainants to 
take advantage of the “victory” and so 


has the Interstate Commerce Commission 
which the high court said had full power 
to make reasonable rates and reasonable 
rules and regulations governing all ship- 
ments by pipeline. 

Some Independent producers in Penn- 
Sylvania have complained against the 
minimum shipping requirements but be- 
fore the ink was dry their protest was 
taken care of by the pipeline. Since then 
but two companies have filed complaints 
against the rates. One is the Standard 
Oil Co. of Ohio that got tired paying high 
pipeline rates on Oklahoma crude and the 
National Refining Co., one of the group 
that brought about the pipe line fight 
nearly 30 years ago. 

Yet tens of thousands of words have 
been spoken and placed in resolutions 
against the pipeline rates and regulations 
and in pleas to “make them common ¢ar- 
riers.” <All this time the doors of the 
Interstate Commerce Commission have 
been wide open but only two complainants 
ever entered to attack pipeline rates 
directly. 

(Included in the Petroleum Rail Ship- 
pers Assn. complaint seeking lower rail 
rates from the Southwest to the Middle 
West, now pending at the ICC, was a 
section charging that pipeline company 
dividends to owner-shippers were a _ vio- 
Jation of the anti-rebating provisions of 
the Elkins Act. But this was not a direct 
attack on pipeline rates and was thrown 
out at start of hearings as not germane 
to the rate case.) 

As a result of the efforts of the Ohio 
Standard and National Refining, the ICC 
entered upon a thorough investigation of 
crude-oil pipelines and their operations. 
Pipeline companies reduced their rates 
sharply so that the ICC examiner in the 
case has now recommended that the 
Commission drop its inquiry into crude-oil 
pipeline rates. Of course, this rate in- 
vestigation concerned crude pipelines, not 
those transporting gasoline and other re- 
fined products. But the door is open for 
same procedure as regards gasoline pipe- 
lines. 

The ICC is now completing a valuation 
of all pipelines, crude and gasoline, so 
that it will soon have this data for con- 
sideration of the reasonableness of gaso- 
line pipeline rates. 

To us, the intelligent route and the 
direct route, to improve the pipeline situa- 
tion is through the Commission, an or- 
ganization of great experience in_ in- 
vestigating and rate making, an organiza- 
tion that has large funds that it spends 
on behalf of the small shipper who thinks 
he is wronged, an organization that was 
set up to be the champion of the shipper 
almost rather than the defender of the 
carriers. 

If the pipeline rates are unreasonably 
high—and there is no question but what 
they have been exceedingly profitable, at 
least in the past—the Commission has 
plenty of power to reduce them and the 
chances of the pipeline companies carry- 
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ing such a reduction into the courts are 
pretty slim. The Commission generally 
wins such suits pecause—regardless of 
our individual opinions as to some of its 
acts—it is an organization of many 
thousands of persons trained for almost 
50 years in this work. It is decidedly not 
an aggregation of New Deal theorists and 
cub lawyers. 

Undoubtedly, the ICC’s efforts could be 
speeded up if any representative group 
were to show need for it. 

If the rates are unreasonably high, the 
Commission unquestionably will so find 
and have them reduced. That will at once 
put an end to large profits and to any 
opportunity of major oil companies “sub- 
sidizing” their marketing departments by 
pipeline profits. 

With rates bringing in only a reasonable 
profit, what difference does it make then 
who owns the pipelines providing they 
are operated in a fair manner, and there 
is the Interstate Commerce Commission 
to see that they are so operated? 

It is true that the railroads have been 
forbidden to own interests in any busi- 
nesses that ship over their lines but it 
can well be argued that is a far different 
situation than obtains on pipelines. Rail- 
roads, at least they used to, develop 
freight by their very existence making it 
possible for more manufacturers and 
businesses to locate along their lines. 
Such general traffic grew and grew. 

But a pipeline is built from a given 
field to a given refinery and for the pri- 
mary purpose of getting crude oil to that 
refinery and not for making profits as 
a means of transportation. Its life is de- 
pendent on the life of the field. It must 
be and is built to run at full capacity in 
order to be profitable at all. When the 
line is full it is full and there is not room 
for any more freight. If more oil is 
offered then comes the question of how 
much will the additional facilities cost, 
how long will this new customer use 
those additional facilities, what guaran- 
tees can he make to protect that invest- 
ment, and when all this is figured then 
is the cost of those new facilities on a 
per barrel basis too much for the new 
prospective customer? 

There are technical problems connected 
with pipeline operation that make it far 
different from taking a load of potatoes 
down to a railroad siding and dumping 
them into a passing mixed freight car. 

Another factor which is working with 
the Interstate Commerce Commission is 
the practically universal practice of the 
major oil companies of running their mar- 
keting departments on their own profit 
and loss basis and on the same margins 
and base prices as their marketer dis- 
tributors. Top executives of a half dozen 
big companies testified before the TNEC 
investigation last fall that their market- 
ing departments were making profits on 
this basis. The more marketing depart- 
ments thus operate, the less need for any 
alleged subsidy from the pipe lines. 


Railroads MAY Meet Pipe Line Costs 


Then it would seem that the Inde- 
pendent refiners of the Southwest who 
have been attacking the oil rates to the 
north from Group 3 so vigorously for 
some years, should be about to win a 
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real victory. If the Interstate Commerce 
Commission does not give them the rates 
of 20 years ago it seems possible that 
the railroads will publish those rates at 
least on trainloads of tank cars. At ali 
events there should soon be considerable 
reductions in oil rates perhaps even down 
to the pipeline costs. 

Such a victory would probably work 
to the disadvantage of the major com- 
panies and their marketers, some of the 
latter have been urging “divorcement,” 
because it would give the Independent 
refiners a price advantage in the market 
and permit them to go after some of 
the business they have lost these last half 
dozen years or so. Even though the major 
oil companies reduced the rates on their 
pipelines to meet this rail competition 
that would still give the Independent re- 
finer a break-even chance at the markets 
he used to have. That refiner’s tank car 
price would at least remain the same 

if not even increase because of the 
increased marketing area opened for 
unbranded products. The Independent 
jobber with a major company contract 
based on Group 3 tank car price would 
find himself in no better position than 
he is now as against his brother jobber 
competitor whose life would be revived 
by this probable reduction in oil freight 
rates. 

Our view has always been that the rail- 
roads made a big mistake when they 
refused to meet the pipeline and water 
competition. Their policy of high oil 
rates has only served to help the pipe- 
lines maintain their rates and to crowd 
the Independent refiner further back to 
the field. This railroad policy forced the 
Sun Oil Co. to build its gasoline lines. It 
caused the group of large Independent 
refiners in the Great Lakes Pipe Line to 
build that line but only after they had 
plead with the railroads to reduce then 
rates and save them. It brought the 
Phillips and Champlin and all other gaso- 
line lines. The railroad policy of high oil 
rates has cost them all the increase in 
tonnage, has turned some of their old 
customers into pipeline owners and the 
other old customers it has steadily shrunk 
to smaller and smaller territory. 

This railroad policy has also materially 
reduced the number of refiners competing 
for the jobber’s business, and for the pro- 
ducer’s crude oil. But it looks now as if 
the railroads at last will reverse their 
policy and try and build up some of their 
old business. Any such change will settle 
this pipeline rate business at once. 

Further compensating for the low cost 
of pipeline operation in an_ increasing 
number of areas is the development of 
lower cost water transportation aided by 
truck hauling. These two developments 
are still much in their infancy. As the 
government deepens more waterways, 
and it will without question, water men on 
coast, lakes and rivers will design craft 
that will move more petroleum products, 
more quickly and at still lower costs. 
Oil companies are just beginning to get 
water transportation away from the 
ideas of 50 years ago. 

We think truck hauling is at a highly 
efficient point but it is our guess, the 
industry will be surprised ten years hence 
at what it has been able to do with trucks. 
Trucks will not only be greatly improved 
so that larger loads can be hauled for less 


money, but there will be greater average 
speed and far better delivery, with big 
dumps in larger tanks everywhere so 
that a truck’s dead time will be cut to 
very little. The pipelines will be hard put 
to keep going. 

As to divorcing marketing from refin 
ing, pipe lines and production, we do not 
believe for a minute that divorcement wil! 
mean the elimination of the expounding 
of sound marketing and promotion ideas 
by major company suppliers to those 
who will accept them. For those mar- 
keters who will not accept the modern 
and aggressive in methods and equipment 
there is no law possible that will help 
them. The national gasoline brands, na- 
tional selling, national advertising will go 
on subject to whatever competition they 
may get from those who sell on close 
margins and for price, because they and 
all others would read the same sign on 
the refinery gate, “Gasoline today-—5c 
Come and Get it.” 

I can imagine that some companies 
well-equipped with production and big 
refineries might be glad of an excuse to 
hang out such a sign and let the mar- 
keters fight it out with whatever was left 
of the company’s own marketing organiza- 
tion. 


Government Would Boss Crude Oil Sales 


When it comes to divorcing refineries 
from everything including production, we 
cannot see that at all in the picture 
UNLESS government steps in and takes 
complete charge of oil production and 
crude oil sales. If and when government 
does that then it means price fixing all 
down the line with the politicians and 
bureaucrats yelling strongly for lower 
and still lower prices and smaller and 
still smaller profits, all on behalf of the 
consumer who also is the voter. Not only 
such a possibility but such a probability, 
even certainty, is in the Roosevelt-Ickes 
oil control bill now pending in Congress. 
Make no mistake about it and give no 
heed to the false words of Ickes—that 
bill has all the above in it and more. 
If any little thing has been overlooked 
the New Deal courts will supply it. 

Because of the vast quantities of oil 
this country needs, and because of the 


large size that efficient refineries must 


be, the finding and producing and storing 
of oil will be done mostly by large com- 
panies. The small producer just has not 
got the money nor can he get it to do 
all the fine engineering work necessary 
now to discover oil, properly develop 
fields and STORE OIL IN THE GROUND 
under justified conservation laws. This 
is necessarily a big company operation 
and the government, no matter how con- 
servative, is not going to let a few big 
companies have a corner on such a valu- 
able natural resource as petroleum. The 
industry itself kicked out the old Prairie 
Oil & Gas Co., one of the best and by 
far the largest producer of crude oil in 
its day. The Prairie’s old customers just 
refused to rest all their investment on the 
Prairie so they went out and did their own 
producing until the Prairie was nothing 
but a shell. It takes hundreds of mil- 
lions of dollars of production to protect 
the investment in a modern, large refinery 
and they must be good size to be low 
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cost and carry on the necessary research 
and development work. 

Our guess is that divorcement of pro- 
duction, meaning its isolation, would 
sreatly hasten the coming of government 
control. It’s at the well where Messrs. 
Roosevelt and Ickes and other totali- 
tarians have their best excuse for start- 
ing. 

So it would seem from any fair review, 
and we believe this is a fair one, that all 
the good that it is claimed will come 
from “divorcement,” is on the way right 
now, in fact seems to be much nearei 
than ‘“divorcement” whether that is 
sought in Congress or in the courts. And 


which would appear on the horizon with 
any “divorcement” bill in Congress, in 
the event the present New Deal ‘‘atomiza- 
tion” suit is filed and successfully prose- 
cuted in the New Deal courts. It is no 
“atomization” that the New Dealers 
want, it is a consent decree which will 
permit the writing of a decision which 
will put them in control of the oil indus- 
try as trustees or officers of the court of 
some sort. 

We do not think that there is or ever 
has been a single New Dealer who has 
any interest in doing anything that is 
beneficial for the oil industry or any 
group in it, no matter what kind words 


solely in industry control, not only of oil 
but of other industries ever since the New 
Deal moved into the White House and 
found it could bluff Congress into giving 
it unlimited power and a blank check. 
And we have no faith in the honesty of 
purpose nor in the fairness and honesty 
of method of the New Deal in any suit 
it might file against oil companies. Its 
record fully justifies such doubt and suspi- 
cion. 

Natural events are going to bring all 
these changes to major companies and 
their marketers fast enough, and with 
them will come enough difficulties to 
major oil companies and marketers, with- 











this good, such as it may be, will be with- may have been handed out to any oil out having any New Deal totalitarian 


out the threat of government 


control 


men. The New Deal has been interested 


government control around our necks. 
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Arkansan Recommends That States Absorb 
0.5c Increase In Federal Gasoline Tax 


LITTLE ROCK, Ark., Aug. 26. 

A new approach to the old 
cry for reductions in state gas- 
oline tax rates was voiced here 
when Secretary W. F. Scar- 
borough of the Oil Dealers’ 
Ass’n of Arkansas, suggested 
that the recent 0.5¢ increase in 
federal ‘‘gas’”’ tax be discounted 
by 0.5e cuts in state gas tax 
rates. 

After pointing out that the 
0.5e hike in federal gasoline 
taxes was to underwrite the 
country’s preparedness program, 
Mr. Scarborough said: 


“The U. S. expects not only 
every man, but also every state, 
to cooperate fully with, and to 
make sacrifices for, national se- 
curity. The billion dollars a 
year the federal government will 
collect for 5 years in national 
defense taxes is equivalent to 
2.5% of the pay envelopes of 
all persons engaged in private 
enterprise in the U. S. These 
extra taxes, added to the exist- 
ing heavy tax burden, call for 
curtailment of spending and 
sacrifices on the part of millions 
‘f persons in nearly every walk 
of life.” 

States, he added, “can aid ma- 
terially the economic welfare of 
i's principal taxpayers, the mo- 
‘orists, by yielding at this time 
to the urgent necessity of the 
tederal government. 

‘It would be a patriotic move 
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on the part of the State of 
Arkansas to reduce its gasoline 
tax by 0.5¢c to offset the extra 
demands of the federal govern- 
ment upon the motorists,” he 
said. 

Mr. Scarborough suggested 
states might, by careful plan- 
ning and wise retrenchment, re- 
duce the gasoline tax rate by a 
whole cent. “That’s the kind 
of public action that would 
kindle patriotism in the hearts 
of the motorist taxpayers of this 
state,” he concluded. 


States Invited to Ohio 
Meeting on Motor Carriers 


CLEVELAND, Aug. 26.—The 
Ohio Public Utilities Commission 
has invited 20 states to send rep- 
resentatives to a meeting called 
to discuss questions relating to 
reciprocity agreements between 
states in connection with motor 
carrier transportation. Meeting 
will be held at Put-in-Bay, Ohio, 
Sept. 5-6. 


‘Gas’ Tax Collections 
Up 5% in Wisconsin 


CLEVELAND, Aug. _ 26. 
Gasoline tax revenue in Wiscon- 
sin for the first 7 months of 1940 
shows an increase of 5.02% over 
the same period of last year. 
Total receipts in the 7-month 
period this year were $12,189,- 
394. 


June ‘Gas’ Consumption At 
Record-High in Virginia 


CLEVELAND, Aug. 26. 
Gasoline tax collections in Vir- 
ginia in June, 1940, as reported 
by the Virginia Division of Mo- 
tor Vehicles, show an all-time 
record high of $1,915,201—an 
increase of 12.12% over collec- 
tions in June, 1939. 

Collections under the state’s 
5e gasoline tax for the first 6 
months of the year increased 
5.629% over the same period of 
last year, totaling $9,509,494. 








DEATHS 








Joseph T. King 


Joseph T. King, Effingham, 
Ill., president and general man- 
ager of Kingwood Oil Co., died 
Aug. 21 at Rochester, Minn. 

ok * * 
Frank F. Bulleigh 

Frank F. Bulleigh, Wichita, 
Kans., owner of Bulleigh Oil Co. 
and Yellow Cab Co., died sud- 
denly at his home Aug. 18. He 
had been in the oil business in 
Wichita 12 years. 

x s * 


Jacob J. Taxman 


Jacob J. Taxman, 67, Kansas 
City, Mo., president of the Ad- 
vance Refining Co., Centralia, 
Ill., died Aug. 22 in Chicago. 
Mr. Taxman had been in the oil 
business for 30 years and is sur- 
vived by his wife, 5 sons and 2 
daughters. 

Three sons, Milo W., Benja- 
min, and Maynard operate the 





refinery of the Advance Refin- 
ing Co. at Centralia, Ill. Phil H. 
Taxman, another son, is asso- 
ciated with the Atlas Petroleum 


Co., Chicago. While the fifth 
son, Eugene, is an attorney at 
Kansas City, Mo. 
*« eS + 

Charles E. Stanton-Ross 

Charles Eugene Stanton-Ross, 
61, traveling auditor for the 
Standard Oil Co. of New Jer- 
sey for the last 19 years, died 
Aug. 20 in Mountain Lakes, New 
Jersey. 

*K a * 
W. Dixon Ellis 

W. Dixon Ellis, 91, pioneer 
oil man, and founder of the 
Valvoline Oil Co. died Aug. 22 
at his home in Larchmont, N. Y. 

Born in Detroit and educated 
in public schools there and in 
New York, Mr. Ellis began his 
long career in the oil industry 
with T. M. Leonard as partner 
selling oil in Binghampton, 
N. Y. In 1873, with Mr. Leonard, 
he leased a Brooklyn refinery 
using the trade name of Valvo- 
line. In 1901, Mr. Ellis bought 
out his partner’s share of the 
business and formed the Valvo- 
line Oil Co., with additional re- 
fineries at Edgewater, N. J., 
and Butler, Pa. He sold out his 
interest in Valvoline in 1929. 

Mr. Ellis leaves his wife, Mrs. 
Harriet Delta Chittenden Ellis. 


* * * 


Lindley G. Coleman 
Lindley G. Coleman, 57, New 
York, veteran Cities Service Oil 
Co. official, died Aug. 24. He 
leaves his wife, Mrs. Maude 
Coleman, and three daughters: 
Betty, Nancy and Jean. 


i9 








Illinois Crude 
Output Slumps 


(Continued from page 13) 
area were drawing less on the 
Illinois field, and taking more 
oil from the Mid-Continent. 

With production on the de- 
cline, Illinois producers are now 
more in position to pick their 
logical marketing areas, retain- 
ing those markets where trans- 
portation advantages will sup- 
port the higher price postings. 

Downward revision in tanker 
rates recently has made possible 
the shipment of East Texas and 
Gulf Coastal crudes to east coast 
refining centers. The hike in 
Illinois prices further intensifies 
the advantage of shipping East 
Texas and Gulf coastal crudes 
by tanker around to these east 
coast refineries, and much of 


the Illinois crude that has been: 


moving to the eastern seaboard 
through pipelines has been dis- 
continued. 

The Standard Oil Co. of New 
Jersey has_ discontinued its 
eastward movement of around 
14,000 bbls. of Illinois crude 
daily through pipelines. The 
Jersey company stated that its 
action was due to a combina- 
tion of a large drop in tanker 
rates, and the decline in Illinois 
output. 

Boat rates from the Gulf to 
the northern Atlantic seaboard 
were around 70c a bbl. last win- 
ter when the Jersey Standard 
was moving around 17,000 bbls. 
of Illinois crude to New York. 


In the past months, however, 
these rates have dropped to 
around 20c per bbl. for crude 
oil. 


The Jersey company would be 
paying, roughly, $1.60 per bbl. 


for Illinois laid down at its Bay- 
way, N. J. refinery at present 
crude prices, and pipeline tariffs. 
Price at the well is $1.15. Gath- 
ering charge is 5c. Pipeline 
rate, according to published 
tariffs, is 40c per bbl. from I)- 


linois to the seaboard. 
Using its own bottoms, and 
keeping these ships busy, and 


its own pipeline facilities in the 
southwest, the Jersey Standard 
can bring East Texas oil, cost- 
ing $1.10 at the well to the east- 
ern seaboard for $1.55, al- 
locating prevailing transporta- 
tion charges to its own equip- 
ment, and facilities. 

Following per barrel charges 
are included in Jersey’s esti- 
mate of $1.55 as the laid-down 
cost of East Texas crude at 
New York: Crude, $1.10; well 
charge, 5c; pipeline to the Gulf, 
12.5c; loading charge, 1.5c; 
freight and insurance to New 
York, 22.3c; and evaporation, 
1.9¢e. 

Parts of Illinois’ Canadian 
markets—especially those cen- 
tered around Montreal—which 
also can be supplied with Texas 
oil by coastwise tankers, are 
expected to suffer if Illinois pro- 
duction continues downward. 

Southwestern producing 
states of Oklahoma and Kansas, 
as well as Texas, are expected 
to regain some of their crude 
oil markets lost within the past 
year or more to Illinois. 

The advance represents a par- 
tial return to a normal relation- 
ship between price of Mid-Con- 
tinent and Illinois oil from a 
transportation angle, it is said. 
It has been pointed out that II- 
linois enjoys an approximate 
20c a bbl, transportation advan- 
tage over crude shipments by 
rail or pipeline from the Mid- 
Continent to certain refining 
centers. 





Commission Union Fight Leads 
To Oil Company ‘Blacklisting’ 


N. P. N. News Bureau 

CHICAGO, Aug. 26.— The 
Wisconsin state convention of 
the American Federation of La- 
bor at Janesville, Aug. 23, voted 
to place Standard Oil Co. of 
Indiana on the union’s “unfair 
list,” according to Earl Mun- 
son, business agent of Cartage 
and Commission Employes 
Union, made up of commission 
agents of the Indiana company, 
who have been out on strike 
since Aug. 7. 

Truck drivers of the Indiana 
company at Racine and Keno- 
sha, belonging to the A. F. of 
L. will be called out Aug. 27 or 
28, Mr. Munson declared, pre- 
sumably in sympathy with the 
commission agents. 

While the strike is still con- 


20 


fined to agents in the com- 
pany’s Milwaukee division, Mr. 
Munson states that the union 
is now attempting to organize 
Indiana Standard cummission 
agents throughout Wisconsin. 
An official of S. O. Indiana 
said today that “the company 
is still endeavoring to ascer- 
tain what organization is legal- 
ly authorized to represent dis- 
satisfied employes.” The offi- 
cial added that informal confer- 


ences are continuing “with 
more men_ returning every 
day.” The business agent of 
the striking union, however, 
denied that the men were re- 


turning to work and said that 
“we are just as strong as we 
were a week ago.” 
Commission agents 
Indiana company in 


of 
the 


the 
Cart- 


age and Commission Employes 
Union joined the A. F. of L. on 
Aug. 17 with negotiation meet- 
ings between the union and the 
company. Their demands for 
increases in commission rates 
estimated to be 10% increase 
by the union, and 33% by the 
company, and for a return of a 
cut made by the company Feb. 
3, were then made through the 
federation. 

Demands include the _ estab- 
lishment of a new system of 
commissions paying 1c per gal- 





(gasoline, 
kerosine, ete.) delivered within 
the station town and 2c on al! 
white goods delivered outside 


lon on white goods 


Present rates of pay fo 
Standard commission agents 
are based on individual con- 


tracts with the different agents 
and vary with the local situa 
tion, according to the company. 
Other companies operating in 
the Milwaukee district have ex- 
perienced no_ difficulty ove 
rates of pay with their commis- 
sion agents. 





Olin Culberson Elected Member 
Of Texas Railroad Commission 


AUSTIN, Aug. 26.—Return of 
Col. Ernest O. Thompson as 
chairman of the Texas Railroad 
Commission was seen as a possi- 
bility today following victory of 
Olin Culberson in election race 
he'd last Saturday. Mr. Culber- 
son, dropped from Commission 
employment in the Oil and Gas 
Division, is not expected to vote 
to make Commissioner Sadler 
chairman. But if Col. Thompson 
is calied for year’s active duty 
with National Guard, plans may 
be altered. 

However, when asked today 
if he would resign from the 
Texas Railroad Commission if 
the National Guard is ordered 
to long period of _— service, 
Thompson said, “I will cross 
that bridge when I come to it.” 
He expressed the opinion his 
1lith Quartermaster Regiment 
will not be called for several 
months. 

In an exclusive statement to- 
day to NATIONAL PETRO- 
LEUM NEWS, Mr. Culberson, 
new Texas Railroad Commis- 
sioner, who will take the seat of 
Chairman Lon A. Smith said he 
will not wait until he is sworn 
in to start being of material 
service to Texas oil industry. 
Culberson said he will immedi- 
ately start studying the Texas 





Olin 


Culberson 


NATIONAL 


oil situation in regard to Na 
tional Defense needs, and that 
he also will pay particular at- 
tention to new methods in trans- 
portation. 

Mr. Culberson, when head of 
the oil and gas division of the 
Railroad Commission, was ac. 
tive in a battle to reduce gas 
rates in various Texas cities, 
and claimed when campaigning 
that he had brought about cuts 
that saved consumers $500,000 
annually. 

Pierce Brooks, the defeated 
candidate told NPN: “The issué 
was clear and the voters voted 
to continue the present railroad 
commission under the _ profes- 
sional politicians.” 


Compact Suggests 
Cuts in Allowables 


(Continued from page 13) 
the state and concluded with 
statement there were no indica- 
tions of cther large pools in 
Tllinois. 

Loss of crude markets to II: 
linois meant drastic declines in 
tax collections on crude produc- 
tion in these three southwestern 
producing states. Likewise, a 
return of these prodigal mar 
kets will swell state tax collec- 
tions and ease the pressure ot 
state retrenchment and econom) 
programs. 

The compact’s comparisons of 
actual production by states with 
the Bureau’s demand forecasts 
show “overages” to be the rule 
rather than the exception. The 
next three months are not ex- 
pected to result in many ex 
cepticns to this precedent, it is 
believed. 

It will be recalled that Inde 
pendent Petroleum Assn. _ oi 
America about a month ago 
initiated a move for a 10% cur 
tailment of production below the 
Bureau’s forecasts. At that time 
recommendation was forwarded 
to Governor Phillips, chairman 
of the compact, for his consider- 
ation. 
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Last-Minute Plans 
For N.P.A. Meeting 
Nearing Completion 


N.P.N. News Bureau 
NEW YORK, Aug. 26.—Last- 
minute preparations are now 
being made by officers of the 
National Petroleum Assn. for 
their 38th annual meeting, Sept. 
18-20 at Atlantic City’s Hotel 
Traymore, it is reported here. 
Complete program issued by 
the association for the 3-day 
meeting follows: 


PROGRAM 
Wednesday Morning, September 18th 


9:00 A. M. (Daylight Saving Time: 
DEPARTMENT OF TAXATION 
(Rose Room) 

(Program to be arranged) 
DEPARTMENT OF FIRE AND AC- 
CIDENT PREVENTION 
Meeting of Executive Committee 


Wednesday Afternoon, Septem- 
ber 18th 

2:00 P. M. (Daylight Saving Time) 
President’s Address 

N. H. Weber, President 

National Petroleum Association 
\ppointment of Committees 
Pennsylvania Oils for National De- 

fense 

Cary R. Wagner 

Pure Oil Company 
Washington Observations 

Ray Tucker 

Washington 

Columnist 

The Future of our Foreign Trade 

Eugene P. Thomas. President 

National Foreign Trade Council 
Report of Nominating Committee 
Election of Trustees 


Correspondent and 


Wednesday Evening, September 18th 


8:00 P. M. (Daylight Saving Time) 
Board of Trustees Meeting 


Thursday Morning, September 19th 

9:00 A. M. (Daylight Saving Time) 

DEPARTMENT OF MANUFACTURE 
(Program to be arranged) 

DEPARTMENT OF TRAFFIC AND 

" TRANSPORTATION 

rhe Transportation Act of 1940 

(Speaker to be announced) 


Thursday Afternoon, September 19th 
"00 P. M. (Daylight Saving Time) 
rhe Petroleum Economic Outlook 
Joseph E. Pogue. Vice President 
Chase National Bank 
Civil and Military Aviation 
Robert H. Hinckley, Assistant Sec- 
retary 
Department of Commerce 
‘rogress in Preparedness 
W. Averell Harriman 
Liason Officer 
National Defense Commission 


Thursday Evening, September 19th 
5:30 P. M. (Daylight Saving Time) 
‘llowship Banquet, Hotel Traymore 
H. V. Kaltenborn to give his regu- 
lar broadcast from our Banquet 
through the courtesy of The 
Pure Oil Company. 

ntertainment Program (to be an- 
nounced later) 

Friday Morning, September 20th 

1:00 A. M. (Daylight Saving Time) 

iview Breakfast 

Members and their friends will be 
the guests of the Association 
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Illinois Association 
Re-elected Officers 


CHICAGO, Aug. 22.—All offi- 
cers of the Illinois Assn. of 
Petroleum Retailers were re- 
elected at annual meeting held 
here Aug. 22, held in connection 


with the N. A. P. R. conven- 

tion. Officers are as follows: 
Carl S. Johnson, Aurora, 

president; William Girling, 


Rockford, Ill., vice president; 
Herbert Hess, Kankakee, treas- 
urer; and Carl G. Hodges, ex- 
ecutive secretary. 


Officers, Directors 
Elected at N.A-P.R. 
Meeting In Chicago 


N. P.N. News Bureau 

CHICAGO, Aug. 22.—Officers 
and directors for 1940-41 were 
elected at the close of this 3- 
day convention. 

Officers are: Melville E. Hol- 
land, Racine, Wis., 
president; Carl G. Hodges, 
Quincy, Ill., re-elected executive 
vice-president; Guy W. Runyan, 
Ames, Iowa. 

Guy W. Runyan Ames, Ia., 
secretary of the Iowa Assn. of 
Petroleum Retailers, first vice- 
president; Carl S. Johnson, Au- 
rora, Ill., secretary; Fred L. 
Brewer, La Grange, IIl., treas- 
urer. 

William B. Wylie, Los An- 
geles, secretary of Retail Pe- 
troleum and Automotive Assn., 
was re-elected one of the 5 vice- 
presidents. The other 4 vice- 
presidents elected were: Guy 
Holcomb, Atlanta, Ga., president 
of the Georgia Assn. of Petro- 
leum Retailers; Richard Floyd, 
St. Louis, Mo., president of the 
Associated Petroleum Retailers 
of Greater St. Louis; E. M. 
Blackburn, New Philadelphia, 
O., and O. H. Colley, Houston, 
president of the Texas Assn. of 
Petroleum Retailers. Arthur T. 
Spence, Milwaukee, was re 
elected N.A.P.R. attorney. 

The following directors were 
elected for one year terms: 
Wilmer R. Schuh, Milwaukee, 
former president of the N.A. 
P.R.; Paul Davis, Los Angeles; 
A. J. Grambrell, Culver City, 
Calif.; William H. Hartman, De- 


re-elected 


Unprofitable Marketing Hit 
By Ryan at N.A.P.R. Meeting 





troit (re-elected) ; Fred L. 
Brewer, La Grange, Ill. re-elec- 
ted director and named treas- 
urer this year; Bradley M. 
Provis, Chicago, president of 
the Gasoline Retailers Assn. of 
Metropolitan Chicago; Jesse 
Hawley, Davenport, Iowa; Otto 
Hlad, Cleveland, president of 
the Cleveland Assn. of Petrole- 
um Retailers; Robert Lee, Mil- 
waukee; E. H. McConnell, La- 
fayette, Ga.; A. H. Jensen, In- 
dianapolis; H. C. Kluensendorf, 
Waukesha, Wis.; David Kelsch, 
Indianapolis, Ind., vice-president 
of the United Service Station 
Operators of Indiana. 

Directors elected for two-year 
terms were: Jules L. Colonius, 
Cleveland Heights, O. (re-elec- 
ted); Alden Connor, Los An- 
geles, (re-elected); H. A. Fer- 
guson, Detroit; Richard Floyd, 
St. Louis, (re-elected); Guy Hol- 
comb, (re-elected); H. T. Huet- 
ter, Jr., Rochester, N. Y., (re- 
elected); Fred King, Highland 
Park, Mich.; Warren Marshall, 
Chicago Heights, Ill. (re-elec- 
ted); William B. Wylie, Los An- 
geles, (re-elected); F. T. Pres- 
ton, New York City; E. Stroth- 
man, Daykin, Neb.; Herbert 
Hess, Kankakee, IIll., treasurer 
of the Illinois Assn, of Petrole- 
um Retailers; Albin Johnson, 
Hampdon, Iowa; H. T. Hess, 
Bethlehem, Pa.; Russell  F. 
Frazier, Indianapolis, Ind., presi- 
dent of the United Service Sta- 
tion Operators of Indiana; F. J. 
Ranger, Indianapolis, Ind.; and 
John E. Bunce, Milwaukee. 

Directors elected for three- 
year terms included: Melville E. 
Holland, Carl S. Johnson, E. M. 
Blackburn, Guy W. Runyan, 
(re-elected); R. E. Calvert, Hous- 
ton, Tex. (re-elected); O. H. 
Colley, (re-elected); Harold Fox, 
St. Louis, Mo.; Michael Moni- 
catti, Detroit (re-elected); Phil 
Multhauf, Newton, Ia. (re-elec- 
ted) C. T. McQuillen, Louisville, 
Ky. (re-elected); Hugh D. Pal- 
lister, Cleveland (re-elected); 
James P. Meyer, Pittsburgh, Pa. 
and Guy N. Cummings, Indi- 
anapolis, secretary-treasurer of 
the United Service Station Op- 
erators of Indiana. 


N.P.N. News Bureau 

CHICAGO, Aug. 22.—Gasoline 
retailers from all over the coun- 
try met for three days here this 
week for the eighth annual con- 
vention of the National Assn. 
of Petroleum Retailers and 
heard Paul Ryan, Cleveland, 
president of National Refining 
Co., advocate the elimination of 
unprofitable marketing outlets 
and urge aggressive moderniza- 
tion of marketing procedures in 
the petroleum industry. 

Dealers heard service stations 
praised as the means of making 
our highway system effective in 
a mobile defense program by 
Lieut. Col. John C. Platt, Jr., 
assistant chief of staff of the 
Sixth Corps Area of the U. S. 
Army. Dr. Gustav Egloff, Chi- 
cago, director of research of 
Universal Oil Products’ Co., 
stated that through constant re- 
search the petroleum retailer is 
now able to offer the public 
better products than ever be- 
fore. 

Operating under a 7-point pro- 
gram, the national dealer group 
declared itself to be “. . . (1) un- 
alterably oppcsed to the ‘under- 
canopy’ discounting evil and will 
work unceasingly for its abolish- 
ment. (2) Condemned the prac- 
tice of jobbers and_ suppliers 
selling refined products to re- 





Paul Ryan 
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tail consumers at or below serv- 
ice station prices under the 
guise of ‘commercial discounts.’ 
(3) Condemned any instrument, 
method or subterfuge which 
places a lessee or proprietor un- 
der the domination of the source 
of supply. 

“(4) Ovposed to unwarranted 
and ill-advised expansion of re- 
tail outlets by suppliers on the 
greunds thet it further dilutes 
normal retail sales and tends to 
increase the cost of retail prod- 
ucts to the public. (5) Advo- 
cated the rigid enforcement of all 
local, state and federal laws to 
the end that all retailers onerate 
on an equal basis. Endorsed 
fair trade legislation when prop- 
er provisions are set up for po- 
licing and enforcement. 

“(6) Recoenized equal and ade- 
quate margins as a necessarv 
policv of all sources of supply. 
(7) Strongly endorsed the in- 
stitution of a true tank-car min- 
imum for refined products and 
the adoption of this true tank- 
car base as a tank wagen price 
for dealers, with only a frac- 
tional delivery charge added to 
tank car prices to arrive at the 
tank wagon price for dealers.” 

Aggressive Policy Urged 


President M. E. Holland in 
his opening address urged a 
more aggressive policy for local 
associations as well as for the 
state and national organizations. 
Dealers should campaign 
against secret rebates. premi- 
ums and short leases, Mr. Hol- 
land added, if thev wish to in- 
crease their income. 

Gov. Julius P. Heil, of Wis- 
consin, urged better trade prac- 
tices and governmental laws 
such as Wisconsin’s Commis- 
sary Act and Deferred Licensing 
Act. The former, the governor 
pointed out, makes it illegal for 
a manufacturer or a corporation 
to sell direct to consumers or 
emploves at wholesale prices. 
Deferred licensing, he said, last 
vear resulted in an estimated 
$200.000 worth of additional 
business for Wisconsin service 
stations due to the uninterrup- 
ted use of automobiles. 

The governor stressed the im- 
portance of cleanliness at serv- 
ice stations. He also suggested 
that many suppliers would be 
glad to aid dealers marketing 
their brand products to obtain 
modern equipment. A good ap- 
pearance at a_ service station 
is of value to both the supplier 
and the dealer as a result of the 
increased business, he added. 

Dismemberment Hit 

Dismemberment is not the 
answer to the problems of the 
industry, stated Paul Ryan, 
president of the National Refin- 
ing Company. Rather Mr. Ryan 
suggested that the industry de- 
vote the same skill to the ad- 
vancement of sound marketing 
procedure that was given to the 
development of efficient produc- 
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Officials Huddle 


Four N.A.P.R. officers, shown above, were discussing details, 


outside convention headquarters. 


They are, left to right: Guy 


W. Runyan, Carl G. Hodges, Guy Holcomb, and Melville E. 
Holland, association president 


ing and refining methods and 
administration. 

“The advent of marketing men 
as chief executives proves that 
men are rising to fill the needs 
which circumstances are creat- 


ing,” stated the head of Na- 
tional, after he had admitted 


that one of the causes for the 
difficulty in which the in- 
dustry now finds itself was due 
to the thinking of its founders, 
largely production and financial 
men. 

The increasing evolution of 
skilled profit-conscious market- 
ing executives will result in “an 
intelligent and forceful develop- 
ment of prefitable marketing 
procedure from which have been 
ruthlessly eliminated all ineffi- 
ciency, all waste, all nonpro- 
ducers,” the Clevelander predic- 
‘ted. 

Harry H. Porter, chief justice 
of the Municipal Courts of 
Evanston, Ill. and chairman of 
the street and traffic committee 
of the National Safety Council 
and president of the Safe Winter 
Driving League, told N. A. P. R. 
members that they could in- 
crease their profits by giving 
their customers safety education 
and safety services which would 
result in increased use of their 
cars and thus prefits to the 
dealers. Judge Porter also sug- 
gested that service station oper- 
ators should make a constant 
check of poor lighting, burned 
out bulbs, worn out tires, ete. 
Service station operators might 
also put on chains fer their 
customers in bad weather for a 
uniform nominal charge. All 
of these services should increase 
the profits of dealers if they 
are aggresively practiced, Judge 
Porter added. 

At the closing session of the 
convention R. A. Ludlow, New 
York, director of the American 
Petroleum Institute’s Lubrica- 
tion Committee, pointed out that 
frequent lubrication, preferably 


every 1000 miles, is necessary 
for safe and satisfactory func- 
tioning of modern automobiles. 


“The car owner who neglects 
lubrication is matching dollars 
against pennies and can’t pos- 
sibly win,’ Mr. Ludlow said. 
Service station operators and 
the petroleum industry are 
guilty of “contributory negli- 
gence to accelerated deprecia- 
tion of their customer’s invest- 
ment,” if they do not actively 
urge car owners to have their 
cars lubricated frequently, he 
added. Mr. Ludlow showed the 
cartoon style movie prepared by 
the committee advocating lubri- 
cation every 1000 miles. 


Dealers also heard of the im- 
portance of research to the pe- 
troleum industry from Dr. Eg- 
loff, who cited the new synthe- 
tic rubber which can be made 
out of crude petroleum as an 
example. Dealers were given 
an opportunity to examine sev- 
eral different types of the rub- 
ber. 

Dr. Egloff told of the many 
advances which have been made 
in the refining of gasoline both 
for airplanes and automobiles. 


He predicted that it wouldn't 
be many years before 100-oc- 
tane gasolines and higher will 
be produced at a price level for 
use in passenger cars, trucks 
and busses so that they will be 
sharply competitive with the 
best high-speed Diesel engine 
performance. Increased econ- 
omy in traveling at higher 
speeds would be possible with 
engines of higher compression 
ratios using 95-octane gasoline, 
he said. Thus, according to 
Dr. Egloff, the motorist could 
afford to pay 27.5c per gal. for 
the 95-octane gasoline in com- 
parison with an average retail 
price at present of 19c per gal. 
and still have no increased cost 
in cents per mile due to the in- 
creased efficiency of the engine 
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with the higher compression ra- 
tio and the better gasoline. 

“The future is bright for the 
gasoline retailer,’ Dr. Egloff 
said, “because the American mo- 
torist each year is setting new 
high records of gasoline con- 
sumption.” 

This is due not only to the in- 
creasing number of cars put 
on the road every year but also 
to the increased driving of each 
car. 

Comparing figures for 1925 
and 1939, he pointed out that 
in 1925, there were 17,321,000 
motor vehicles in service and 
gasoline consumption was §8,- 
700,000,000 gals. or 502 gals. per 
car. 

In 1939, 28,532,000 cars were 
in service and gasoline consump- 
tion was 20,654,592,000 gals. or 
725 gals. per car,” he added. 


Wilson Surveys 
Training Planes 
‘41 ‘Gas’ Supply 


WASHINGTON, Aug. 26.—In 
anticipation of heavy demand 
for aviation-training gasoline 
late in 1941, Dr. Robert E, Wil- 
son, oil advisor for the National 
Defense Advisory Commission 
is completing a survey on the 
supply of 92 octane aviation 
gasoline available. 

Army and navy expect de- 
livery of 2200 airplanes during 
the latter half of this year, and 
2,500 in the first half of 1941, 
according to a National Ad- 
visory Defense Commission re- 
port made public through White 
House Secretary Stephen Early. 

In addition to determining 
whether training demands will 
exceed existing gasoline produc. 
tion capacity, the Wilson survey 
bears on the need for storing 
92-octane gasoline. 

The defense commission re- 
port showed army unfilled plane 
orders on Aug. 17 as being 2029 
combat and observation planes, 
and 1867 other types, primarily 
trainers. Unfilled navy orders 
as of the same date total 1221 
combat and observation planes, 
and 1610 other types, princi- 
pally training. 

Congress so far has appropri- 
ated money for 4247 army and 
3006 navy planes. The $4,800,- 
000,000 defense appropriation 
bill now pending before Con- 
gress carries funds to complete 
an additional 14,394 army and 
4028 navy planes. 

Present NNDAC production 
schedule calls for building up 
of an army and navy air force 
of 25,000 planes by July 1, 1942. 
Production is now running at 
the rate of 10,000 planes a year 
(exclusive of small commercial 
craft) and will increase to 18,000 
per annum by Jan. 1, 1941, and 
36,000 by Dec. 1941. 
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OIL TRANSPORTATION 





Refiners Hit 
Rail’s Delay 
On ‘Trainload’ 


N.P.N. News Bureau 
TULSA, Aug. 27.—Rail ship- 
ping refiners are dissatisfied 
with Rock Island’s “delay” in 
establishing trainload rates on 
petroleum products — shipped 
from the Mid-Continent to pipe- 
line terminal points, James F. 
Lawrence, counsel for Petro- 
leum Rail Shippers Assn., has 
advised Rock Island’s Vice-Presi- 
dent MacKenzie. 


Mr. Lawrence said some ship- 
pers were beginning to doubt 
the good faith of the railroad. 
He explained that rail shippers 
were busy on several rail cases 
and their traffic departments 
were short handed. He suggested 
that all the information asked 
of rail shippers by Rock Island 
could be obtained “with very 
little effort” from two sources— 
state tax commissions and rails’ 
own records. 

“To my way of thinking,” the 
P. R. S. A. counsel wrote, “all 
of these matters are beside the 
question and the real and only 
question is, will the railroads 
haul any of this traffic that ac- 
tually moves from the Mid- 
Continent field.” 

“According to figures of the 
C. R. I. & P. and the Missouri- 
Pacific railroad the cost of 
added traffic from the Mid-Con- 
tinent to every single one of 
the pipeline terminals is less 
than one half the actual cost of 
transportation through the pipe- 
lines. If you will take your own 
figures and publish a rate allow- 
ing 100% profit you can recap- 
ture every gallon of gasoline 
that is now moving through the 
pipelines to the pipeline term- 
inals. It occurs to me that this 
should be attractive business 
and it is conclusive proof that 
you can meet pipeline competi- 
ton and make 100% profit.” 

It was suggested that train- 
load rates be published by Rock 
Isiand for a 90-day “test period” 
and that decision be made at 
the end of that period as to 
Whether or not volume rates 
were satisfactory, reasonable 
and compensatory. 
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Freight Volume Revenue 
Up 1.8% In June 
N.P.N. News Bureau 
WASHINGTON, Aug. 26. 
Volume of revenue freight 
transported by motor truck dur- 
ing July fell 18% below June, 
but represented an increase of 
17.7% over the tonnage hauled 
in July, 1939, according to load- 
ing reports of the American 
Trucking Assns. 
Comparable reports were re- 
ceived from 216 motor carriers 
in 38 states and the District of 


Columbia. Reporting carriers 
transported an aggregate of 
1,194,434 tons in July, as 


against 1,216,748 tons in June, 
and 1,014,493 tons in July of 
last year. 

Transporters of petroleum 
products, accounting for slight- 
ly more than 14% of the total 
tonnage, reported a decrease of 
5.9% under June, but an_ in- 
crease of 12.4% over July of 
last year. 


Truck Defense Show 
May Be Nation-Wide 


NEW YORK, Aug. 27.—The 
subject of highway transporta- 
tion’s contribution to national 
defense will feature the seventh 
annual National Motor Truck 
Show, Ine., banquet, Oct. 15, at 
the Commodore Hotel in New 
York, and the Court of Peace 
program of National Highway 
Transportation Day at the 1940 
New York World’s Fair, it was 
announced today by John F. 
Winchester, president of the 
motor truck organization and 
manager of general automotive 
division, Standard Oil Co. of 
New Jersey. 

“Today we are confronted 
with the all-important problem 
of national defense, and high- 
way transportation through the 
entire motor transport industry 
plays a most important part in 
the government’s’ program,” 
Mr. Winchester stated. 

In classifying the 7 major ele- 
ments of warfare, he said the 
first were men, munitions, food, 
fuel, clothing and shelter. “The 
seventh,” he asserted, “the most 
important of all, because with- 
out it the aforementioned 6 are 
shackled, is transportation, 
which makes each of the oth- 
ers available for use.” 





Shreveport Refiners Ask 


Lower Mississippi Rates 


N. P.N. News Bureau 
TULSA, Aug. 26.—In an effort 
to gain back parts of their re- 
fined oil markets in Mississippi, 
lost to suppliers in the New Or- 
leans Baton Rouge area, Louisi- 
ana refiners have proposed and 
Southwestern Freight Bureau 
has docketed proposals calling 
for restoration of the freight 
differential relationship be- 
tween the Shreveport and New 
Orleans-Baton Rouge groups 
prescribed by Interstate Com- 
merce Commission in ICC 
Docket 17,000, part 4. 
Shreveport refiners claim that 
recent downward revisions in 
petroleum rail rates from the 


New Orleans-Baton Rouge 
groups, without corresponding 
changes in Shreveport rates, 


have placed a barrier between 
Shreveport refineries and the 
southeastern market. 

S. W. F. B. Proposal 21551 
calls for a return to the old re- 
lationship between Shreveport 
and the New Orleans-Baton 
Rouge groups, resulting in cuts 
of from 0.5 to 16c a hundred 
weight (0.033 to 1.056c) a gal. 
on gasoline from Shreveport to 
representative Mississippi desti- 
nations. 

While still in the proposal 
stages, this docket is said to be 
destined for a rough and rocky 
existence, especially if it should 
reach the stage where concur- 
rence of southeastern rails is up 
for consideration. 

tepresentative of present and 
proposed petroleum rail rates 
from Shreveport group to Mis- 
sissippi destinations are those 
shown below in cents per gal. of 
gasoline shipped. 

Shreveport to: 


Present Proposed 


Meridian : 2.178 2.145 
Gulfport . 2.640 1.584 
Columbia 2.310 1.551 
Tupelo ‘ 2.376 2.046 
Laurel , 2.178 1.650 
Hattiesburg . 2.178 Bs 9 
Greenwood 4 2.178 1.452 
Winona . 2.178 1.749 


Rates from other southwest- 
ern origin points would also be 
affected. The proposal states 
that present relationship of 


rates over Shreveport applying 
to other southwestern origin 
groups shall be observed in con- 
nection with proposed rates 
from Shreveport. 


Pipeline Plans Near Completion 

CLEVELAND, Aug. 26.—Na- 
tional Refining Co. plans for a 
57-mile 8-in. crude pipeline from 
Hoosier, Kans., to Coffeyville, 
are being completed this week 
according to a statement here 
today. 


Tanker Rates 
Remain Steady 


N. P. N. News Bureau 

NEW YORK, Aug. 27.—In- 
terest in. the domestic tanker 
charter market remained listless 
the past week as reports indi- 
eated slight activity and un- 
changed rates for both “clean” 
and “dirty” tonnage. Tonnage 
laid up since the outbreak of 
War last September is estimated 
at around 25 ships. 

“Clean” fixture of 75,000 bbis. 
for September lifting, with mini- 
mum of 16c for gasoline, 17¢c for 
kerosine and 18c for No. 2 fuel 
and maximum of 18c, 19¢c and 
20c, respectively, for these prod- 
ucts, was reported for Gulf- 
North Hatteras movement. 

Charter of 30 gravity or 
lighter crude at 18c and 20c for 
10-19.9 gravity fuel was re- 
ported. Fixture is for coastwise 
movement for September lift- 
ing. 

Another “dirty” bottom, Ven- 
ezuela to North Hatteras, of 
75,000 bbls. of minimum 16 
gravity crude, was said to have 
been chartered for 3 consecutive 
voyages at 2l1c, first loading on 
August 30. 

One foreign-flag boat was re- 
ported fixed for a cargo of heavy 
fuel or crude from California to 
Japan at $10.50 a ton for prompt 
delivery. Details as to amount 
and specifications were not dis- 
closed. 
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Crude Prices 


Rise Generally 
In Middle West 


N. P.N. News Bureau 
CLEVELAND, Aug. 26. - 
Crude price advances, touched 
off by the 10c hike in Illinois oil 
initiated by Sohio Corp. and 
The Texas Co. on Aug. 21, have 
spread to surrounding states of 
Michigan and Kentucky, where 
general advances were posted 

by leading purchasers. 
Pure Oil Co., effective Aug. 
24, advanced Midland, Sherman, 


and Clare-Freeman, crude in 
central Michigan 10c per bbl. to 
new prices of $1.12, $1.07 and 


$1.67, respectively. 

Simrall Corp., subsidiary 
Standard of Ohio, advanced 
Central Michigan crudes 7 to 
10ec per bbl. Company posted 
Crystal, Greendale, Porter, Ver- 
non and Wise (Michigan) crudes 
at $1.12 per bbl., up 10c. Buck- 
eye, Bently, Edenville, Beaver- 
ton crudes also were advanced 
10c to new price of $1.10. Free- 
man and Redding were _ ad- 
vanced 10c to $1.07. Arenac 
and West Branch crudes were 
both posted at 92c per bbl. by 
Simrall, up 10c and 7c per bbl., 
respectively. 


of 


On Aug. 24, Bay Pipe Line 
Corp. advanced Wise and Sag- 
inaw, Michigan, crudes 10c to 
$1.12; Buckeye and Bently, 10c 
to $1.10, and Claire crudes 5c 
to 8le per bbl. 


Sohio Corp., also a Standard 
of Ohio subsidiary, advanced 
Allegan and Kent county (Mich- 
igan) crudes 10c to $1.18 per 
bbl., effective Aug. 24. 

Sohio advanced Birk City and 
Corydon (Henderson) Ky., area 
crudes 10c to a new price of 
$1.05 per bbl. on Aug. 21. 

Ashland Oil and Transporta- 
tion Co. on Aug. 21, advanced 
Big Sandy River and Kentucky 
River crudes 10c per bbl. to 
$1.12 and $1.20, respectively. 

Ohio Oil Co., Aug. 23, in- 
creased price it will pay for 
Eastern Illinois and Western 
Indiana crudes 5c to a new 
posting of $1.00 per bbl. 

Owensboro-Ashland Co. on 
Aug. 21 advanced Kentucky 
crude in the Owensboro area 
10c to new price of $1.10. 


Socony Cuts Eastern Gasoline 


N.P.N. News Bureau 
NEW YORK, Aug. 27.—So- 
cony-Vacuum Oil Co. announced 
that effective Aug. 28, posted 
prices for Mobilgas at bulk 
plants throughout New York 
and New England will be re- 
duced 0.1 to 0.3c per gal. These 
reductions, it is stated, will not 
affect dealer tank wagon prices 
in areas where these prices are 
already depressed. 
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Turner Valley Production 


Special to N.P.N. 
OTTAWA, Aug. 24.—Oil Con- 
troller G. R. Cottrelle estimates 
that to maintain present pro- 
duction in Turner Valley re- 
quires the expenditure annu- 
ally of $5,000,000 to 
for new wells. As compared 
with present allowables, refin- 
ery requirements approximate 
32,000 bbls. daily. The dis- 
crepancy has to be made up by 
the importation of Montana 
and Mid-Continent crude, it is 
said. 


Industry Control 
Contained In Bill 
Proposed By Pepper 


N. P. N. News Bureau 
WASHINGTON, Aug. 26.- 
Legislation which might mean 
federal control of the oil indus- 
try in the name of national de- 
fense has been proposed by Sen. 
ator Pepper, (D), of Florida, 
who sometimes launches trial 
balloons for the Administra- 

tion. 

Senator Pepper, said the bill, 
which he is now drafting, will 
be broad enough to cover any in- 
dustry the government finds it 
necessary to control in connec- 
tion with the expedition of the 
national defense program. 

The bill will be introduced 
when the present Senate con- 
scription fight is finished, Pep- 
per stated, saying he thought it 
unfair to draft men and then 
permit industry to refuse to co- 
operate in the defense program. 

The Florida senator said he 
had not decided whether his 
measure will allow the govern- 
ment to actually take over op- 
eration of national defense in- 
dustries or merely permit direc- 
tion of their management. 


Companies Propose 
To Make TNT Base 


N. P.N. 
WASHINGTON, 
National Defense Commission 
has received numerous _pro- 
posals from the oil industry for 
production of toluol and now is 
preparing to determine which 
of the offers will be accepted, 
office of Dr. R. E. Wilson, NDAC 
oil advisor, reports. 

Factors determining which of 
the bidders receive contracts 
will be price, location of the 
producer and the time in which 
orders can be filled, it was said. 

Production of toluol neces- 
sarily will be geared to the ex- 
pansion of powder factories to 
manufacture T.N.T., Dr. Wil- 
son’s office emphasized. 

Private estimates 


News Bureau 


Aug. 26.— 


of the 


$7,000,000 . 


amount of toluol the govern- 
ment will need in another year 
from the oil industry have 
varied from zero to 80,000,000 
gallons, although certain in- 
formed sources have guessed it 
may be around 20,000,000. 


Natural ‘Gas’ Rates 
Reduction Proposed 


N.P.N. News Bureau 

TULSA, Aug. 26.—Reduced 
rail rates on natural gasoline 
shipped from certain Oklahoma 
manufacturing points to Kan- 
sas refining centers are pro- 
posed in two dockets just re- 
leased by Southwestern Freight 
Bureau proposals 21529 and 
21564. 

The two proposals cover origin 
points of Drumright, Oilton, 
Kellyville, Lucien and Sham- 
rock, Okla. Compared with 
present rates, proposed sched- 
ule ranged from unchanged to 
reductions of as much as 9c a 
hundredweight or approximate- 
ly 0.6c a gal. 


‘Gas’ Stocks Mount 
States GCRA Report 


HOUSTON, Aug. 26.—A total 
of 181,404 bbls. of gasoline were 
added to storage by Gulf Coast 
Refiners Assn. membership dur- 
ing the first half of August, ac- 
cording to G. C. R. A. report. 
The report pointed out that 
these stocks represented only 
8.3% of total inventory held on 
the Gulf Coast and Eastern Sea- 
board. 

Crude runs the first half of 
August were 3815 bbls. below the 
previous two weeks period, aver- 
aging 67,544 bbls. daily or 59.2% 
of refining capacity. 

Kerosine stocks Aug. 15 
dropped 103,293 bbls. below July 
31 level, while stocks of all gas 
and fuel oils increased. “It is 
thought that improved demand 
for diesel type of fuels by both 
industry and the Army and 
Navy will offset losses in ex- 
ports of these products brought 
about by war conditions and 
shipping restrictions,” the G.C. 
R.A. report commented. 


Crude’ Production Rising 


Mississippi Field 
YAZOO CITY, Miss., Aug.26. 
Peak production in the Tinsley 

pool of Mississippi was reported 
the week ending Aug. 14 when 


In 


daily average output reached 
the 14,300-bbl. mark. 
Meanwhile, producers are 


seeking a 2.5c a cwt. rate on 
crude rail-shipped from the Tins- 
ley field to Vicksburg, Missis- 
sippi’s only refining point. Rate 
from Tinsley to Baton Rouge 
now is 3.5¢ a ewt. 
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Defense “Gas’ 
Purchases Near 


N. P. N. News Bureat 
WASHINGTON, Aug. 26. 
Buying of 100-octane aviatio: 
gasoline by the new purchasing: 
corporation, set up by a $50, 
000,000 loan from the Recor 
struction Finance Corp., wil 
commence at any early date, ac 
cording to word here this week 
Purpose of this new defens: 

corporation is to build up 
reserve of 7,500,000 bbls. of 
100-octane aviation gasoline for 
the Army and Navy. Machinery 
for purchasing is nearing its 
final state. 

Members of the special com- 
mittee working with Dr. Wilson 
on army and navy storage fa- 
cilities for 100-octane gasoline 
are: 

Scott E. Drummond, Standard 
Oil Co. of New Jersey; W. B. 
Engelbrecht, Phillips Petroleum 
Co.; S. P. Johnson, Standard 
Oil Co. of California; O. B. 
Lewis, Ethyl Gasoline Corp.; C. 
D. Norris, The Texas Co.; 
Walter Samans, Sun Oil Co., 
and E. D. Seymour, Socony- 
Vacuum Oil Co. Inc. 


Rodgers Heads Texaco 

N. P.N. News Bureau 

NEW YORK, Aug. 24.—W. 8. 
S. Rodgers, president of The 
Texas Corp., has taken ove! 
duties of board chairman, from 
which Capt. Torkild Reiber re 
signed Aug. 12. The position 


as board chairman was _ abo] 
ished. 
Charles A. McCulloch, Chi 


cago, a director, The Texas Co 
and The Texas Corp., has re 
placed Mr. Reiber on the execu 
tive committee. The vacancy 
of the directorate will be filled 
by C. E. Olmstead, vice pres!- 
dent. Mr. Olmstead is a directo! 
of the First National Bank ot 
Chicago. 


Federal ‘Gas’ Collections 
Down $4000 


WASHINGTON, Aug. 26. 
Federal gasoline tax collections 
for July, the first month the 
0.5e tax increase was in effect, 
totaled only $17,595,718 afte) 
June collections of $21,085,903 
had broken all records. 

July collections were substan 
tially below those of July, 1939 
when the total was $20,881,765 
Tax collections on transporta 
tion of oil by pipeline totaled 
$1,690,853 in July against $492, 
360 in July, 1939, and lube 01! 
tax yield was $2,272,096 com 
pared with $2,798,133 for Jul) 
last year. 
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Service Station Used as Laboratory’ 


For Scientific Sales Training 
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Service station training school for the Lakes Division of Socony-Vacuum Oil Co., Inc 
at Buffal The sales room and 4-pit lubritorium are at the far end of the building 
+ 1 . : és Jn the right are the class room and laboratory 
EARNING how to walk to 
the pump island when a car is ap- ° e e 


proaching, is one of the first lessons 
new students are given at the service 
station training school of Socony-Vac- 
uum Oil Co., Inc., at Buffalo. 

And how to use a broom, and the best 
way to clean a white wall surface, 
even though their mothers may have 
taught them these points of house- 
keeping many years ago. With this 
oil company, these fundamentals are 
all a build-up for sales and the right 
way to get them is emphasized at the 
service station school. 

The new man learns to meet the car 
ceming onto the drive at a pace that 
is synchronized with the rate of speed 
it which the mind of the driver of that 
car is geared, officials state. For ex- 
imple, if the station man runs to the 
car, he is told the idea of speed in the 
iriver’s sub-conscious mind may be 
emphasized and he may be driven to 
hurry through his stop at the station. 
[f the attendant waits too Ieng to come 
nto the driver’s vision, or if he walks 
00 leisurely, the driver may become 
mpatient, which is a bad setting for 

sales talk. 

Just the right pace of a brisk walk, Complete with all kinds of lubrication equipment and di: — boards is the model 


thie 


however—expressing confidence and lubritorium, at the service station training s chool. of Socony-Vacuum at Buffalo 
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alertness to serve—will fit the tempo 
of the driver’s mind. Once that is 
achieved, the station salesman has a 
chance to slow down the rate at which 
the driver’s mind is jumping ahead, 
to divert it to something about the 
car and make the man listen with in- 
terest to his sales talk; perhaps for- 
getting entirely that only a few mo- 
ments ago he had been in a great 
hurry, impatient at every stop for 
a traffic light. 


At the Socony-Vacuum school, teach- 
ing new men the proper manner to 
approach a car and showing its prac- 
tical value, illustrates the fundamental 
principle that extends through the 
training given there to over 100 men 
every year. 


“Every procedure the station sales- 
man is asked to take has been worked 
out by the company through long study 
and numerous experiments,” said D. 
G. Treichler, in charge of the school. 
“Tf he follows this procedure exactly, 
we can guarantee that his sales will 
be greater than where he works out 
his own service procedure and sales 
presentation. We don’t have any com- 
mencement addresses or baccalaureate 
sermons when our men graduate from 
this school; but if they put what thev 
learn into practice, the company will 
feel that its course of instruction has 
been successful.” 


U nper Socony’s present policy of 
distributing its products through se- 
lected outlets, rather than indiscrimin- 
ately through any outlet where a pump 
could be installed, it was recognized 
that improved and intensive methods 
of resale must be adopted. Begin- 
ning in 1939, the Lakes Division train- 
ing school at Buffalo became the cen- 
ter of renewed activity in training the 
company’s salesmen and station over- 
ators and its dealers. Socony-Vac- 
uum now has several of these schools 
in operation and 1940 will see several 
more added to the list. In some sec- 
tions, the work is done more informal- 
ly, by arranging for men to work for 
periods in stations which have estab- 
lished high standards for service and 
salesmanship. 


The Buffalo school was completed 
in 1931 and L. A. Appley, now super- 
visor of education and training for 
the company, was first in charge of its 
training activities. As to location, 
which is most important for a station 
that is to be a training school, the 
Buffalo school is at the corner of Del- 
aware and Delavan Aves., in a good 
residential section, but where the 
homes are not all in the same income 
class. Both streets are heavily tra- 
veled and Delaware is on a popular 
route to Niagara Falls, so the station 
serves honeymoon tourists and city 
trade. 


It is a high-gallonage station, pump- 
ing over 500,000 gals. in 1939, and thus 
affording the maximum opportunity 
for the men training there to put their 
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“student” at the Socony-Vacuum Oil 


A 
Co.'s service station training school in 
Bu 


iffalo observes how an_ experienced 
operator checks the oil level in 
a customers car 


class room instruction into practice. 


Of the thousands of motorists who 
stop at the station each month, only 
few know the men serving their car 
are in training. The station yard is 
large, with 8 pumps on 4 widely separ- 
ated islands. The sign “Training 
School”, in modest letters on the wall 
on one side the L-shaped building is 
the only outward sign of any unusual 
activities there. The immaculate 
housekeeping would give it distinction 
in the minds of some motorists. 


The man who approaches the car 
rolling to a stop at the pump island, 
is in a neat blue uniform, with his 
wiping cloth given just the right fold 
in his pocket. He may be a young- 
ster who only a month ago received 
an engineering degree from Cornell 
University; he may be a Socony-Vac- 
uum dealer with many years of actual 
station experience, who is at school 
to learn the newest company-approved 
ways of station selling. Or, he may 
be an individual who knows his way 
around Singapore or Capetown, South 
Africa, much better than he does the 
cafes and clubs of Buffalo. Sometimes 
a Socony-Vacuum salesman or agent 
in foreign service, is brought to the 
school for a few weeks of intensive 
training in merchandising methods. Of 
the company’s men in foreign service, 


Effective service station window displays 
are an important part of the 
school's training 





29 have attended the Buffalo school 
so far this year. 


However, to the motorist the attend- 
ant would be only another Socony- 
Vacuum station salesman, following 
the company’s standardized procedure. 
Since the station has its own manager 
and crew, the new men may hover 
in the background observing but they 
do not approach the customers until 
they are competent salesmen. There 
is nothing here of the barber college, 
where the pupils learn by practising 
on the more intrepid and hardy who 
enter its doors. 


The physical property at the Buffalo 
station includes the large service yard, 
sales room and 4-bay lubritorium of 
the station proper and a demonstra- 
tion laboratory, instructor’s office and 
library and a complete equipped class- 
room that seats over 200. A locker 
room for employes and small waiting 
room are part of the sales room layout. 


The lubritorium is equipped with 
pits, a central high pressure lubrica- 
tion system, wheel bearing lubricator, 
battery charger, tire repair equipment, 
crankcase flushing devices, spark plug 
tester and cleaner, air filter cleaner 
and all manner of tools necessary in 
servicing an automobile. 


T wo large display boards at the 
head of the center pits carry diagrams 
of an automobile chassis and photo- 
graphs of the various parts requiring 
lubrication and also displays of the 
company’s lubricants. Over each dis- 
play is the Jegend; “The Correct Lu- 
bricant, the Right Amount, the Right 
Place”; the whole being impressive 
to customer as well as to the men in 
training. 

The laboratory is entirely for edu- 
cational purposes. The first class- 
room lecture instruction given is about 
Socony-Vacuum Oil Co. and its prod- 
ucts and how they are manufactured 
from crude petroleum. This is fol- 
lowed by demonstrations in the labor- 
atory on the standard tests for motor 
fuels and lubricants. The _ testing 
equipment there includes viscosimeters, 
a small centrifuge, closed and open cup 
flash testers, and distillation apparatus, 
among others. No actual product con- 
trol or complaint tests are made at this 
laboratory. 


For the convenience of customers 
who do not desire to bring their cars 
to the station for service, a motor tow- 
eycle is provided. Cycle and operator 
are equipped to handle tire repairs, 
battery service and even minor engine 
adjustments. 


The class rocm is well-lighted and 
has a sound-proof ceiling and wide- 
arm chairs so that notes can be taken 
during lectures. There are blackboards 
and, on one side, a 25-ft. wide display 
window, where instruction and prac- 
tice is given to make station displays 
attractive and to help sell goods. 


Various classes of company repre- 
sentatives attend school at the Buffalo 
station. The length of their stay de- 
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Up to the refiner 


He may have to buy his crude at the seller’s 
price and sell his product at the buyer’s price, 
but there is one stage of the refiner’s business 
that is in his own hands—a mighty important 
stage 


He is boss while the crude is going through 
his plant That’shischance Results depend on 
his own good judgment That means making 
the gasoline and other products your market 
calls for without running too much crude or 
making too much of other products that you 
can’t sell 


Dubbscracking makes the biggest yield of 
high octane gasoline (or burner distillate) from 
any kind of oil 


U.O.P. catalytic polymerization makes poly- 
mer gasoline of still higher octane from the 
gases produced in cracking the oil 


Dubbscracking is the backbone of modern 
refining 


Universal Oil Products Co APA Dubbs Cracking Process 


Chicago, Illinois \Weee%,/ Owner and Licensor 
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tests for motor f 
taking the Socony-Vacuum's 


laboratory 


The standard laboratory 


pends on how intensive training they 
are seeking. In 1939, training was 
given to 7 general salesmen, 16 com- 
pany service station operators, 20 new 
employes, 26 dealers and operators, 7 
representatives from other branches 
in the company’s eastern marketing 
territory and 38 from foreign service. 
Dealers and their employes, for ex- 
ample, may spend only a few days 
there. The company furnishes the 
instruction and dealers and employes 
pay their expenses. 


On the other hand, new employes 
starting with the company may spend 
several weeks or even months there, 
until it has been definitely decided 
what kind of work in oil marketing 
is best suited to the individual. Every 
year, the company selects a few from 
the graduating classes of universities 
and they start in at the station train- 
ing schools. 

The training of foreign branch repre- 
sentatives started in 1937, when 3 men 
came to Buffalo from London to learn 
the company’s Merchandising Service 
plan. On their return they were so 
successful in introducing the plan to 
dealers of the Vacuum Oil Co. Ltd. of 
London, that there has been since that 
time almost a steady flow of the com- 
pany’s representatives from all over 
the world to the Buffalo school. They 
come from Australia and New Zeal- 
and, North and South China, India, 
Japan, the Philippines, South America, 
Egypt, the Near East and Europe. 
Their stay varies from a week to 3 
months, averaging about 3 weeks. 

New employes are given by Head 
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shown 





uels and lubricants are demonstrated to men 
training 


course at the Buffalo station in the 


tbove 


School Master Treichler, as a rule, 3 
days of formal instruction covering the 
oil industry generally, history and 
organization of the Socony-Vacuum 
company, description and uses of mo- 
tor fuels and motor lubricants and then 
they are introduced to the company’s 
standarized Service Station Procedures. 
They are also informed as to their 
rights and privileges as employes, of 
company benefit plans, vacation and 
holiday schedules and other points in- 
cident to employment. 

Following this instruction, the new 
employe is put in uniform and begins 
his actual service station work on the 
driveway, under the direction of the 
training station manager, Mr. Williams. 
The individual’s responsibilities are in- 
creased as his ability grows. All his 
work is closely checked and he is con- 
stantly coached by the manager or 
an experienced member of the station 
crew. 

Dealers and their operators are 
given training as indicated by their 
special needs. In some Cases it paral- 
lels that of new company employes, 
in others it may be limited to one or 
more phases of station operation only, 
such as driveway or lubrication service. 

In the case of general salesmen, 
training is by prescription. An ex- 
perienced salesman might be given 3 
days to a week on the drive, or in the 
lubritorium, for the purpose of review- 
ing fundamentals and refreshing his 
knowledge of new methods, to make 
him more valuable in his contact with 
the company’s dealers. If the salesman 
has had no previous station experience, 
he may be given as many weeks of 
training as his district sales manager 





can afford to let him stay at the school. 

The school’s facilities are also made 
available to other groups of station 
representatives. Truck drivers, heat- 
ing oil and specialty salesmen and 
dealers and garage men hold meetings 
in the class room. 

The chief textbook for the school is 
the company’s manual of Approved 
Service Station Procedures. It de- 
scribes the method for every step in 
the maintenance and operation of a 
service station, which the company 
has adopted, out of its experience and 
from survey of buyers’ habits, first, 
as being most simple and practicable 
and, second, as opening an avenue or 
approach to a sale. The employe, or 
dealer, or his helper, is urged to learn 
the practice exactly as it is given and 
to follow it without deviation. 


Company salesmen and foreign rep- 
resentatives also use a manual on 
the company’s merchandising service 
for dealers, which discusses methods 
for carrying the standardized sales 
methods and practices to dealers. This 
manual takes up (1) the proper meth- 
ods for selection of dealers, (2) intro- 
duction of the sales program to the 
dealer, (3) proper methods to enlist 
the dealer’s personnel in the _ sales 
program, (4) teaching the plan to the 
dealer and his staff and (5) the ex- 
tension service or follow-up program. 

Movies are used to illustrate proper 
methods of selling tires and batteries 
and other automotive goods. Demon- 
strations on an automobile chassis in 
the class room show the need for prop- 
er methods for lubrication. 

The manual for Service Station Pro- 
cedures tells how an operation is to be 
performed and gives the reasons for 
the individual procedure, in most cases. 
Its contents cover the following sub- 
jects: 


1—-Personal Appearance 
2—Maintenance 

3—Point of Sale Advertising 
4—Driveway Service 
5—Mobilubrication Service 


6—Customer Records 
-Customer Contact 
Customer Complaints 
9—Application of Products 


10—Accident Prevention and 
Reports 


11—-Accounting 


GO =] 


A page in the manual sets forth 
the regulation articles of uniform and 
discusses details of personal appear- 
ance, even to advising that finger nails 
should be kept cut close so _ that 
dirt and grease can’t accumulate un- 
der them. The reason for clean, tidy 
personal appearance is given as fol- 
lows: 

“Neatness and cleanliness of Serv- 
ice Salesmen, Managers and Dealers 
is most impertant because of the ever 
increasing number of women customers 
who are patronizing stations today. 
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= house...or a business 
can be built better with 


GOOD TOOLS 


Skilled mechanics ataltone that good could perform more 
accurately—handle easier—and, because they last 
longer, are much cheaper in the end. That's why you'll 
find only high quality, precision-made tools in a good 
mechanic's tool box. 

And that’s the reason that petroleum marketers, more 
and more, are insisting on BOWSER gasoline pumps. 
Experience has proved to them that Bowser pumps are 
precision built to give years of trouble-free service ... 
with every fine feature that anyone would desire in a 
pump. The highest type accuracy with Xacto (the world’s 
most widely used meter)—positive displacement—quiet 
pump operation—sturdiness—outstanding beauty—big, 
confidence-building sight glass and illuminated dials... 
all these, and many more profit and sales building fea- 
tures are yours in a BOWSER. 

Get all the facts—and you'll agree with the many mar- 
keters who say— 

“When you Buy—BUY BOWSER!” 


S. F. BOWSER & CO., Inc. 


1334 Creighton Avenue 
FORT WAYNE, INDIANA 


ane 
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Women customers especially are more 
critical of the masculine personal ap- 
pearance and neatness than most men. 
Therefore, in order to minimize the 
possibility of loss in sales, Salesmen 
should keep their neatness and clean- 
liness up to a standard.” 


Station Maintenance 


This section of the manual lists the 
housekeeping chores that should be 
done each day, each week and once 
a month. The teaching includes 
demonstrations of how to use a broom, 
to sweep clean and not raise dust. 
Whenever any white surface is washed 
off, either outside or inside, the men 
in training are taught to wash from 
the bottom ub, instead of the top 
down, te prevent a streaked appear- 
ance. The practical value of station 
maintenance is discussed thus: 

“It is a proven fact that the majoritv 
of motorists prefer to give as much 
of their trade as possible to a single 
station. However, a surprising num- 
ber who drive into stations and who 
cannot be considered as regular cus- 
tomers, are consciously or unconscious- 
ly looking around for a station that 
appeals to them more than the one 
they are now regularly patronizing. 

“A well kept station is the first 
step and will go a long wavs toward 
convincing customers that this station 
is a good place to trade, because its 
clean. business like appearance argues 
that the operators are careful work- 
men who can be trusted.” 


Point of Sale Advertising 


Three reasons are given, in this 
chapter, for the use of advertising 
signs, window displays and outdoor 


displays at Socony-Vacuum stations: 
_1—To identify the station as an 
outlet for these products. 

“2—To call the attention of customers 
to specific services and products. 
“3—To identify the station with gen- 
eral advertising being carried on in 
newspapers, magazines, on bill boards, 
over the radio and in other media.” 
The principles of window displays 
and outdoor displays are discussed, 
and effective methods outlined. 


Driveway Service 


Seven steps are taught in this service 
routine, to enable the station salesman 
to fully observe the customer’s needs 
and still render his car cemplete, fast 
service. 

Step 1 is to arrive at the pump 
island just as the customer stops. 
The sales talk for motor fuel is com- 
bined with the greeting thus: “Each 
customer should be greeted with a 
salutation appropriate to the time of 
day and this greeting should be im- 
mediately followed by, ‘SHALL I FILL 
IT UP?’ The customer naturally will 
-eturn or acknowledge this salutation 
and, in doing so, is somewhat pre- 
vented from asking for the usual 5 
gals. 

“If your, ‘SHALL I FILL IT UP”’ 
is spoken forcefully enough, the cus- 
tomer naturally thinks of your request, 


and in the majority of cases you will 
be successful in doing so.” 

Step 2—Gasoline Delivery. In this 
operation, the station man is taught 
to observe the condition of the rear 
and spare tires; to determine the need 
for a chassis lubrication by moving 
the car slowly up and down to find 
out if it squeaks; to clean the rear 
window, rear-tail light lenses and li- 
cense plate, and examine the top and 
body finish with the thought in mind 
of a sale of top dressing or wax or 
touchup enamel. 

Step 3 is to clean the right side of 
the windshield, proceeding around the 
car on the opposite side from the 
driver, to prevent any attempt on the 
part cf the driver then to pav for the 


gasoline and forestall other sales 
talks. Condition of windshield wiper 
blade is observed. 


Step 4 is to check the motor oil, 
without asking the driver’s permission, 
surveys having proved motorists ex- 
pect this service at stations. The 
salesman is warned never to solicit 
an oil change on the argument that 
the oil appears thin or black, since 
oil may look that way and only re- 
cently have been changed. 


“Your approach is always to deter- 
mine from the customer how many 
miles the oil has been driven. ..... 
If the customer’s revly is that the oil 
has been driven 1000 or more miles, 
it is then safe to solicit an oil change, 





using all sales arguments at your 
command,” the manual says. 

If the check shows the crankcase 
contains only half the oil required, 
the comment advised to the customer 
is, “Your crankcase shows half-empty,” 
a remark which instills anxiety into the 
customer’s mind. 

When the car goes to the lift or pit 
for an oil change, the station manual 
sets forth the way to sell chassis lu- 
brication and other services, seasonal 
changes of transmission and differen- 
tial lubricants and changeover of other 
necessities. At this stage, the condition 
of oil filter, spark plugs, radiator hose, 
fan belt, ignition wires, battery cables, 
and hose clamps are checked. 

“These items are all necessities and 
unless you check them when the hood 
is raised, opportunities for their sale 
may be lost,” says the manual. 

Step 5 tells how to service radiators, 
Step 6 to clean the left side of the 
windshield, Step 7 settlement for the 
purchase. In making change where 
a bill is offered in payment, this rou- 
tine is asked of Socony-Vacuum sta- 
tion men: 

“1—Call customer’s attention to de- 
nomination of bill tendered in payment. 

“2—Mention amount to be taken out 
of the bill. Give customer his portion 
of job card. 

“3—Hold bill tendered in payment 
between 3d and 4th fingers until the 
entire transaction has been completed. 
This may prevent a dispute.” 


Students Taught to Follow 


69 Service Operations 


Standard methods, to be followed as 
routine, are given for 69 operations 
to be performed when lubricating a 
car, including servicing the radiator, 
batterv, checking lights and _ tires. 
Methods are given for both lift and pit 
lubritoriums, with 1 and 2 men working 
on the car. 


Customer Records 


One section of 
approved Service 


the Socony-Vacuum 
Station Procedures 
is given over to records and forms 
for the follow-up system, the proper 
handling of the job ticket and the 
follow-up literature to be sent out from 
the station. It advises the station 
operator that a good customer record 
system, kert uv to date, should answer 
these questions: 


“1—How many regular customers 
did you have at your station last 
month? Did they come in once a week, 
or twice a week? How often? 

“2—How many of your lubrication 
customers purchased gasoline? How 
many of ycur gasoline customers have 
their lubrication work done at your 
station? 

“3-How many of your lubrication 


and gasoline customers have their 
oil changed at your station? 


“4__How many of your customers 
have their crankcase flushed when the 
oil is changed? 


“5—How many other items, such as 
specialties and auto accessories, are 
you selling and are you getting your 
share?” 


When a _ new lubrication customer 
is secured, the station salesman is 
taught to include on the record card, 
that motcrist’s habits and preferences 
in changing oil, lubricating his car, 
or on other service requirements, and 
to observe these in sending out follow- 
up cards. 


The company advises use of a cus- 
tomer record card with spacing at the 
top for the days of the month. A 
green tab is placed on the proper 
space for the date when the first follow- 
up card should go out. This simplifies 
sorting out each day the cards which 
are up for mailings. When the first card 
is sent out, the green tab is taken off 
and a yellow tab put 5 days ahead. 
If no reply is received, a second card 
is then sent out and a red tab put 
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“I built my business 


the Cities Service way!” 


WRITES THIS ENTHUSIASTIC PITTSBURGH DEALER 
WHOSE STATION TRAFFic Is UP 8QOQ% 


‘I started from scratch in a district 
crowded with gasolene stations’’ writes 
Bill Olen, Pittsburgh dealer, ‘‘and from 
the first I went Cities Service all the way. 
The Cities Service neighborhood solicita- 
tion technique helped me obtain custom- 
ers. I make constant use of Cities Service 
pamphlets and direct mail. The Cities 
Service promotion man calls regularly, 


and his assistance is invaluable. And I 
think so much of our educational meet- 
ings that I temporarily close my station 
so that we can all attend. All this sup- 
port, plus the use of such Cities Service 
quality products as Koolmotor Gasolene, 
Cities Service and Koolmotor Motor Oils, 
and Trojan Lubricants, has resulted in 
my now having eight times the number 
of customers I had three years ago.”’ 


IT PAYS TO SELL CITIES SERVICE PRODUCTS 


and Cities Service helps you do the selling! 


ALL THIS SUPPORT IS YOURS WHEN YOU SIGN 
WITH CITIES SERVICE 


@ Exclusive Features—In addition to the products 
mentioned above, Cities Service offers such unique service 
features as the Cities Service Power Prover, Ride Prover 
and Heat Prover and such specialties as Cisco Solvent 
and Cisco Pep—all business builders and real money 
makers. 


@ Radio—The Cities Service Concert, radio’s oldest 
program, thrills millions of listeners every Friday night. 
Lucille Manners, Frank Black, Ross Graham and Ford 
Bond help you sell Cities Service products. 


@ Magazines—Cities Service's 1940 theme ‘‘An extra year 


of youth’’ for your car reaches additional millions of 
readers in the Saturday Evening Post and other well- 
known publications. 


@ Outdoors—They read while they ride—and Cities 
Service billboards and posters attract customers at the 
ideal time—right when they’re on the highway. 


@ Direct Mail—Cities Service's ‘‘Business Builder’’ is a 
year round direct mail campaign that has everything— 
looks, hooks and selling appeal. 


@ Cash in—Think what this complete selling program 
can mean to your business. Why not get all the details 
on this money-making merchandising? Wire, write or 
phone to the nearest office listed below. 





CITIES SERVICE OIL COMPANIES 


CITIES SERVICE OIL COMPANY — Chicago, New York, Cedar 
Rapids, Boston, St. Paul, Grand Forks, Kansas City, Fort Worth, 
Oklahoma City, Milwaukee, Cleveland, Detroit, Syracuse, Harrisburg. 


CITIES SERVICE OIL COMPANY, LTD. — Toronto, Ontario. 
ARKANSAS FUEL OIL COMPANY — Shreveport, Little Rock, 


Jackson, Birmingham, Atlanta, Charlotte, Nashville, Richmond, 
Miami. 
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another 5 days ahead. If there is no 
response by the date marked with the 
red tab, the salesman is told to tele- 
phone the customer or make a personal 
eall. 


Customer Contacts 


On this section of the manual is 
based the instruction to the station 
salesman on how to build up a good 
prospect list of 25 to 35 car owners 
in his neighborhood whom he would 
like to have for regular customers. 
He is told to consider these points in 
selecting prospects for his list: 


Financial background: Is it good 


enough to warrant issuing a credit 
card? 

Buying habits: Does the prospect 
usually buy quality merchandise and 
who does most of the purchasing, 
the husband or wife? 

Average consumption: Is it equal 
to or greater than normal for the 
territory ? 

Stability: Does the _ prospect’s 
general buying habits indicate he 
will continue to buy at your station 
if you do once get his business? 
Selection of customer prospects is 

by the following methods: 


Observation of cars parked in the 


























trucks. 
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If you’ve been using buckets to make small 
distillate, gasoline or fuel oil deliveries, then 
you know what a messy, time-taking task it is. 
With a new Viking Pump and Engine Unit, you 
put an end to slow, expensive bucket-brigading. 


Compact, this Viking Unit fits snugly in can 
rack or rear compartment. . 
quickly moved from one truck to another... 
flexible, the pump casing can be easily turned 
to fit meter piping. 
Viking Pump, 16 to 27 GPM, powered by a 
1—1!5 H.P. Briggs & Stratton Engine. 
time-saver, a money-saver, a customer good-will 
. you'll realize this once you've used 
the Viking Pump and Engine Unit on your own 


. portable, it is 


The Unit consists of a 


It’s a 





neighborhood and use of registra- 
tion list. 


Discussion with route salesmen in 
the neighborhood. 


Recommendation of tenants by 
apartment house managers. 


Advice on prospects from neighbor- 
hood merchants. 


Recommendations of regular cus- 
tomers among their friends. 


Contacting new families in the 
neighborhood. 


The salesman is taught what hours 
are best to make calls, what to say 
on introductory calls and on sales calls; 
what records to keep on this class of 
prospects. 


On Customer Complaints, the sta- 
tion salesman is taught at the school 
to recognize premptly complaints origi- 
nating from incorrect lubrication or 
other services or from the belief that 
a product sold did not come up to the 
representation. However, he is told, 
without proper inspection or contact 
with the company, to avoid any com- 
mitment which might prejudice the 
right of settlement. A routine form 
for customer complaints is recom- 
mended. 


Accident Prevention and Reports are 
discussed in one section of the Service 
Station Procedures Manual and 28 
Outstanding Rules on Accident Pre- 
vention at Stations are presented. The 
importance of accounting is taken up 
in another section and 3 different types 
of accounting systems are recommend- 
ed, which can be bought by dealer sta- 
tions through the Socony-Vacuum Oil 
Co. 


“There are 2 sure ways of making 
more money out of the service station 
business,’”” says the manual, on the 
subject of accounting. “The first is 
to increase sales without increasing 
expense and the second to reduce 
expenses without reducing sales vol- 
ume. 


“Knowing the cost of doing business 
will assist the dealer to increase his 
profits and make possible the exten- 
sion of his merchandising services. 
Such information, although supposedly 
elementary, is of the utmost impor- 
tance to the final success of any busi- 
ness.” 


Engineer Tells How 


To Service Fuel Pumps 


When servicing fuel pumps, A. M. 
Babitch, fuel pump engineer of the AC 
spark plug division of General Mo- 
tors, states that the assembly “must 
be absolutely gas-tight around the 
stem of the diaphragm to prevent leak- 
age. 

“The diaphragm, when properly as- 
sembled and when of the proper ma- 
terial, should last for the car’s remain- 
ing life. If it isn’t properly assem- 
bled and if proper materials are not 
used, pump failure is likely to result 
at a very short mileage, it is said. 
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Helping Stranded Motorists 


Boosts Tire, Battery Sales 


Helping the stranded motorist, 
oil marketers have found, makes 
him a regular customer. 


So service cars, bringing live bat- 
teries for dead ones, good tires for 
blown-out ones, to the unlucky car 
owner, have proved profitable ad- 
juncts to service stations, especially 
in the better class residential dis- 
trict. 


Such service cars, some station 
owners claim, have increased their 
battery sales more than 40%, and 
tire sales from 15 to 20%. 


To get these profitable results, how- 
ever, the station to be equipped with 
a service car, must be carefully chosen, 
preferably in a_ residential district 
where car owners are accustomed to 
service. Certain rules and limits must 
be put on the operation of the service 
car and then good salesmanship must 
be used in connection with it. 

Factors that oil marketers have told 
NATIONAL PETROLEUM NEWS im- 
portant in managing service cars are: 


Limit free calls to those where mer- 

chandise is sold. 

Make a service charge for all calls 

where no goods are sold. 

Limit the territory in which the 

service car will respond to calls. 

Do not permit the service car to be 

used for personal business of station 

attendants. 

Do not permit the service car to 

run errands for the company, such 

as to the warehouse for stray items 
of stock the station should keep on 
hand. 

Keep a record of all service car calls, 

nature and result of calls and analyze 

the records for each car every month. 

In the main, analysis of calls of serv- 
ice cars at individual stations, com- 
piled by NPN, and given in accompany- 
ing tables, shows the cars are most 
profitable where a considerable volume 
of the station’s business in battery and 
tire sales can be credited to them. 

Gross margins to the station from 
tire and battery sales are large enough 
to more than pay the cost of the call 
of the service cars. The busier the 
service car, the lower the cost per 
eall. 

Selling of automotive items is easier, 
after an emergency call has shown 
the motorist the need of a _ replace- 
ment purchase. This is particularly 
true where the service call is due to a 
dead battery. When the battery fails 
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to respond to the starter some morn- 
ing, the chances are that it is nearing 
the end of its usefulness. Whoever 
responds to the emergency call and 
puts in a rental battery has first call 
on the sale of the new one. 

While stations do have an opportun- 
ity to watch the condition of customers’ 
tires and to suggest the purchase of 
new ones before a tire failure results, 
it is pretty much human nature to 
put off the purchase until necessity 
arises. Here again, the station that 
can send a service car to change a tire 
and bring back the “flat” to repair, 
has first chance at the sale of a new 
one. 

Sales are lost, oil company managers 
say, when the service car performs 
road services, such as pushing cars 
with weak batteries and changing tires, 
without bringing the old battery in for 
charging, and the old tire in for re- 
pair. Unless the station has the cus- 
tomer’s old battery or tire, it allows 
him to shop around to make his pur- 
chases, especially if he is a “bargain 
hunter.” 

Salesmanship in connection with the 


profitable operation of service cars is 
also displayed in selling the customer 
2 new tires or even a set, if others on 
his car are approaching the condition 
of the one that failed; or in selling 
a heavy duty battery, inplace of a 
lower priced one. 


Oil company managers point out 
the importance of picking the proper 
residential district in which to operate 
the service car. NPN’s studies show 
that, in neighborhoods where the res- 
idents are accustomed to prompt serv- 
ice, and are not the type who buy 
mail order house tires or patronize 
the cut-rate supply houses, the aver- 
age sales of tires and batteries that can 
be credited to the service cars are 
much higher than in other districts. 


The fact that customers know that 
the station maintains a service car for 
emergency calls, helps to promote the 
sale of tires and batteries, the station 
managers say. Other advantages of 
the use of the service cars is that calls 
generally come in the morning, just 
before the morning rush develops on 
the pump island, and the working time 
of the personnel can be arranged to 
conveniently handle service _ calls. 
Where a car is to be brought in for lu- 
brication service or washing, a second 
man can be taken along to drive the 
customer’s car back. If the service 
car is left at the residence, while the 
custemer’s car is being serviced, it 
makes it unavailable for other calls. 


Of the stations using service cars 
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studied by NPN, the one where the 
service car was most profitable was a 
station adjoining an exclusive and re- 
stricted district of private homes in an 
Ohio city. Here the average gross 
margin per month to the station, over 
10 months operations, from _ sales 
credited to the service car was $123. 
(See Table No. 1). The operating costs 
of the service car were $35.65 a month 
average. The method used in arriv- 
ing at these costs will be described 
later. 

The gross margin at 25% over Ssta- 
tion cost from tire sales alone amount- 
ed to $80.70 a month. Tube sales 
grossed $7.50 a month. An average 
of 26 or 25% of the calls of the service 
car a month resulted in new tire sales. 
In the spring and fall, when the sta- 
tion was driving for seasonal tire busi- 
ness, the station increased its gross 
margin from tire sales credited to the 
service car to well over $100 a month. 


Gross margin from new battery 
sales credited to the service car at this 
station ran to over $15 a month. Gross 
margin from rental batteries and re- 
charging averaged $9 a month. In 
January and February it was $28.35 
and $22.27 respectively. Gross margin 
to the station from battery sales was 
taken as 30% and on rentals and re- 
charging as 90% of the total revenue 
for these items. 

This station makes a service charge 
of 50c a call, unless sales resulting 
from the call amount to over $2. Its 
service car made an average of 15.5 
calls a month or 16° of all its calls, 
where the 50c fee was collected. The 
income from this item was $7.75 a 
month. The service car averaged 96 
calls a month, and its mileage was 454 
miles per month. The average mile- 
age per call was just under 5 miles and 


an average cost per call was 38c. Op- 
erating cost of the service car was 


just under 8c a mile, the lowest of any 
station studied. 

This station serves a neighborhood 
where incomes range from $6000 to 
$10,000 a year. On many streets half 
the families have two cars. This sta- 
tion says its patrons expect service 
promptly and they buy when the need 
for replacement is shown to them. 
Some of the sales credited to the serv- 
ice car are of 2 tires or a set. These 
sales are made to regular customers 
at the station, and the service car is 
sent out with a man to bring the cus- 
tomer’s car in at his convenience and 
put on the new set. In most cases, 
however, tire sales result from emer- 
gency-call service. This station esti- 
mates that 20% of its tire business 
comes in through the service car. 

A sale of a tire or battery is credited 
to the service car when the purchase 
is made within a day or so after the 
service call, when the car owner comes 
in to pick up the repaired tire or to see 
whether his battery could be recharged. 
Delayed sales, however, are not credit- 
ed to the service car. 

At another station, also in the same 
Ohio city, profits from the use of the 
service car amounted to over $50 a 
month. (See Table 2). This was made 
up cf $8.16 revenue from service fee 


ealls: $12.31 from battery recharging 
and rentals; $20.42 gross margin on 


new battery sales and $39 gross mar- 
gin on tire and tube sales. The op- 
erating costs of the service car at this 
location averaged $30.62 a month. 

At this station, service car calls av- 
eraged 74.5 a month, of which 13.25 
nearly 18°, resulted in tire sales. An 
average of 12 calls was for battery 
service and nearly 8 out of 12 resulted 
in battery sales. This staticn collect- 
ed the 50c service fee on 22% of all 
the calls of its service car. 

This station serves a neighborhood 
of homes and good apartment build- 
ings where the incomes range from 
$3000 to $5000 a year. The station 








salesmen said some customers object- 
ed to the service fee, but that it was 
regularly collected where the sale of 
merchandise or service resulting from 
the call was under $2. 

At a third station in the same Ohio 
city, (See Table 3) profit from the 
service car was $32.90 per month. 
Gross margin from sales of tires and 
tubes was a little over $30 a month; 
gross margin from new battery sales 
$15.30 and from battery recharging 
and rentals just under $12. Service 
car operating cests were nearly $27 a 
month, which was higher per mile than 
for the 2 other stations described 
above. Number of calls averaged only 
40 per month, for an average mileage 
of 187 miles per month. Cost per call 
of the service car at this station was 
79c and cost per mile averaged 14c. 
This high operating cost was due to 
high repair expense in certain months. 


Tus station is located in a suburb, 
close to a large apartment section 
from which a number of calls come. 
The rest are spread over an extended 
residential area. Average mileage per 
eall at this staticn was 5.5 miles. The 
station manager said that half the calls 
for the service car were for tire and 
battery service in the mornings. He 
estimated that 25° of his merchandise 
sales were through the service car as 
well as about 25% of his lubrication 
business. 

At a station in another Ohio city, 
where records of service car calls were 
compiled by NPN. (See Table 4) profit 
from this operation averaged $27.40 
per month, for a 6-month period. Gross 
profit from new battery sales averaged 
$25.15; new tire sales $17.25; battery 
rentals $12.42. This station has a serv- 
ice fee of 25c on calls where resulting 
sales are not $2 or more, but no rec- 
ord was kept of the pay calls. The 
number cf service calls at this station 
averaged about 60 per month, and av- 





Table No. 1—Data on Service Car at Station Adjoining Restricted Residence Section 
Revenue from Sales Credited to Service Car, Operating Cost of Car and Profit 
Battery Recharg- Mise. Gross Service Profit 
ing and Rentals New Battery Sales New Tire Sales New Tube Sales Sales Margin Car From Profit 
Service Fee Calls No. Gross No. Gross No. Gross No. Gross Gross Total Oper. Service Per 
Month No. Inc. Calls Margin Calls Margin Calis Margin Calls Margin Margin Sales Cost Car Call 
Jan. 34 $17.00 18 $28.35 20 $49.10 8 $28.25 12 $9.10 . $131.80 $39.72 $92.08 $0.71 
Feb. i8 9.00 11 22.27 =" 13.75 15 7.05 9 4.55 $2.73 99.35 20.27 79.08 1.10 
Marcrh ‘ : . “ 
April 14 7.00 3 5.62 1 2.65 20 78.40 15 14.25 85 109.77 69.83 .68 
My 10 5.00 G 3.52 1 2.40 18 128.40 21 IT .2o 3.95 168.52 121.07 85 
June . : : : ; : : 
July 10 5.00 1 5.62 5 11.35 25 TaD 8 4.80 4.22 104.34 63.91 62 
Aug 10 5.00 3 72 } 10.60 28 87.00 & 4.80 2.43 114.55 78.12 80 
Sept. 18 9.00 3 6.07 3 7.50 45 135.70 12 8.40 0.59 167.26 129.40 1.2 
Oct. 5 2.50 1 6.30 3 7.95 39 121.40 9 5.60 1.56 145.31 109.08 1.41 
Nov. 22 11.00 : 13 32.50 20 68.00 6 3.10 2.42 117.02 86.93 i eG 
Dec 14 7.00 3 vo By 5° 12 39.45 6 3.10 11.00 73.30 28.21 45.09 83 
Total 155 77.50 a2 90.47 60 150.55 260 807.00 106 74.95 30.75 1, 2oLce 356.63 874.59 
Monthly 
A\ 15.5 $7.75 Due $9.05 6 $15.05 26 $80.70 10.6 $7.50 $3.10 $123.10 $35.65 $87.50 91 
Analysis of Calls By Service Car and Their Cost 
Aver Service Cost 
Gas Oil ——Analysis Free Calls Miles Car Per Cost 
Used Used Mise. — Number of Calls — Start Station Mdse. Per Operating Call Per Mile 
Month Mileage Gals. Ss Exp. Pay Free Total Cars Deliv. Deliv. Mise. Call Cost Cts. Cts. 
: ae 547 55 $2.00 $4.00 34 95 129 64 4 15 2 4.2 $39.72 30.7 ta 
Feb. 431 &8 0.50 18 54 ¢ i 20 S 18 Ss 6 20.27 28.1 4.7 
March ; . : : 
April 461 53 1.25 14 Fate! 102 12 41 35 4.5 39.94 39.1 8 
May 530 51 50 10 133 14 25 90 a.¢ 47.45 33.2 9 
June é ais : ; 
July 509 56 1.00 10 93 103 20 63 10 49 40.43 39.2 8 
Aug. 414 42 0.50 10 8S 98 30 40 18 4.2 36.43 37 8.8 
Sept. 463 43 0.50 18 86 104 30 50 6 4.5 37.86 36.3 8.2 
Oct 398 10) 1.7) 5 83 83 25 50 s 4.8 36.23 43.6 9 
Nov. 436 36 0.25 22 52 74 16 28 8 5.9 30.09 40.6 |. 6.9 
Dec. 355 45 1.00 14 40 54 18 26 10 6.6 28.21 52.3 8 
Monthly 
Average 
10 mos. 454.4 15.9 $0925 $0.40 5.5 81.2 96.2 18.8 2.1 13.3 4.9 $35.65 $0.38 $0.078 
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How much nine goes inte 
a 1000-mile ditch? 


7 
k RANKLY, we don’t know. 


The slide-rule boys in the Engineering 
Departments of oil companies have ways 
of figuring coefficients of expansion and con- 
traction, but they don’t mean much to us. 


They don’t mean much, either, to the 
foreman out on the job. He and his men are 
too busy stringing and welding pipe to pay 
much attention to coefficients. Looking at 
the line snaking across the prairie. you and 
1 would wonder if it were too long or too 
short to fill the ditch. 


Next morning before sun-up, while the 
pipe is still contracted by the cool night air, 
the lowering gang goes to work. When 
they ve finished, there’s exactly 1,000 miles 
of pipe in 1,000 miles of ditch. 


1000 miles of pipe line sounds like a lot 
... but it’s barely 1% of the 112,000 miles 


of trunk and gathering lines in this country. 
Millions of barrels of crude are required to 
fill this vast underground transportation 
system before you get a drop out of the 
other end. 

Building, maintaining, and operating the 
pipe lines—the veins and arteries of the oil 
industry—is as Herculean a job as any in 
the business. And the fact that the men, 
who work at it, receive but little acclaim is 
at least partly due to their unspectacular 
efficiency. One slipshod weld or a lapse in 
vigilance at a pipe-line station or on the 
part of a line walker can easily mean tre- 
mendous loss in both time and money. 

So... to the pipe-line workers of the 
entire industry, Gulf wishes to pay this 
deserved tribute. The universal use of oil 
products can be largely attributed to the 
economy of transportation which their skill 


and loyalty have made possible. 


GULF OIL CORPORATION - GULF BUILDING - PITTSBURGH, PA. 
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Table No. 2—Data on Service Car at Station in Good Residence and Apartment Neighborhood 


Revenue from Sales Credited to Service Car, Operating Cost 
Battery Recharg- 


Mise. 
ing and Rentals New Battery Sales New Tire Sales New Tube Sales Sales 
Service Fee Calls No. Gross No. Gross No. Gross No. Gross Gross 
Month No. Inc. Calls Margin Calls Margin Calls Margin Calls Margin Margin 
Jan 42 $21.00 34 $28.55 14 $35.75 12 $36.80 3 $2.10 $7.20 
Feb 19 9.50 11 11.90 7 19.00 11 30.45 = 1.00 2.35 
Mar 12 6.06 9 7.40 7 20.65 11 29.10 3 1.50 1.55 
April 9 4.50 5 5.60 3 9.30 18 54.80 6 oko , 
May 11 5.50 3 3.15 7 17.80 9 24.35 4 3.95 1.50 
June 14 7.00 14 13.30 6 16.00 rs | 62.20 6 4.10 1.40 
July 14 7.00 S 8.10 7 18.20 12 31.15 6 4.55 0.75 
Aug 14 7.00 11 11.00 5 12.85 18 41.35 6 5.05 1.10 
Sept 16 8.00 10 12.15 12 33.20 10 27.05 p , 
Oct 17 8.50 1 7.65 8 21.30 a2 33.20 4 1.95 ‘ 
Nov 16 8.00 13.05 9 24.10 8 20.00 2 0.80 1.40 
Der 12 6.00 28 25.85 7 16.90 17 46.50 6 3.10 9.25 
Total 196 $98.09 144 $147.70 92 $245.05 159 $436.95 18 $33.25 $19.50 
Monthly 
Average 16.38 S$8.166 12 $12.31 7.66 $20.42 13.25 $36.41 4 $2.77 $1.625 
Analysis of Calls by Service Car and Their Cost 
Gas Oil Analysis Free Calls 
Used Used Misc. — Number of Calls — Start Station Mdse. 
Month Mileage Gals. s Exp. Pay Free Total Cars Deliv. Deliv. Mise. 
Jan 590 59 . $1.50 2 155 197 17 18 47 19 
Feb 151 10 $0.25 3.89 19 52 71 pa | 6 19 6 
Mar 126 20 ; 12 51 63 18 11 22 
April 116 15 0.26 9 30 39 ; 10 20 
May 139 10 11 9 46 Fi 6 13 16 
June 199 15 : 14 50 64 10 28 2 
July 148 20 1.98 14 35 49 12 14 9 
Aug 141 6 14 55 69 13 22 20 
Sept 177 18 si 16 45 59 ‘ 13 Ps 9 
Oct 121 il 1.09 21.14 17 D2 69 1 26 16 9 
Nov 159 15 j e+ 5 0.60 16 63 79 2 13 4 26 
Dec 254 30 1.00 12 77 89 16 11 36 14 
Monthly % 
\N 193.4 19.9 $0.21 $2.53 16.2 I 74.5 12.4 aoe he 
erage mileage per call was 5.6 miles. records were studied, merchandise 
This station is located in an apartment sales resulting from the use of the car 
house territory. The manager says were but a little over $100 for 6 
that 40% of his battery business is a months. An additional income of about the 
direct result of the service car emer- $24 from lubrication service and oil 


geney calls. 








of Car and Profit 


Gross 
Margin 

Total 

Sales 
$131.40 
74.20 
66.20 
79.35 
56.25 
104.00 
69.75 
78.35 
80.40 
72.60 
67.35 
100.60 


$980.45 


$81.70 


Service 
Car 
Oper. 
Cost 


$61.19 
28.80 





$367.42 


$30.62 


Aver Service 

Miles Car 
Per Operating 
Call Cost 
3.0 $61.19 
a | 28.80 
2.0 24.73 
3.0 19.07 
3.0 19.41 
3.0 24.06 
3.0 me Ty § 
2.0 25.29 
3.0 23.54 
1.7 56.55 
phe 4 29.06 
2.8 31.95 
2.5 $30.62 


Profit 
From 
Service 
Car 
$70.21 
45.40 
41.47 
60.28 
36.84 
79.94 
45.98 
53.06 
56.86 
16.05 
38.29 
68.65 


$613.03 


$51.09 


35.9 


$0.43 


Cost 
Per Mile 
Cts. 
10.4 
19 
19 
16.5 
13.9 
12 
16 
18 
13.3 
48 
18 
i Be 


$0.18 


showing with the service car was due 
to a lack of calls for emergency tire 
and battery service, and customers in 
neighborhcod not Knowing that 
emergency home service was available. 














sales was reported. Total gross profits At about 30 individually and com- 
These 4 stations are all in good resi- credited to the service car averaged pany operated stations which NPN 
dential sections of large cities and are about $22 a month and operating cost studied in its survey of service cars, 
locations where it could be assumed of the service car was $18. Profit to ideas of the station management as 
the service cars could be used profit- the service car was Only $3.68 average to the profitableness of service cars 
ably. Sales departments cf oil com- per month. Service car calls averaged varied greatly. 
panies operating them ordered daily only 26 per menth and average month- In the main, in good residential sec- 
records of service calls kept because ly mileage was 168.6 miles. This tions, stations manned by 3 men on 
it was felt the best showing of service station is in a good, but not ex- duty can prcfitably employ service 
car operations would be made at these clusive, residence and apartment cars, station operators report. At 
stations. house district. The oil company op- least, thev said, having once installed 
At one other station where daily erating the station believes the poor this service for their customers they 
= ui - " 
lable No. 3—Data on Service Car at Suburban Station 
Revenue from Sales Credited to Service Car, Operating Cost of Car and Profit 
Battery Recharg- Mise. Gross Service Profit 
ing and Rentals New Battery Sales New Tire Sales New Tube Sales Sales Margin Car From Profit 
Service Fee Calls No. Gross No. Gross No. Gross No. Gross Gross Total Operating Service Per 
Month No. Inc. Calls Margin Calls Margin Calls Margin Calls Margin Margin Sales Cost Car Call 
Jat 10 $5.00 37 $45.40 12 $35.10 ¥ § $19.80 4 $2.55 $107.85 $58.34 $49.51 $0.26 
Feb 1 2.00 y 11.25 1 2.15 5 11.75 5 3.10 30.25 19.90 10.35 30 
March 3 1.50 7 8.10 2 6.80 8 15.50 5 1.00 35.90 20.69 15.21 58 
April 1 2.00 6 6.95 2 5.75 4 12.90 j 3.20 30.80 19.11 11.69 .25 
Mas 3 1.50 7 7.85 | 10.45 15 17.20 1 2.50 69.50 17.10 52.40 $2.00 
June 8 10) 6 6.75 1 2.40 10 28.05 4 2.80 14.00 22.80 21.20 838 
July 1 0.50 3 3.80 » 5:3 9 25.30 8 5.90 40.75 i Be 23.63 1.25 
Aug G 3.00 S 10.12 s 20.50 12 32.60 6 4.80 71.02 20.90 50.12 1.2 
Sept 6 3.00 10 11.25 10 35.25 18 57.20 8 6.40 113.10 21.38 91.72 2.14 
Oct 5 2.10 10 1.25 ¢@ 9 28.90 8 29.20 4 2.40 74.25 31.93 42.32 1.21 
Nov 2 1.00 7 8.75 6 17.20 9 27.10 4 2.70 56.75 32.80 23.95 to 
De 5 2.50 4 11.90 5 13.80 5 12.20 5 3.95 44.35 41.32 3.03 .43 
rotal 57 $28.50 119 $143.37 G2 $183.55 110 = $318.80 61 $44.30 $718.52 $323.39 $395.13 
Monthly average 1.75 2 37 a9 $11.94 5 $15.30 91 $26.55 5 $3.70 $59.90 $26.95 $32.90 $0.82 
Analysis of Calls by Service Car and Their Cost 
Aver Service Cost Cost 
Gas oil Analysis Free Calls Miles Car Per Per 
Used Used Mise. Number Calls Start Siation Mdse. Per Oper. Call Mile 
Month Mileage Gals. s Exp. Pay Free Total Cars Deliv. Deliv. Mise. Call Cost Cts. Cts. 
Tan 291 64 $2.00 $8.58 10 126 136 95 8 13 2.1 $58.34 42.9 20 
Feb 178 26 1 3 35 16 3 12 5.0 19.90 57 13 
March 195 27 O.50 1.98 3 ya, 26 11 BS | 4 7.8 20.69 74 10.6 
April 120 1 42 46 3 3 36 2.6 19.11 W1.5 16 
May 154 » 3 22 25 6 16 6.1 17.10 68.5 11.1 
June 148 7 ; 8.50 s 16 24 6 10 6.0 22.80 95 15.5 
July 101 15 1.00 1.50 1 18 19 7 11 5.3 17.12 ”) 16.3 
Aug 140 23 0.50 6 34 40 Ss 26 3.5 20.90 §2.3 15 
Sept 182 20 0.50 6 37 43 10 4 4.3 21.38 19.7 bt 
Oct 287 tS 0.50 9.98 5 30 35 . 6 24 3.2 31.93 91.3 Ei 
Nov 136 30 1.50 12.05 2 30 32 4 4 22 4.2 32.80 $1.02 24 
Dec 109 37 1.25 0.75 5 is 23 D5 6 7 13.1 41.32 $1.79 13.4 
Months We ING.75 26.25 80.604 $5.32 175 85.6 40 5.8 1D 5.65 $26.95 SO.79 $0.14 
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would not think of giving it up, since 
more stations are now offering some 
kind of home service to their custom- 
ers. 

Where there are 3 men on duty at 
a station, one can be spared to respond 
quickly to a service call. Where there 
are 2 men on duty, it was said to be a 
question whether it was worth it to 
take 1 man away from the station to 
go cut on a service call, which on the 
average takes a man away from the 
station for 25 minutes. It is the most 
general practice of stations operating 
service cars to use salesmen’s coupes 
which have reached the retirement 
stage on the company’s books. The 
investment in these cars has been al- 
most entirely written off. If they still 
have 2 or 3 three years service in them, 
they are painted in the company’s 
eclors and the words “Residential Serv- 
ice Car” put on the side and a box to 
carry batteries and tires and small 
tools is installed in the rear luggage 
compartment. While depreciation is 
not figured in the cost of these cars, 
when used as service cars, the com- 
pany management points out they have 
a trade-in value sometimes even up to 
$150, which should be charged against 
them. 

At individually operated stations, it 
is the practice te buy for a service car 
an old model used car, at a cost of from 
$25 to $75. In a few cases used panel 
trucks are bought. Many times, the 
station owner or lessee buys a service 
car because he thinks it is more eco- 
nomical than using his personal car 
for this service. However, as is shown 
in the studies for individual staticns, 
due to the low mileage per month and 
the hard wear cars get in this service, 
operating costs per mile are high. The 
life of a station service car is figured 
at 3 years. Clutch trouble makes a 
principal repair item, resulting from 
hard usage given in pushing custom- 
ers’ cars to get them started. 

In compiling the operating cost of 
service cars in the accompanying 
tables, the cost cf gasoline, oil and 
repairs was included; the cost of a 
driver’s time, at the rate of 2lc a call; 
and $8 a month to cover insurance and 
license fee. The average time on a 
service call was found to be 25 min- 
utes, and the driver’s time, at an hour- 
ly rate of 50c, would be 21c per call. 
Oil men do not agree on including the 
driver’s time in figuring cost of cperat- 
ing the service car. Some argue that 
the man is being paid for his time at 
the station anyhow and if he spends 
some of that time driving the service 
car, it should not be made a part of 
the cost. 

Oil company accounting depart- 
ments say, however, that if a man can 
be spared from profitable work at the 
station to drive the service car, it is 
a question if the station is not over- 
manned and the working hours should 
not be reduced. They say also that 
charging a driver’s time against the 
use of the service car keeps before 
the station personnel the importance 
ff using the car more on profitable 
business and less cn _ personal and 
ompany ealls. The service cars would 
not be profitable in any cases, the com- 





panies say, if an extra man were hired 
to drive the service car. 

Some _ stations are using motor- 
eycles for service calls and they claim 
lower operating costs and also the ad- 
vantage that only one man need go 
cut on a call where a car has to be 
brought in for servicing at the station. 
However, figures for one station show 
that operating costs for a motorcycle 
are about as large as for a car, unless 
much greater mileage is run up on 
service calls than the average of 300 
a month. 

The cest of a stock motorcycle of 
standard make, with a tow bar and 
windshield and box between the rear 
wheels with 4.4 cu. ft. capacity, for 
carrying batteries and tools, is $550. 


Motorcycles are good for not over 5 
years in this service, this station says, 
which gives a depreciation cost of $9 
a month. Second hand motorcycles 
are hard to find. Factory servicing is 
used by most agencies operating mo- 
toreycles, at a standard charge of from 
$3 to $5 a month. Cost of gasoline and 
oil is said to be 3c a mile. Where 
mileage on service calls runs frem 2500 
to 3000 miles a month, as with Cat 
agencies which serve a wide territory, 
the cost of operating a motorcycle can 
be brought down to about 1.2c a mile, 
without including cost of the driver. 
One disadvantage of motorcycles on 
service calls for oil company stations 
is that, if it is a case of pushing the 
customer’s car to start or of towing it 
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SANI-FLUSH cleans toilet 
bowls without scrubbing 


Station operators know that toilets 
should be home-clean—and it is easy to 
clean them the home way. Use Sani-Flush. 

You don't have to scrub and scour. You 
don't even touch the bowl with your 
hands. Just sprinkle in a little Sani-Flush. 
(See directions on the can!) Then flush 
and the job is done. 

Porcelain sparkles like new. Stains and 
streaks vanish. Sani-Flush even cleans the 
hidden trap. Cannot injure p!umbing con- 
nected with the toilet. (Clean out auto- 
mobile radiators with Sani-Flush. Direc- 
tions on can.) At grocery and hardware 
stores in 10c and 25c sizes. Also econom- 
ical 25-lb. pails. Write for information. 
The Hygienic Products Co., Canton, Ohio. 
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to the station, a tow has to be 
called. 

Both oil cempanies and individually 
operated stations point out the impor- 


ance of carrying insurance on the serv- 


car 


ice car to protect the station from 
claims in case of accident and also 
non-ownership liability insurance to 


protect the customer’s car trom dam- 


age claims while the station man is 
driving. Not only should such insur- 
ance be carried, but the customers 


should be informed that the station or 
the oil company carries this protec- 
tion. The rate for personal injury and 
property damage liability varies with 
the locality and also ‘depends’ on 
whether the car is listed as a commer- 
cial vehicle or passenger car. 

The extent to which a passenger car 
can be converted to a service car by 
taking off the top of the rear luggage 
compartment and installing a box to 
earry tools and supplies, and still hold 
the passenger car insurance rate varies 
with the state and locality. Practice 
varies in states as whether the passen- 
ger car or truck license fee applies on 
converted passenger cars. 

There seems to be no set 
determining where service 
work out successfully. In Cleveland 
and nearby towns where they have 
been used for several years, they have 
been found practical in better class, 
neighborhood shopping districts, where 
people are accustomed to service when 
they purchase. They are used in dis- 
tricts where some families cwn 2 


rule for 
ears. will 


cars 








Here is 1 salesman’'s car 


residential work 


or where the husband leaves the car 
at home and his wife or daughter do 
most of the daytime driving. Here, 
the family can sometimes be sold on 
the convenience of letting the car be 
brought to the station for servicing in 
the morning before the woman wants 
to drive it. Women are more impa- 
tient than men when it comes to stay- 
ing at the station while the car is be- 
ing worked on, the station operators 
say. 

One difficulty in using the service 
car to go after lubrication business for 
the station is that 2 men frequently 
have to be sent out, one to drive the 
service car back and one to bring the 
customer’s car in. On a 75c chassis 
lubrication job, where the gross profit 
to the station is not over 32¢ or 33c, the 
cost of sending the service car out in 


FREEDOM OIL COMPANY 
FREEDOM, PA. 


Pacific Coast Bulk Plant and 
Warehouse: Los Angeles, Calif. 


The market for this top quality 100°. Pure Pennsylvania motor oil is 


YOURS EXCLUSIVELY when you operate under our exclusive territory 
franchise. No one else can “horn in” on the profitable business you 
create for yourself. Write today for information about territory available 
for the sale of Four-State, Fort Pitt, Penn Trump, or Beaver-Penn — four 


popular brands made by a famous refinery. 
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100% PURE 
ENNSYLVANIA 
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many cases would be more than the 
profit for the work. Where an oil 
change can be scld, or a wheel pack, 
or other services, the profit to the sta- 
tion warrants sending the service car. 

Some stations combine selling a 
chassis lubrication and a wash job, 
starting about Thursday, on the argu- 
ment to the customer that his car will 
then be fixed up for his week-end driv- 
ing. While the gross profit to the sta- 
tion may not be more than 50c on the 
2 jobs, after charging for labor, the 
point is made this work can be brought 
in when the station men might not 
otherwise be putting in their time at 
profitable work. 

In general, the 


most of stations 


which believe the service cars profit- 





This is typical of service cars used by 
nost station 

able do not keep records which ac- 

tually show the facts. These sta- 


tions limit the distance to 2 miles on 
which they will go on a call. Longer 
trips not only run up the cost of op- 
erating the car but take the driver’s 
time when he might otherwise be busy 
on profitable sales or service work at 
the station. All agree it is not profit- 
able to take on an extra man, even 
part time, to run a service car. If 
cheap help is used, the man can’t do 
the necessary selling job on calls that 
is needed to make the most out of the 
service calls. 

To eliminate the possibility of mis- 
takes over just what work is to be per- 
formed on a car brought in by a serv- 
ice car, some stations insist that a work 
ticket be taken out on the call. If the 
trip is in response to a telephone call, 
the work ticket is filled out after the 
phone call and taken to the house when 
the car is called for and the driver 
obtains a signature on the work ticket. 
The phone number is taken in case 
some other servicing is necessary to 
protect the car. One station manager 
has a rule that, on every call, the make 
and model of car is to be learned and 
a tire and tube of the proper size be 
put into the service car. ‘Maybe we 
do only sell a tire once in every 20 
calls,” said this station manager, “but 
when wo do it means an extra profit on 
that call. Besides it helps to keep in- 
stilled in the minds of the station men 
the need for salesmanship on service 
calls as well as at the station.” 
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Cul 


NEW YORK, Aug. 24.—-With excep- 
tion of a cargo sale of Bunker “C” fuel 
for September lifting at $0.85, no new 
inquiries or open spot sales were re- 
ported at Gulf the past week. Refiners’ 
asking prices for Bunker “C” fuel in 
cargoes ranged from $0.85 to $0.90, and 
in ships’ bunkers, from $0.80 to $0.90. 

Asking prices reported for 53-57 
diesel index gas oil were up 0.25c to 
3.50ec when a refiner who had been 
offering at 3.25¢c said he was withdraw- 
ing from the open market. Asking 
prices reported by other’ refiners 
ranged up to 3.75ce. 

Kerosine was said to be “in good 
demand” with one refiner reporting he 
had had to “turn down 2 cargoes of 
41-43 w w recently.” Another said we 
can “move all we want at 4c.” 


Mid-Westean 


CHICAGO, Aug. 24.-Improved de- 
mand for industria! fuel oil in the Mid- 
West and pick-up in orders for burner 
fuels for winter storage, were reported 
by several refiners and tank car mar- 
keters the past week. Refiners reported 
greater call for gasoline in anticipa- 
tion of Labor Day consumption the 
latter part of the week, while tank 
car marketers said they had not noticed 
any improvement in demand. Open 
spot sales of 19 cars 72-74 oct. gasoline, 
15 cars at 4c and 4 cars at 4.125c, and 
1 car Ethyl at 4.75c, were reported by 
Chicago tank car marketers. 

No changes in quotations were re- 
ported, with refiners’ Group 3 gasoline 
quotations ranging from 4.625 to 5.25c 
for 72-74 oct., 4.25 to 4.75¢ for 63-66 
oct., and 3.875 to 4.25ec for 60 oct. and 
below. Quotations reported by tank 
car marketers ranged from 4 to 4.25c 
for 72-74 oct., 3.50 to 3.625c for 63-66 
oct. and 3.375 to 3.50c for 60 oct. and 
below. 


Pennsylvania 


CLEVELAND, Aug. 24.—Continued 
searcity of 36-40 fuel oil in both upper 
and lower Western Penna. fields was 
reported by refiners the past week. 
Two upper field refiners reported re- 
ceiving offers from other refiners to 
buy their fuel oil to use as cracking 
stock. “Fuel is very scarce; there’s 
no trouble getting 4.75c, inter-refinery,” 
one refiner said. Upper field quotations 
for this product were up 0.125e to 5c 
When 3 refiners reported advancing 
their prices. 


\UGUST 28, 1940 


Low quotations for 45 w.w. Kerosine 
in upper field was up 0.25ec when a 
refiner who had been quoting 4.75c 
said he was sold up and had withdrawn 
from the market. Quotations reported 
for other products were unchanged. 

Early in the week, reports from the 
field indicated gasoline was very firm. 
Later in the week, some refiners re- 
ported gasoline was a “shade weaker.” 


ais 


LOS ANGELES, Aug. 24.—Lower 
rack prices for third grade gasoline 
at independent refineries in the Los 
Angeles Basin were reported the past 
week. Quotations for 63-64 oct. ranged 
from 4.25 to 5.50c, down 0.25ce. 

Leaded gasoline, 65 oct. and above, 
delivered in metropolitan Los Angeles, 
was reported quoted at 5.50 to 7c, and 
Ethyl gasoline at 6.50 to 8.50c, 0.5¢ 
below previous low quotations. 

Gas and diesel oils were said to be 
in good demand on the domestic mar- 
ket at $1.20 to $1.25 per bbl., an increase 
of 5¢ per bbl. 

Activity in the export market con- 
sisted chiefly of preparations to com- 
plete shipments to Pacific foreign 
ports that had been held up since Aug. 
1 because of licensing difficulties, ac- 
cording to reports. 


Atlantic Coast 


NEW YORK, Aug. 24.—Gasoline 
quotations were down as much as 0.75¢e, 
light fuels 0.3c below previously re 
ported lows the past week when sev- 
eral suppliers reported reductions in 
their prices for these products at points 
along the Atlantic Coast. At least 11 
suppliers reported 0.3c reductions in 
their quotations for kerosine and light 
fuels at New York and points along 
the New England coast. Diesel Oil 
quotations, ships’ bunkers, were off 10 
to 12c on lows at most points when 
8 suppliers said they had lowered their 
quotations. 

Tank car quotations for 65-66, 68-70, 
and 72-74 oct. gasoline at New York 
ranged down to 5.25c. Barge quotations 
were down 0.25e to 5c when several 
suppliers reported reductions in their 
quotations. 

A Philadelphia and Baltimore sup- 
plier said he had cut his prices for 72- 
74 and 68-70 oct. grades 0.75¢ to 5.50« 
and added that he was quoting 5.75c at 
Philadelphia, Baltimore and New York 
Harbor for “76 minimum (CFR), 80 
oct. minimum (Research) gasoline.” 


Gasoline prices were generally quoted 
0.125 to 0.375¢c lower at most southern 
seaboard points. Quotations for 68-70 
oct. gasoline at Savannah, Jacksonville 
and Miami were off 0.125e to 6.125c, and 
at Mobile, down 0.375c to 5.625c. 

Kerosine quotations at New York 
were at 4.8c in tank cars and 4.7c in 
barges, following the general 0.3c re- 
ductions during the week. Supplier 
who had been offering No. 2 fuel in 
barges at New York at 4c said he was 
now offering at 3.875c for No. 2 and 
No. 3. Quotations reported by other 
suppliers for these materials in tank 
cars were at 4.le and in barges ranged 
up to 4c. Several suppliers also re- 
ported 0.25c reductions in their light 
fuel prices along the southern sea- 
board. 


Mid-Continent 


TULSA, Aug. 24.--Low gasoline quo- 
tations reported by North Texas re- 
finers the past week were down 0.5¢c 
to 4c for 63-66 oct. and 3.50e for 60 oct. 
& below. Early in the week, a North 
Texas refiner reported quoting these 
prices for shipment into 8 counties 
immediately surrounding his Wichita 
F'alls plant. Later, he said they were 
for unrestricted shipment. Same re- 
finer said he was quoting ‘much lower” 
prices for shipments outside North 
Texas territory, where competition 
forced him to absorb some transporta- 
tion costs. 

One of the two Oklahoma refiners 
who had reported ‘4 to 4.625c” quota- 
tions for 72-74 oct., the lower price 
applying only to shipments into re- 
stricted competitive areas, said, “my 
4c competition has dried up,” and with- 
drew his 4c quotation. He continued 
to quote 4.625¢c for 72-74 oct. for un- 
restricted shipment. The other refiner 
continued to report “4 to 4.625c” for 
72-74 oct. and said he had made several 
sales at 4c into restricted territory. 
Several other Oklahoma refiners said, 
“below-market offerings we have en- 
countered have tested below specifica- 
tion and are not competitive with our 
products.” 

Most Oklahoma refiners reported gas- 
oline stocks “low,” and demand good. 
One refiner said he had received large 
orders from Minnesota jobbers for 
September 1 delivery. Another reported 
“steady increase” in regained Illinois 
accounts. 

Grade 26-70 natural gasoline showed 
increased activity with sales of 30 cars 
at 1.25c and 50 cars at 1.50c, F.O.B. 
Breckenridge. Five cars were reported 
sold at 1.75c, F.O.B. Group 3. 
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and that will be of interest to its subscribers. 
reliable. 
time of transmission or promptness of delivery. 


further distribution. 
Publisher reserves the right to change the extent, 
information at any time. 


transactions, except as otherwise specified. 


made prior to date of sale, are not for “open spot’ 
not considered in making the price tables. 
“inter-refinery”’ 


All prices are for “‘immediate”’ 


Prices arrived at by discounts off a specified price or 
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‘market date of shipment,” 
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REFINERY and SEABOARD PRICES 


In bulk lots by Motor Transport, Tank Car, Barge or Tanker as shown 


(NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three companies are quoting.) 


HOW PRICES ARE REPORTED— 


Refinery and Seaboard prices in National Petroleum News are gathered by PLATT’S 
OILGRAM and are as published in the Monday issue of the OLLGRAM. 

PLATT’S OILGRAM is a reporting service issued in three identical editions daily 
and Tulsa, 
GRAM gathers and publishes what its publisher and representatives believe to be 
accurate news of sales, prices and current happenings affecting the oil industry 
As this information is usually private, 
OILGRAM reports it according to what it is able to obtain from sources deemed 


Prices are FOB refineries, 


Prices are published at the close of 


Mid-Western prices in the tables were gathered from refiners with offices located 
in Chicago and the surrounding territory. 
(Oklahoma) freight basis, this is in accordance with the custom of the oil industry 
which uses Group 3 as a price basis for the ease of cormparing prices even when the 
material originates in another refining district. 
by and for the particular refining district where the material is made and from which 


While the prices are quoted on a Group 3 


Other refinery prices are given 


When prices obtained by OILGRAM do not. conform to these conditions the ex- 


ception and the new conditions are noted in the news lead or in con unction with 


involved. 
open spot’ 


test; 
and transported. 


the price table by footnote or otherwise, for the particular refinery or sales district 


Crude oil and products covered by OILGRAM’S news and price service, except 
where noted, have been represented to the publisher as fully up to the customary 
trade specifications indicated and according to the generally accepted methods of 

and all crude oil and all products 


iereof as having been lawfully produced 


Any apparent error should be reported to the nearest OILGRAM or National 
Petroleum News office at once as no correction will be made after the second issue 
of the OILGRAM or National Petroleum News following its publication. 





U. S. Motor, (ASTM octane) 
72-74 octane: 
Oklahoma........... 
Mid-Western (Group 3 basis) 
N. Tex. (For shpt. to Tex. & N. M. dest’ns. 
W. Tex. (For shpt. to Tex. & N. M. dest'ns. 
63-66 octane: 
Oklahoma. . . 
Mid-Western (Group 3 basis) 
N. Tex. (For shpt. to Tex. & N. M. 
W. Tex. (For shpt. to Tex. & N. M. 
60 octane & below: 
CN ese eran Ls AS Phar wins eie cate. 
Mid-Western (Group 3 basis) . . 
N. Tex. (For shpt. to Tex. & N. M. dest’ns. 
W. Tex. (For shpt. to Tex. & N. M. dest'ns. 
Motor Gasoline, 72-74 octane (ASTM): 
New York harbor........ 
Philadelphia district. 
Baltimore district 
Motor Gasoline: 
74-76 Octane: (L-3) 
Bradford-Warren (Western Penna.) 
Other Districts (Western Penna.)... . 
72-73 Octane: (L-3 
Bradford-Warren (Western Penna.). . 
Other Districts (Western Penna.)....... 


dest’ns 
dest’ ns.) 


Summary of Daily 


Latest Prices 


Mon. 


Aug. 26 Aug. 20 


Gasoline Prices (Aug. 20 to Aug. 26) 


Aug. 21 Aug. 22 Aug. 23 
(m) 4.625-5.25 (o) 4.625-5 .25 o) 4.625-5.25 o) 4.625-5.25 (m) 4.625-5.25 
4.625- 5.25 4.625-— 5.25 4.625- 5.25 4.625-— 5.25 4.625- 5.25 
4.75 + 875 (p) 4.75 —4.875 4.75 4.875 4.75 1.875 4.75 4.875 
4.875 (2 4.875 (2) 4.875 (2 4.875 (2) 4.875 (2) 
4.25 41.75 4.25 41.75 4.25 4.75 4.25 $4.75 4.25 4.75 
4.25 4.75 4.25 4.75 4.25 4.75 4.25 4.75 4.25 4.75 
1.00 1 625 pa 50 4.625 1.00 4.625 1.00 4.625 4.00 1.625 
4.50(2 4.50 (2) $.50 (2 4.50(2) 4.50 (2) 
3.875- 4.25 3.875-— 4.25 3.875- 4.25 3.875- 4.25 3.875-— 4.25 
3.875- 4.25 3.875 4.25 3.875 4.25 3.875-— 4.25 3.875- 4.25 
3.50 1.00 p) 4.00 3.50 4.00 3.50 4.00 3.50 1.00 
3.875 (2 875 (2 3.875 (2 3.875 (2) 3. 875 (2) 
q >». 25-6.50 5.50 6.70 q) 5.25 -6.50 q) 5.25 -6.50 (q) 5.25 -6.50 
(q) 5.50 00 5.75 7.00 (q) 5.50 -7.00 (q) 5.50 -7.00 (q) 5.50 —7.00 
q) 5.50-7.75 6.25 ier q) 5.50 -7.75 q) 5.50 -7.75 (q) 5.50 -7.75 
6.00 6.00 6.00 6.00 6.00 
5:73 6.00 5.25 6.00 5.75 6.00 bh. 40 6.00 S.75 6.00 
3.75 (2 5.29:(2 5.75 (2) 5. Tete 5.75 (2) 
S. gate >.%9(2 2.75 (2 S104 5.752) 
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Gasoline—U. S. 





to 


875 


625 


Aug. 26 Aug. 19 
OKLAHOMA 
Bee OR os 6600.60.88 m) 4.625-5.25 (0) 4.625-5.5 
63-66 oct 5 4.25 4.75 4.25 4 
60 oct. & below 3.875- 4.25 3. 875- 4 
60-62 400 e.p.. 100(2 1.00 (2 
MID-WESTERN 
72-18 Oct. .... . 4.625- 5.25 1625-5 
63-66 oct 4.25 1.75 4.25 1 
60 oct. & below 3.875- 4.25 3.875- 4 
N. TEX. (For shpt. to Tex. & N. M. dest'ns.) 
72-74 oct...... Kae 75 1. 875(p) 4.75 -4 
63-66 oct. . saeve, 08 4 625(p) 4.50 —4 
60 oct. & below Seca ae 1 00 (p)4.00 
60-62, 400 e.p... 2... 1.00 (2) 1.00 (2 
TEX. (For shpt. to Tex. & N. M. dest'ns.) 
Ch, 1.875 (2 875 
63-66 oct 4.50(2 4.50 (2 
60 oct. & below 3.875 (2 $875 


CENT. W. TEX. (Prices to truck transports 
72-74 oct. (L-3).... 1751 7501 
67-69 oct. (L-3) 1.125 (1 i 
62 oct. & below (L-3) 3.75: (1 3 (1 
KANSAS (For Kansas destinations only 
72-74 oct Bane ‘.875-— 5.125 875-5 
63-66 oct : 150 ‘2b £50 1 
60 oct. & below... $.125- 4.375 4.00 4.37 


REFINERY PRICES 


Motor (ASTM Octane) except where otherwise specified 


Prices Effective Aug. 26 Aug. 19 
ARK. (FOR Ark. plant of one refiner, for shipment 
to Ark. & La.) 

72-74 oct Frege ak ‘.7 

70-72 oct ee $625 4.625 

60 oct. & below. ... 4.25 :.2$ 
WESTERN PENNA. (Motor gasoline.) 
Bradford-Warren: 

74-76 oct. (L-3).... 6.00 6.00 

72-73 oct. (L-3)... S. 75 (2) By 39 & - 
Naphtha 

Untreated naphtha 

Stoddard Solvent 
Other districts: 

74-76 oct. (L-3) . 5.75 - 6.00 5.75 - 6.00 

72-73 oct. (L-2).... So. 7a ee ORE 
Naphtha 

Untreated naphtha 5.50 5.50 

Stoddard Solvent. . 5.73 6.00 ~ ey 3 6.00 
CENTRAL MICHIGAN (f 
U.S. Motor: (Oct. L-3) 

0 eee 6.25 7.00 6.25 7.00 





67-69 oct . 5.50 6.25 5.50 6.25 


Str.-Run Gasoline gz) 4.25-5.00 (g) 4.25-5.00 
OHIO (S. O. Ohio quotations for statewide delivery 


and subject to exceptions for local price 


72-74 oct , 4,800 


disturbances) 


$.4co 


CALIFORNIA U.S. Motor: 


58-01 grav., 375-400 

e.p.. 65 oct. & above 5.50 8.00 6.50 8.00 
54-58 grav... for outside 

state shipment 5.00 6050 5.00 6.25 
54-58 grav., for instate 

shipment 1.25 6.25 1.50 6.25 


| 


Kerosine, Gas & Fuel Oils 


Prices Effective Aug. 26 Aug. 19 
OKLAHOMA 

41-43 grav. w.w....... 3.875- 4.25 3.875- 4.25 
42-44 grav., w.w...... 1.00 1.625 4.00 4.625 
omy PLES 3.50 3.303 3.50 3.875 
a ek eee 3.375- 3.75 3.375-— 3.75 
No. aa 3.25-3.50(2) 3.25-3.50 (2) 
ING SR. céccscns (SE 3.625 $.25 3.625 
oe. Ser 3.375 (1) 3.375 1 
ikth aS Se 3:25 (2) 3.25 (1) 
yee. 7 re 3.125- 3.375 3.125- 3.375 
iS eee $0.55 (2 $0.55 (2) 
ee | ere $0 85 (1) $0.85 (1 
MID-WESTERN 

41-43 grav. w.w....... 3.875- 4.25 3.875-4.25 
42-44 grav. w.w....... 1.00 4.625 4.00 -4.625 
Range oil ie 3.50 3.875 3.50 -3.875 
INO: EO. css 3.373- 3.75 3.375-3.75 
No. 1 straw...... 

i ie a eee 3.25 3.50 .. 2 3.50 
|. ee 3: 325-.3.375. 3.325-— 3.375 
No. 5 : 0.75 (1 $0.75 (1 
No. 6 $0. 50-$0 55 (2)$0.50-$0 55 (2 
N. TEX. (For shpt. to Tex. & N. M. dest'ns.) 

41-43 grav. w.w...... 3.375-3.875 (2) (p)3.875 (1 
No. 1 P.W. 3.875 (2) (p) 3.875 (1 
KANSAS (For Kansas destinations only) 

41-43 gravity w.w..... $.25 (1 4.25 (1 
42-44 gravity w.w..... 4.125- 4.375 4.125- 4.375 
No. 1 p.w.... 3.625-— 3.875 3.625- 3.875 


No. 6 fuel $0.60-$0.625 (2) $0.60-$0.625 (2 





(f) Prices FOB Central Michig 
ment h) For shipment to * % points only i 
petition. (n) One retiner reported quoting 
states only. (0) Two refiners reported quoting 

refiner quotes following prices for shipment to ‘ 
3.50, 41-43 kerosine 3.375, No. 1 p.w. fuel 


375 


3.875 








an refinery group basis for shipment within Michigan; shipments may originate 
Ouots ations 4 Sale 
“4.00 to 1.62 for, 
i, 00 to 4.62 

‘8 counties inemneidli itely surrounding’ 
A supplier quoting 5 


k) S ales. m) 
74 oct. and “3.25 to 
’ for 72-7 4 oct 


One 
3.875 


* for 60 oct. & below, 


his Wichita Falls refinery: lt 


refine rreported quoting * 


at plants outside Central group. (g) 
“4.00 to 4.62: 


FExeluding Detroit ship 


“in some mid-western areas to meet com- 


the lower oilers of these two ranges for sale to a 


> the ‘homes ahnenouaiaien only to shipments into restricted rege are 
S. Motor 72-74 oct 
50 at these points, said he was also offering 





as. (p) One N. Texas 
1.00, 60 Oct & be low 


(Research) at 5.75 


63-66 Oct. 
minimum 


“76 oct. (CFR "80 oct 
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REFINERY PRICES (Continued) 


(NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three companies are quoting.) 





Kerosine, Gas & Fuel Oil 


(Continued) 
Prices Effective Aug. 26 Aug. 19 


ARK, (F.o.b. Ark. plant of one refiner for shipment 
to Ark. and La.) 


41-43 grav. w.w....... 4.25 4.25 

| Oh SSR are 3.625 3.625 

RE i 3.375 2. Sen 
28-32 zero fuel. ...... 3.25 3.25 
Tractor Fuel......... (h)4.25 h)4.25 
WESTERN PENNA. 

Bradford- Warren: 

45 @rav. W.W.....00.. >. 00 5.825 4.75 >. 125 
BS GIR. WuWin a ccc >. 125 (1) 5.125 (1 
36-40 gravity........ >. 00 4.875 
Other districts: 

45 grav. W.W......... 1.75 >. 00 75 5.00 
ee 1.875 (1 1.875 1 
47 grav. w.w......... 4.875- 5.125 4.875-— 5.125 
36-40 gravity........ (14.00 -4.125(1) 4.00 —4.125 


CENTRAL MICHIGAN = (f) 


47-49 gravity w.w..... 1.50 —- 5.00 1.50 - 5.00 
P.W. Distillate... .... 4.25 1.50 4.25 1.50 
No. 3 gas oil, Str... .. 1.00 4.25 41.00 4.95 
U.G.1. gas oil. 2.2... 3.25 — 3.75 3.25 3.7% 
Fuel Oils (Vis. at 100): 
500-700 Vis........ 2.50-3.00(2) 2.50-3.00(2 
300-500 Vis........ 2.50-3.25(2) 2.25-3.25(2 
100-300 Vis 3.25-3.50(1 3. 25-3 .50 (1 
CALIFORNIA 
40-43 grav. w.w....... 4.50 6.00 1.50 6.00 
San Joaquin Valley: 
Heavy fuel......... $0.45 -$0.75 $0.45 —-$0.75 
Light fuel. .... 0... $0.55 -$0.85 $0.55 -$0 85 
Diesel fuel..... 2... 2.%% 1.00 o 1.00 
Stove dist...... 3.00 5.00 3.00 5.00 
Los Angeles: 
Heavy fuel... ..... $0.45 -$9.60 $0.45 -$0.65 
Light fuel......... $0.45 -$0.70 $0.45 -$0.70 
Diesel fuel......... 3.00 4.00 2.75 1 00 
Stove dist....... + meae 1.00 2:75 1.00 
San Francisco: 
Heavy fuel. ....... $0.80 $0 80 
Light fuel... 22.2... $0.90 $0.90 
Diesel fuel. ........ 1.50 1.50 
Stove dist......... 5.50 5.50 


_ Nole: All above heavy fuels meet Pacific specifica- 
tion 400; light fuel, spec. 300; Diesel fuels, spec. 200; 
and stove distillate, spec. 100. 


Lubricating Oils 
WESTERN PENNA. 
Viscous Neutrals — No. 3 col. Vis. at 70° F. 
200 Vis. (180 at 100°) 420-425 fl. 


a Serre 24.501 24.50 (1 
a ea anrn Cre 23.50 (1) 23.50 (1 
ee ee 22.50 (1 22.501 
ZS Pit... sc cccccese 21.00 -—22.00 21.00 -22.00 
150 Vis. (143 at 100) 400-405 f1. 

a reer 22.50 (1 22.50 (1 
8 Ae ere 21.50 (1 21.501 
Se 20.50 (1 20.50 (1 
|, a arr 19.00 19.00 


Cylinder Slocks 


Brt. stk., 145-155 vis. at 210°, 540-550 fl., No. 8 col. 
| IR errr 14.50 (1) 14.5001 
ere 13.50 (1 13.50 (1 
25 pt... e 12.00 -13.00 12.00 -13.00 

600 S.R. filterable. ... 8.00 $00 

bck: eee 9 00 -10.00 9.00 -10.00 


Se 


10.00 -11.00 10.00 -11.00 
630 fl 


12.00 -13.00 12.00 


MID-CONTINENT 


Neutral Oils 
Pale Oils: 


(F.o.b. Tulsa) 
Vis. at 100° F. 0 to 10 PLP.) 


Vis. Color 

60-85—No. 2.. GS 5. 75 eo >. 7D 
86-110 No. 2 - 5.25 6.25 5.25 6.25 
1I50—No. 3.. ae 8 00 —-10.25 8.00 -10.25 
180—No. 3 8.50 -10.50 9 00 -10.50 
200—No. 3 8.50 -11.00 9 50 -11.00 
250—No. 3 10.00 -12.00 10.50 —-12.00 
280—No. 3 10.50 -13.75 11.00 -13.75 
300—No. 3 11.50 -14.25 11.50 -14.25 








Lubricating Oils (Cont’d) 


Prices Effective Aug. 26 Aug. 19 
Red Oils: 
180—No. ! 8 50-9 .00 (2 9 00 (2 


200—No.! 
280— No. ! 
300—No. ! 


8.50-10.00 (2) 9.00-10.00 
11.50-12.00(2)11.50-12.00 
eich ies a alee 11.00 -12.00 11.50 


moe 


9 
9 


12.00 


Note: Viscous Neutrals, 15-25 p.p. generally are 


quoted 0.5c under 0-10 p-.p. oils. 
15-25 p.p., generally are quoted 
p.p. oils. 


0.25¢ 


Bright Stocks: 





200 Vis. at D. 210° 18.00 (1 18.00 (1 
150-160 Vis. at 210° D: 
0 to 10 p.p.. 13.50 —-16.00) 14.00 —-16.00 
10 to 25 p.p.. 13.00 -15.50 13.50 -15.50 
25 to 40 p.p. 12 50-15.00 (2)13.50-15.00 (2 
150-160 vis. at 210° FE. 13.00 -15.00 13.00 -15.00 
120 Vis. at 210° D: 
0 to 10 p.p...... 13.50 -15.25 13.50 -15.25 
25 to 40 p.p. 14.375 (1 14.375 (1 
600 S.R. Dark Green.. 7.00 (2 7.00 (2 
600 SR. Olive Green... 8.00 9 50 8 00 9 50 
631 S.R. 12.001 12.0001 
Black Oil 4.00 -5.50(2) 4.00 -5.50 (2 
SOUTH TEXAS Neutral Oils 
Vis. Color 
Pale Oils: (Vis. al 100°F 
100 No. 14-24% >. ae - Pe >. Zo Sam 
200 No. 2-3... ‘om 4.40 Suan 1. ta 
300 No. 2-3 7.75 8.25 gy 8.25 
500 No. 24-34% 850-900 8.50 — 9.00 
750 No. 3-4.. 8.75 9 25 8.75 9 25 
1200 No. 3-4 $.875-— 9.375 8.875- 9.375 
2000 No. 4 9 00 9 50 9 00 9 50 
Red Oils: 
200 No. 5-6.. t.20 t.40 ye 
300 No. 5-6 75 8.25 8.25 
500 No. 5-6 8.50 9 00 8.50 9 00 
750 No. 5-6 %.75 9 25 8.75 9 25 
1200 No. 5-6 8.875-— 9.375 8.875- 9.375 
2000 No. 5-6 9 00 9 50 9 00 9 50 


CHICAGO 


Neutral Oils 
Pale Oils 


(From Mid-Continent pl. crude 


(Vis. at 100° F. 0 to 10 p._p 


Vis. Color 

60-85—No. 2 7.25 7.23 
86-110—No. 2... i.e tao 
150—No. 3 ; 8.50 8.50 
180—No. 3 9 50 9.50 
200—No. 3 10 00 10.00 
250—No. 3 11.00 11 00 
Red Oils: 

180—No. 5 9 50 9 50 
200—No. 5 9 50 9 50 
250—No. 5 11.00 11.00 
280—No. 5 12.00 12.00 
300—No. 5 12.00 12.00 


Note: Viscous oils, 15 to 30 p.p 
lower; 60-85 and 86-110 No. 2 non-viscous oils, 
to 30 p.p., 0.25¢ lower. 


Unfiltered Steam Refined: (Viscosity at 210°) 


140 ales awe 8.75 8.75 
160 9 50 9.50 
200. . 10.50 10.50 
Bright stocks, 160 vis. at 210, No. 8 color: 
0 to 10 p.p.... 15.50 15.50 
15 to 25 p.p 14.50 14.50 
30 to 40 p.p 13.95 13.95 
EF filtered Cyl. Stock 12.50 12.50 


Note: To obtain prices delivered in Chicago, add 


0.25c per gal 


Natural Gasoline 


(Group 
freight basis shown below. 
in any Mid-Continent manufacturing district 


FOB GROUP 3 
Grade 26-70 k)1.75 k)1.50 
FOB BRECKENRIDGE 

Grade 26-70 kj) 1.50 41.25 
CALIFORNIA 


350-375 e p. for 
blending.... 


FOB plants in Los Angeles basin 
75-85. 


£.75 5.00 1.75 


‘ 


Non-viscous oils, 
under 0-10 


are quoted 0.5c¢ 
15 


3 & Breckenridge prices are to blenders on 
Shipments may originate 








Naphtha and Solvent 


Prices Effective Aug. 26 Aug. 19 
(FOB Group 3) 

Stoddard solvent. . 5.875 5.875 
Cleaners’ naphtha 6 375 6.375 
V.M.& P. naphtha. . 6.375 6.375 
Mineral spirits... . S. ao 5.375 
Rubber solvent... . . 6 375 6 375 
Lacquer diluent . 6.65 375 6.625- 7.375 
Benzol Diluent. . 7.875-— 8.375 875- 8.375 


Wax 
White Crude Scale: 


WESTERN PENNA. (Bbls.. C.L., N.Y.) 


122-124 A.m.p.... 2 00 2.00 2.25 
124-126 A.m.p..... 2.00 2.10 2.00 2.23 
OKLAHOMA § (Bbls. of burlap bags, C.1..) 

124-126 A.m.p..... 2.25-2.50 (1 2.25-2.50 (1 


CHICAGO (FOR Chicago district refinery of one 
refiner, in bags or slabs loose, carloads. Melting points 
are EMP (ASTM) methods; add 3° F. to convert into 








AMP.) 
Fully refined: 
122-124 (bags only) 5.60 5.60 
125-127 ' 5.60 5 60 
y 5.85 5.85 
6 15 6.15 
6 40 6 40 
7.15 7.3 
» = 
Petrolatums 
WESTERN PENNA. (Bbls., carloads; tank cnes 
0.5¢ per Ib. less.) 
Snow White 5.125-— 6.125 5.125- 6.125 
Lily White 4.375 5.125 6.375 S.Eo 
Cream White 3.375- 4.125 3.375- 4.125 
Light Amber... 2. 625- 3.00 2 625-— 3.00 
Amber 2.375-— 2.875 2.375— 2 875 
Red 2.125— 2.625 2.125- 2.625 


Group 3 Freight Rates 


To Division Headquarters Points of 
Standard Oil Co. of Indiana 


Gasoline- Distillate-Gias 
Kerosine Oijl-Fuel Oil 
Cents Cents Cents Cents 
per per gal. per per gal. 








Cwt. 6.6 Ibs. Cwt. 7.4 Ibs. 
Chicago, Hl... 40 2.640 32 2.368 
Decatur, Il... 39 2.574 31 2.294 
Joliet, Ht... : 40 2. 40 32 2.368 
Peoria, Ill. ..... 39 2.57 31 2.294 
Quiney, Il 36 2.376 29 2.146 
Indianapolis, Ind. 48 3.168 39 2.886 
Evansville, Ind... 46 3.036 37 2.738 
South Bend, Ind. 49 3.231 **42 **3.108 
Detroit, Mich 64 4.224 51 3.774 
Gd. Rapids. Mich. 61 4.026 50 3.700 
Saginaw, Mich... 66 4.356 5 3.922 
Green Bay, Wis 51 3.366 41 3.034 
Milwaukee, Wis.. 43 2.838 34.5 2.553 
LaCrosse, Wis 46 3.036 37 2.738 
Min’ap Is-St. Paul 46 3.036 37 2.738 
Duluth, Minn. 52 3.432 41.5 3.071 
Mankato, Minn.. 46 3.036 37 2.738 
Des Moines, la... 36 2.376 29 2.146 
Davenport, la 39 %! 31 2.291 
Mason City, Ia... 42 2 33.5 2.479 
St. Louis. Mo 33 2.178 26.5 1.961 
Kansas City, Mo. 28 1.848 225 1.665 
St. Joseph, Mo... 28 1.848 22.5 1.665 
Fargo, N. D.. 63 4.158 50.5 3.737 
Minot, N. D... 83 ».478 66.5 4.921 
Huron, S. DD... H3 3.498 42.5 3.145 
Wichita 
From Ponea City 7.5 *0.495 7.5 +0.555 
From Tulsa 2.5 0 «6©6*0.82506«12.5 10.925 
From Cushing 11 *0.726 11 10.814 
*This rate also includes distillate rate at 


6.6 Ibs. per gal 

**This rate applies only to residual fuel and 
gas oil. Combination rate of 32c per ewt. at 
7 4. Group 3 to Chicago, plus 9c per ewt. at 6.6 
Chicago to South Bend, total of 2.962e per gal 
applies to petroleum fuel oil distillate not suitable 
for illuminating purposes 

+This rate is exclusive of distillate which is 
based on 6.6 Ibs. per gal. from Ponca City, 
Tulsa and Cushing, Okla., to Wichita In 
cludes only gas oil and fuel oil 

NOTE: There is no Group 3 rate to Wichita, 
Kans. 





f) Prices FOB Central Michigan refinery 


ment. (h) For shipment to Ark. points only. (i 


Quotations. (j 


k) Sales. (l 


Sale. 


group basis for shipment within Michigan: shipments may originate at plants outside Central group. (g) Excluding Detroit ship- 
i i Pittsburgh district prices excluded. 














GUST 28, 1940 





























SEABOARD PRICES EXPORT AND COASTWISE 


NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three companies are quoting.) 





District: 

N. Y. Harb.. : 
N. Y. Harb., barges. 
Albany : Svs 
Philadelphia 
Baltimore 
Norfolk. . . 
Wilm’ton 
Char'ston 
Savannah 
Jacksonville 
Miami 
Tampa 
Pensacola 
Mobile 
Portland 
Boston 
Providence 


N. Y. Harb 
N. Y. Harb., 
Albany : 
Philadelphia 
Baltimore 
Norfolk 
Wilmington 
Charleston 
Savannah 
Jacksonville 
Tampa 
Portland 
Boston 
Providence 


barges 


Atlantic Coast 


(Prices are of refiners. FOB their refineries & their tanker terminals, 
& of tanker terminal 


MOTOR 


72-74 Oct. 
5. 25-6.50 


k 
k) 5.00-6.50 
k 
k 


5.90 
5.50-7.00 
9.50-7.75 

6.50 7.75 
6.50 7.35 
6.50 4.30 
6.25 6.75 
6.25 6.75 
6.25-6.75 (2 
6.25 6.75 
6.50-6.75 (1 
>. 2 6.75 
6.00 
5.50 6.00 
5.90 6.50 
No. 2 
1.10 
3.875 +. 00 
1 7”) , 
25 5.00 
4.00 4.25 


1.00-4.25 (2 
+.75 (1 
1.75 (1 
130 
1 20 
1 20 


operators, 


FOB 


Prices Effective Aug. 26 


GASOLINE 


(ASTM 


Octane) 


their terminals 





68-70 Oct. 65-66 Oct. 60-64 Oct. 
RE 5.75 Re 6.10 6.00(2) 
5.00 5.50 5.00 6.00 5. 75-6 .00 (2) 
5.50 6.75 6.00 (1 5.75 6.75 
5.50 6.50 6.25(1 6.00 6.5 
6.25-6.50 (2 6.25 (1 6.00-6.25 
6.25 6.50 6.25(1 6.00 
7.00 (1) 6.25 (1 6.00 
6.125 00 6.00-6 
6.125- 6.25 5.375 
6.125 (1 5.50-6 ) 
6 00-6.126 (2 5.375-6 ) 
6.00-6.2 ) 
5.625 (1 5.00 
6.20 (1 
5.3@ 5.50 o.79 2. ede) 
».65 (2 5.65 6 00 
FUEL OILS 
No. 3 No. 5 
1.10 $1.45 -$1.70 
3. 875- 4.00 
4.20 (1 $1.85 (1) 
4.25 5.00 $1 47 -$1.55 
1.00 4.25 $1.47 (1) 
4.00 (1 
1.75 (1 
1.30 $1.85 (1 
1.20 $1 .55-$1.65 (2 
1.20 $1.50 -$1.65 


’ 
SU StS St ee ee ee me 
' 


KEROSINE 


and /or 


NO. 1 FUEL 


+. 80 
1.70 
4.90 
00 5.50 
75 5.00 
75 5.00 
5.00 


50 
50 


so 


» 50 5.625 (1) 
5.125- 5.50 
5.00 
1.90 
1.90 
No. 6 
$1.15 -$1.25 
$1.45 (1 
$1.15 -$1.25 
$1.15 -$1.25 
$1.25 (2) 
$1.20 (2) 
$1.20 (1) 
$1.20 (1 
$1 (1 





Pacific Export (Cont'd) 


Prices Effective Aug. 26 Aug. 19 


Cased Goods: (Per case) 


Re A SE ere ee $1.45 -$1.55 $1.45 -$1.55 
375-400 ep. blend, 

65 oct. & above.... $1.60 -$1.70 $1.60 —$1.70 
400 e.p. blend, under 

See Cee $1.50 -$1.60 $1.50 -$1.60 
40-43 grav. w.w. kero., 

150 fire point...... $1.40 -$1.50 $1.40 -$1.50 
Kero., p.w........... $1.30 -$1.45 $1.30 -$1.45 


ry. 

Tanker Rates 
(Approximate rates. Cents per bbl.) 
Gulf-N. Atlantic: 

(not E. of N.Y. 

Hvy. Crude & fuel, (10 to 
19.9 gravity) ; oe 20 20 

Light Crude, (30 Grav. 


Last Owners 
Paid Ask 


GP SAMMUBE) . nck ecawes 18 18 
Gasoline... . oe e2 18 18-19 
Kerosine : Go 19 19-20 
No. 2 Fuel... i 20 20-21 


Gulf Coast 


(Prices for sales made or firm offers reliably reported 
for sales pending in cargoes FOB ship at Gulf for 
domestic and export for minimum of 20,000) bbls. 
Prices are by refiners only to other reliners, export 
agents, or to large tanker terminal operators at the 
customary trade specifications noted.) 


MOTOR GASOLINE 
Prices Effective 
60-62 


Gravity, 
400 «.p. 


(ASTM Octane) 
Aug. 26 
61-63 


Gravity, 
390 e&.p. 


64-66 
Gravity, 
375 e.p. 


-90 7 


72-74 oct. 








Bunker C Fuel Diesel Oil leaded... 3.875 -4.75 4 125 1 25 1 25 1 375 
Ships’ bankers Ships’ bunkers Diesel Oil Gas House Gas Oil 70 oct. unleaded 4.50 -4 75 4.50 4.75 4 625 4 875 
“x Lighterage Ix Lighterage Shore Plants 28-34 Gravity 68 oct. unleaded 4.125 -4. 75 4.125- 4.375 4.25_ 1 a0 
N. Y. harbor........ $1.15-$1.25 $1.70 110 4.40 120 - 4.50 65 oct. unleaded 4.00 -4.625 4.00- 6.125 4.175-$.25, 
Albany — $1.45 (1 $1 80 1.20 60 oct. unleaded 4.00 —4.50 4.00 4.00 -4.125 
Philadelphia. ........ $1.15 -$1.25 $1.70 -$1.95 ’ 
Baltimore $1.15 “ 25 “$1.70 125 195 KEROSINE, GAS & FUEL OILS 
oe ee $1.25 $1.68 -$1.70 4.25 1.95 Aug. 26 Aug. 19 
-harleston.... $1.20 $1.68 —-$1L.70 41.25 4.25 2 ort yw > 00 00 
Savannah $1 2001 $1.90 -$1.995 41-43 erav. w.w. kero * | 
Jacksonville $1.20 $1.90 -$1.995 Gas Oil (Less than % of 1% sulfur) 
Tampa $1.15 $1.90 -$1.995 Below 43 dieselindex 3 3.375 3.125- 3.375 
Portland $1.35 -$1.45 $180 130 1 10 43-47 diesel index. 3 3.375 3.125— 3.375 
Boston $1.25 $1.70 1 20 1.30 1 60 48-52 diesel index. 3 3.625 3.125- 3.625 
Providence $1.25 $1.70 1 20 1.30 53-57 diesel index. $5 3.75 3.25 - 3.75 
583 & above... 3 4.125 3.75 4.125 
r No. 2 fuel. ; eS $.75 3.375- 3.75 
New York Export Lubes Naphtha Re in i ae ek 
. ee : | Patna Benak ’ > Grade C, ships’ bunk- 
(Penna. Products in bbls. FAS New York) Prices E.ffec =e V.M.&P. api e 0 dene $0.80 -$0.90 $0.80 ~- $0.90 
Aug. 26 Naphtha _ OFS, CX US 5 oes ar c 
Prices Effective Aug. 26 Aug. 19 elite 9 50 Grade C cargoes $0.85 $0.90 $0.85 -$0.90 
eo Phil A ate “wre 2 il MID-CONTINENT LUBES 
Light, 25 p.t ? 19 00 20.50 (2)19 00-20 .50(2 B cris tana cman 10 e . P oe 7 ‘ 
= “ oston 9.5 (At Gulf; in packages, FAS.; in bulk FOB terminals) 
*rovidence 9.5 
Neutral oil Providence... ..... 3 én 
tOhio points, delivered 8.75 Aug. 26 
200 3 color, 25 pit. _ 27.0001 27.00 (2 *This is on rubber solvent. New 
150 3 color, 25 p.t.....25.00—25 .50 (2)25- 00-25 .50 (2 tOhio prices are those of S. O. Ohio. Its prices for Steel Drums Bulk 
600 s.c., antilt........15.50- 16.50(2)15.50-16.50 (2 DC anheh ant Veenclens  Vaernciene i 9 i >. Sto 
650 s.r. untilt........16 50-18 0012 16 50-18 00 (2 J.C. naphtha, specta arnolene, : arnolene = and 200 vis. D. 21( ort. aon os s 7 - 
600 {I “Ia e > aa = Sohio Solvent are same as for V.M.&P stock. . 25 50-25. 80 (2) 19 80 (2) 
0 ae .17.50-19._ 00 (2)17 50-1900 (2 150 vis. D 210 brt 
630 1, sr 20-00-2100 (2)20 00.21.00 (2 7 if % “2150-2180 (2 15.80 (2) 
, Pacific Export en 10 o.p......21 Ag Fer 2) i = : 
< ) 42 0-25 p.p.. ‘ : 2 ) ? 
Gis - wT - ’ 100 vis. 1) 210° brt. 
mage pe err sep yg een een stock 0-10 p.p...... 21.00 (1) 15.20 (1 
: ‘ 10-25 p.p.. re 20.50 (1) 14.80 (1 
T 
W ax Prices Effective Aug. 26 Aug. 19 200 vis. No. 3 col. neutral: 
a 375 e 7 . = = 9- -- vara @-10 pa... 2.5% 17.00 (1) 11.30 (1 
(A.S-TLM. ‘Tests. Melting points, however, are A.M.P., aoe page wey = ry ce. eee : ace ee 
3° higher than E.M.P. Export) prices, FAS. ¢.1. 300 mn sc omey br neg sae. oa ; ae cae SOUTIL TEXAS LUBES 
) 2 : “eae . eae, ~ Se ; - . ~p. blend, ret. 925-— 5.62: 929-9 ..62 ‘ , , : 
: age eal aden lL ag ay get sa Pag ee — 100 e.p. blend, 65 oct ; (Vis. at 100°, c. t. 0, bik. exprt. shp., FOB terminals.) 
- § owed tor shipment ino bulk, excep . . ~ oe - Ca ‘ r 
where noted. Scale solid; fully refined slabs in bags) Seat pe etl et Ed £.50 — 5.50 1.50 ».50 Unfillered Pale Oils: Aug. 26 Aug. 19 
‘ 4 ~) , . 
Pan , ‘ aoe - ps . Vis. Color 
a lala a ee 65 octane... ; £50 rT 1.50 oe tt 7 i = 
Prices Effective Aug. 26 58-40 erav: ww. heto:. . 100 No. 3 ere . 6 00 6 50 6 00 - 6 0 
New Orleans N. Y. a e 150 fire point. ; 1.50 5.00 1.50 > 00 200 No. 3 re ee! 50 . 50 ; 50 4 50 
Export Domestic Export 41-43 grav., w.w. kero. ‘.75 5.00 4.75 5.00 300 No. 3 ee Sos 8.00 ) 00 8.00 ) 00 
» Ss » 44 grav., w.w. kero . &.00 5.50 5.00 5.50 500 No. 3 4.. wees 9.00 —10.50 9 00 10.50 
Crude cule 4 . Ss ss : - 730 N 1 9 50 -11.00 9 50 -11.00 
124-6 Yellow 2.50 (1 2 50(] Diesel fuel, 24 & above $1 25 $1.30 $1.25 -$1.30 730 i ; a0 13.50 10 a0 13.50 
122-4 White > ‘oo on Diesel fuel, under 24.. $1.15 -$1.25 $1.15 -$1.25 1200 LS Sapererecre  S. -13 aM ( 13.5 
124-6 White 2. 25-2.50(2) 2. 00-2.10 > 00.” 50 30-34 grav. diesel (gas 2000 No. 4.... . 10.25 10.25 
Fully Refined 7 ~ ‘i _oil) Pac. Spec. 200... $1.25 -$1.35 $1.25 -$1.35 Red Oils: 
123-5 - . . Grade C fuel, Pac. Fi ‘ 
125-7 > 60 (1 > “ 3.60 (2 Spec. 400... .... $0.60 -$0.65 $0.60 —-$0 65 Vis. Color ; 
18-30 6 Isil an eon “4 = 100 No. 5-6..... 6.00 — 6.50 6.00 — 6.50 
-O-» U ».6 ‘ » of . ° « = 7 = Q - “5 as 
0.2 6.150 =" a= : m4 In Ships’ Bunkers, or deep tank lots: aa ay 3-6... a aa o ae : ri 3 a 
»> = op eased 300 No. 5-6.... 8 8 
<p 6 7. ; 6.15 6.15 Diesel fuel, Pac. Spec. 500 No. 5-6..... ~ 9.00 -10.50 9 00 -10.50 
108-11 White 6.40 (1 6.40 . re $1.35 -$1.45 $1.35 $1.45 TIO O50. i'c550 5 3 - 950-1100 9.50 -11.00 
+i anne . Grade C fuel, Pac. 1200 No. 5-6....... - 10.00 -13.50 10.00 —13.50 
_— 5.00 (TAG Spec. 400.. wo... $0.85 -$0 90) $0 85 —-$0.90 2000 NG. 56... 00650 10.25 10.25 
i) Shipment in bags or in bulk }) Shipment in tight barrels. (k) A supplier quoting 5.50c¢ at these points, said he was also offering “76 oct. (CFR), 80 oct. minimum (Re 
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TANK WAGON PRICES 


Commercial or consumer tank car, tank wagon, dealer, and service station prices for gasoline do not include taxes: thev do, however. include inspection fees as shown in general 
footnote. Gasoline tazes, shown in separate column, include 1.5¢ federal, and state tares; also city and county tares as indicated in footnotes. 
do nol include tares; kerosine tares where levied, are indicated in footnotes. 


Kerosine tank wagon prices also 


; : . j Dealer discounts are shown in footnotes; for commercial consumer discounts. see NP N for Feb. 21, 1940, 
These prices in effect Aug. 26, 1940 as posted by principal markeling companies at their headquarters offices. but subject to later correction. 





S. O. Indiana (Cont’d) 


Stanavo Aviation 73 Octane 


Citeaso, TU... ....... 14.9 

Detroit, Mich........ 16.5 4.5 
Milwaukee, Wis... 15.1 5.2 
gg ow age Minn is.3 5.5 
St. Louis, Mo. ree 14.5 3.5 
ea ity, Mo..... 14.2 *4.5 
Fargo, N. D. 16.5 $5.5 
semen, 6. DD. ....<..0068 15.8 5 


Oleum V.M.&P. Stani- 
Spirits Naphtha sot *Taxes 


(Prices are base prices before discounts) 


Chicago 32.7 13 12.4 4.5 
Detroit. is .2 14.2 a5. 4.5 
z. C., Mo. 12.9 13.9 13.4 eS 

Louis 3.2 14.2 12.4 1.5 
Siteubes 13.8 14.8 14.3 5.5 
Minnep'ls 14 15 2.7 5.5 
tFuel Oils—T.W. No. 1 

Fuel 

RUIN i ce sr ie re ae **6 50 
ee ee 
ee one ee re 
eee 8.2 
Minneapolis............ eS 
NES o's Ry kio ah ove 8 ie 7.0 
ee” Sn eee 6.8 





city taxes—Kansas City, St. Joseph, and St. Louis, 
state tax; Iowa kerosine prices are ex 3c state tax. 
In naphtha tax column are included lc federal tax 
and state taxes. 


tPrices for small-lot deliveries range up to 2c higher 
than above prices. 


**For 400 et & over; 


150 to 399 gals., 7.25c; 
1 to 149 gals., 8.25c. 


’ 


S. O. Nebraska 


Standard Red Crown Gasoline 
(Regular Grade) 
Guso- Kero- 
line sine 


TW.) Dealer Taxes T.W. 


Omaha.... 10.5 9.4 6.5 9.0 

McCook... . ~ ere | 7.9 6.5 9.5 

Norfolk : ulaeek aa 8.9 6.5 9.9 

North Platte... .. 11.3 8.5 6.5 10.2 

Scottsbluff. . 11.9 9 6.5 10.5 
S. O. Louisiana 


Esso (Regular Grade) 


Cc ‘consumer Guso- Kero- 
‘unk = «Dealer line sine 


Car T.W. Taxes T.W. 
Little Rock, Ark. .... 7 25 8.5 8 10 
Alexandria, La....... 6.75 9.25 8.5 *9 5 
Baton Rouge, La..... 6.75 9.25 8.5 *9O 5 
New Orleans, La. .... >. 75 8.25 8.5 *9 
Lake Charles, La..... 6.75 9.25 8.5 *9 
Shreveport, La....... 5.5 8 8.5 *8 
Lafayette, La........ 7 9:5 8.5 *9 
Bristol, Tenn. ....... 10.25 9.50 8.5 12 
Chattanooga, Tenn... 9.5 9.25 8.5 12 
Knoxville, Tenn...... 10 11.5 8.5 12.5 
Memphis, Tenn...... 8 9.5 $5 ii 
Nashville, Tenn... . 9 9.5 8.5 11.5 


*New Orleans kerosine price is ex Ic parish tax, and 
all Louisiana kerosine prices are ex lc state tax 


Discounts: 


Kaso gasoline—to undivided dealers, 0.5¢ off dealer 
t.w. 


Humble Oil & Refining Co. 


Humble Motor 
Fuel (Regular Grade) 





an line sine 
Truck Retail Taxes T.W 
Dallas, Tex. ass accom 10 5.5 6 
Ft. Worth, Tex. ~ % 10 5.5 7 
Houston, Tex 7 11 5.5 8 
| San Antonio, Tex.. 7 11 a. 8 
} 
Thriftane 
| (Leaded, 67 Octane, Purple Gasoline) 
Dallas ; .- 8 2.0 
| Ft. Worth... ee 8 5.5 
} Houston ; 5 8 5.5 
| San Antonio......... 5 8 5.5 


74 Octane Aviation Gasoline, Clear 


| PUES PANEER, TORS skank cr casksedcccds 8.5 


*To all classes of dealers & consumers. 





*VTaxes: In gasoline tox column are included these 


le. Indiana kerosine and fuel oil prices are ex 4c 


Gaso- Kero- 


Tank Car 





The Texas Co. 


Gasoline—Dealer T.W. Guso- 
Fire-Chief Indian line 
(Regular) (3rd Grade) Taxes 


Dallas, Tex 6 5 5.5 
Ft. eben Tex 6 5 $.5 
Wichita, Falls, Tex 7 5 5:3 
Amarillo, Tex. 7 5 5.5 

yler, Tex 7 5 §.5 
El Paso, Tex... 8 7 5.5 
San Angelo, Tex 7 5 5.5 
Waco, Tex 6.5 4.5 5.5 
Austin, Tex 7 5 5.5 
Houston, Tex 7 5 5 
San Antonio, Tex 7 5 5.5 
Port Arthur, Tex 5 5 — 


Continental Oil 


Conoco De- 
Bronz-z-z mand Gaso- Kero- 
aw (3rd Grade) line sine 


rw. Taxes T.W. 
Denver, Col ; 8 7 5.5 10.5 
Grand Junction, Col.. 12 11 5.5 3:5 
Pueblo, Col hg 10 8 §.5 9 | 
Casper, Wyo ee 10 5.5 11.5 | 
Cheyenne, Wyo : 9 8 5.5 11 
Billings, Mont ~ 10 6.5 12 
Butte, Mont 9 8 6.5 13 
Great Falls, Mont 11 9 6.5 12 
Helena, Mont : 9 8 6.5 12.5 
Salt Lake City, Utah 10.5 95 S.$ 14 
Boise, Ida *14.1 *13.1 6.5 16 | 
Twin Falls, Ida "75.4 724.2 6.5 16.5 
pe N.M 9 8 *7 9.5 
Roswell, M 7 6 *7 8 
Santa Fe N.M 9.5 8.5 “7.5 9.5 
Ft. Smith, Ark 9.5 6.25 ao 7 
Little Rock, Ark 9.25 7.3 8 8 
Texarkana, Ark 8 5 5.5 7 
Muskogee, Okla 8 7 5.5 7 
Oklahoma City, Okla. . 6 5.5 5.5 6.5 
Tulsa, Okla. . 7 6 5:5 6 


Conoco Special Gasoline (Aviation) 


Gasoline 


S. O. New 


Socony-Vacuum 





TW Taxes 
Denver, Colo pte 15 §:5 
Cheyenne, Wyo 5.5 5.5 
Helena, Mont " 22.5 6.5 | 
Salt Lake City, Utah . 18 5.5 | 
Albuquerque, N. M. : 14 *7 


*Taxes: In nities tax column are included these 
city taxes— Albuquerque and Roswell, 0.5c; Santa Fe 
le. Idaho prices include 0.le to cover 1l-mill tax for 
toll bridges 


QO. California 


Standard Gasoline (Regular Grade) 
puse- Kero- 
Tank line sine 


Truck Retail Taxes T.W. 
San Francisco. Cal. 12 13 ALS Recs 
Los Angeles, Cal § 12.5 4.5 10 
Fresno, Cal 13 14 4.5 12:5 
Phoenix, Ariz 14 15 6.5 72:5 
Reno, Nev 14 15 5.5 13.5 
Portland, Ore 12.5 3.5 6.5 's.5 
Seattle, Wash “eh 2.5 13.5 6.5 13.5 
Spokane, Wash.... 14 15 6.5 16.5 
Tacoma, Wash. a3. 13.5 6.5 13.5 


Flight Gasoline (Third Grade) 





San Francisco, Cal.... 10 11 4.5 
Los Angeles, Cal : 95 10.5 4.5 
Fresno, Cal rea: | 12 4.5 
Reno, Nev } 12 13 $.5 
Phoenix, Ariz ‘ 11 12 6.5 | 
Portland. Ore Re 10.5 iS 6.5 
Seattle, Wash 10.5 11.5 6.5 | 
Spokane, Wash.... 12 13 6.5 
Tacoma, Wash... 10.5 11.5 6.5 
Stanavo Aviation Gasoline 
Phoenix, Ariz 17.5 6.5 
Los Angeles, Cal . 15 4.5 
San Francisco, Cal 5.5 4.5 
Reno, Nev ia 5.5 
Portland, Ore 16 : 6.5 
Seattle, Wash lo 6.5 
Spokane, Wash aut 19 6.5 


*Taxes: Arizona kerosine prices are ex 5c state tax. 
Discounts 

To 100% dealers—3c off t.w. on Standard and 
Stanavo Aviation; 2c off t.w. on Flight. 


Canada 
PRICES OF IMPERIAL OIL LTD. 


Per Imperial Gallon, which is 1.2 U. S. Gallons 


3-Star Imperial Agent 


(Regular Grade) Kero- 
Gasoline sine 
t= Tares TW. 
Hamilton, Ont. ....... 16 8 16.50 
“Sorante; Oat... <....> 6. 16 8 16.50 
Brandon, Man........ 21 7 22.50 
Winnipeg, Man....... 20 a 21.50 
Regina, Sask.......... 18 ? 20 
Saskatoon, Sask....... 21 7 = 
Edmonton, Alta....... 18 7 20 
Calgary, Alta......... 16 . 18 
Vancouver, B.C. 2... 16 7 23 
Montreal, Que. ....... 16 8 16 5 
St. John, N. B........ 14.50 10 18 
Mabrax, NOS... 655s. FS-50 10 18 


Discounts: To undivided dealers, le off t.w. price, 
except Maritime Provinces where undivided dealers 
pay t.w. price, and except Vancouver, B. C. where 
both divided and undivided dealers get 2c off t.w. 
price. Divided dealers pay t.w. price thru territory 


Price Changes 
(These changes have been made 
in price tables) 

Kerosine: 


Jersey 


Atlantic City and Newark t. w. cut 0.3c, 
Aug. 20. 


Socony-Vacuum—Mobilgas: 
Bor. of Richmond divided dealer t. w. up 
0.3c, Aug. 22. 
Boston dealer t. w. cut 0.5¢e, 


divided 
Aug. 19 


Kerosine: 


N. Y. C., Bor. of Richmond, Albany, Platts- 
burg, Syracuse, Bridgeport, Danbury, 
Bangor, Portland, Boston, Concord, Lan- 
caster, Manchester, Providence, Bur- 
lington and Rutland cut 0.3c, Aug. 20. 


Atlantic Refining—White Flash: 
Trenton dealer t. w. cut 1c, Aug. 13. 
Jacksonville dealer t. w. up le, Aug. 16. 


Atlantic Refining—Kerosine: 

Philadelphia t. w. cut 0.5¢c, Aug. 23. 

Boston, Springfield, Worcester, Fall River, 
Hartford, New Haven and Providence 
t. w. cut 0.3c, Aug. 21. 

Atlantic City and Trenton t. w. cut Ile, 
Aug. 24. 

Camden t. w. cut 0.7c, Aug. 24. 


S. O. Kentucky—Crown and Standard: 


Vicksburg cut 0.5c, Aug. 16. 

Mobile Crown cut 1.5c, Standard 1c, 
Aug. 9. 

Augusta and Savannah cut 0.5¢e, Aug. 15. 

Macon Standard only up 1.5¢c, Aug. 15. 

Jacksonville Crown up lc, Standard up 
0.5ce, Aug. 14. 

Miami up lec, Aug. 14. 

Tampa cut 0.5¢c, Aug. 14. 


S. O. Indiana—Red Crown: 

Grand Rapids dealer cut 0.5¢c, Aug. 23. 
St. Joseph dealer up 0.5¢c, Aug. 21. 
Wichita dealer up 0.2c, Aug. 21. 


S. O. Indiana—Stanolinad: 

Decatur dealer cut 1.1¢c, Aug. 23 

Chicigo and Grand Rapids dealer cut 0.5e, 
Aug. 23. 

Green Bay dealer cut 1c, Aug. 23. 


S. O. Indiana—Kerosine: 


St. Louis t. w. up ic, Aug. 21. 


S. O. Louisiana 


Esso: 


Chattanooga dealer t. w. up 2c, Aug. 17. 
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CRUDE OIL PRICES 


| Prices in $ per bbl. of 42 U.S. gals. at the well. A. P. 1. gravily. Prices are effective as of 7 a. m. of dales as given 





EASTERN & CENTRAL STATES FIELDS 
PENNSYLVANIA GRADE 
Posted by Jos. Seep Purch. Agency eins 12, 1940) 


Bradford-Allegany............ ater . $2.00 
Southwest Penna...) |. 27" : . $1.65 
Dy ureka (West Va.) a nerd ; «+ «Sb.99 
Corning, O. (Nov. 4, 1939) $1.12 
Posted by Vide Water Assoc. Oil Co. July 12, 1940) 
Bradford-Allegany. . .. ; $2 00 
Posted by The Pennzoil Co. (July 12, 1940 
National Transit / 93* 
Posted by Valvoline Pipe ‘Lines (July ‘1 1940 
Bradford (Elk & MeKean C ‘ounties, Pa, $2.00 
Warren, Forest, Venango, Clairon & Butler 
Counties, Pa........ ee) 
Allegheny, Beaver, W ashington & Greene 
ROOUAIOG, DR 6.5 no cee cnc ss { ; $1.65 
West iy ae eater aaa once ceva 
South Eastern Ohio. ... $1.55 


* = 

_ *Applies to Cochran, Franklin, Hamilton & Doo- 
little districts; prices in other lower districts range 
down to $1.88 per bbl. at well. 


MICHIGAN 
Posted by Pure Oil Go. (Aug. 24. 1910 


Midland, Midland County $1.12 
Sherman $1.07 
Clare-Freeman $1.07 


Posted by Simrall Corp. (Aug. 24, 1940 
Crystal, Greendale, Porter, Vernon and Wise. ..$1.12 





Beaverton, Buc sheye, Bentle sy, Edenville....... $1.10 
Freeman and Redding.....................- $1.07 
MOO aid: Bhs ah a ad ae a ak Sila SSN AS Ora $).92 
West Branch (Nov  , Sarr $0.92 
Posted by Sohio Corp. (Michigan Division 
Allegan & Kent Counties (Aug. 24, 1940 $1.18 
Van Buren County (May 1, 1940) $1.08 
Posted by Bay Pipe Line Corp. (Aug. 21, 1940 
Bentley and Buckeye $1.10 
Saginaw and Wise $1.12 Clare $0 8 


ILLINOIS-INDIANA-KENTUCKY 
Posted by Ohio Oil Co. 
Illinois and Western Indiana | Aug. 23, 1910 $1 00 
Illinois Basin (Aug. 21, 1940 $1.15 


Di _ Posted by Sohio Corp. 
Illinois Basin: 


Salem (Lake Centralia) (Aug. 21, 1940) $1.15 
Balance of Illinois Basin (Aug. 21, 1940 $1.15 
Griffin (So. HLk-Ind.) pool (Aug. 21, 1940) $1.15 
Posted by Carter Oil Co. (Aug. 21, 1910 
Louden, Fayette County, Hl $1.15 
Posted by Mohawk Oil Lines. Ine. (Aug. 21. 1940 
Southern Hk heavy. $1.05 Light $1.15 


Posted by Ashland Oil & Transportation Co. 
(Aug. 21, 1940) 
Somerset Oil in Ashland Lines, Kentucky 
Big Sandy River $1 12 Kentucky River $1 20 
Posted by Sohio Corp. (Aug. 21, 1940 


Birk City, Ky., Area $1 05 
Corydon, Ky. Area (Henderson $1.05 
Posted by Owensboro-Ashland Co. 
Owensboro, Ky. Area (Aug. 21. 1940 $1 10 


CANADIAN FIELDS 
Posted by Imperial Oil Limited 
Western Ontario (Nov. 6, 1939) 


Petrolia... ... 2.10 Oil Springs... .. 2... $2.17 
Purner Valley (Prices FOB producer's tankage) 
Crude Oil (July 18, 1940) 
33-33.9...$ 








1.05 44-44.9...$1.27 55-55.9...$1.49 
34-34.9... 1.07 45-45.9... 1.29 56-56.9... 1.51 
$5-35.9... 1.09 16-46.9... 131 57-57.9 1.53 
$6-36.9... 1.11 47-47.9... 1.33 58-58.9... 1.55 
37-37.9... 1.13 18-48.9... 1.35 59-59.9 1.57 
38-38.9... 1.15 49-49.9... 1.37 60-60.9... 1.59 
39-39.9... 1.17 50-50.9. . 1.39 61-61.9.. 1.61 
40-40.9... 1.19 1.41 62-62.9... 1.63 
41-41.9... 1.21 1.43 63-63.9... 1.65 
42-42.9... 1.23 1.45 64 X over. 1.67 
43-43.9... 1.25 > Be 
Crude Pegdhehen (Jan. 5, 1938 
65 gravity & above...... $2.14 
Absorption Gasoline (Jan. 5, 1938) 
90% Rec., 20 lb. Reid v.p.... : are $1.94 
90% Rec., 17 lb. Reid v.p......... : $2.08 
be 
*MID-CONTINENT—Ohlihoma-Kansas 
Carter Conti- 
Mag- nental Sin- 
Ss. nolian ‘Vexras clair 
fadiana Shell Co, Prairie 
Melee 20%. 6.8 $0.70 §=$0.60 ; 
oe ee tn .63 
| 74 .66 
te SO ee .76 .69 
2} Ae .78 Py § aes ‘ 
oe re 80 aa ean $0.58 
a re 82 a en .63 
oa ae 84 81 ee .68 
oe eee 86 .84 $0 86 .73 
ae 88 87 . 88 a 
30-309... 6 cece 90 .90 .90 .82 
ae 92 92 .92 . 86 
oS ae 94 94 .94 .90 
= .96 .96 .96 96 
oo. oe .98 98 98 98 
ee 1.00 1.00 1.00 1 Ov 
| oe ee 1.02 1.02 1.02 1 02 
| in > 1.04 1.04 1.04 1.04 
Lf ee 1.06 1.06 1.06 1.06 
oe ut Ae 1.08 1.08 1.08 1.08 
40 & above...... 1.10 1.10 1.10 1.10 








*Effective in 1938 by Carter Oil, Oct. 13, posting in 
Okla. only: Continental Oil, Oct. 11, with lowest 
grade below 29; Magnolia, Oct. 12, posting in Okla. 
only: Shell. Oct. 22; S. O. Indiana, Oct. 17; The 
Texas Co.. Oct. 12. Aug. 31, 1939, by Sinclair-Prairie. 

*North-North Central and Central Texas 





Sinclair 
Texas Co. 
Conti- 
Stane- nental 
lind Magnolia 
NS, 25 6 Wo ois eawewne $0.60 weet 
RNa s 5: Was Kh ke wea woeNean 62 
a oo 64 
re cea kes .66 ae 
oo, care 68 $0.79 
ee aves 70 for 
REINS hi eon cian lew ean 72 oil 
27-37 .9.. 74 below 
28-28 .9 76 29°. 
29-29.9.. 78 Bl 
I 5 6 ss co coe dhceuwesaee 80 83 
3I-31.9.. $2 85 
OS 4 eee 84 7 
33-33.9.. 86 .89 
34-34.9.. 88 91 
35-35 .9.. 90 93 
36-36.9...... 92 95 
ere ree re 94 97 
Sh RRs ere ee 96 99 
ot a ee sere 98 1.01 
40 & ubove........ bam a ade a 1.00 1 03 


“Effective Oct. 11, 1938 by Continental, in North 
Tex.; Oct. 12, 1938, by Texas Co. in North & North 
Central Texas. Texas Co.'s lowest grade is 28-28.9, 
at $0.79: by Magnolia, Dec. 3, 1938, in N. and N. 
Central Texas; July 16, 1940, by Sinclair-Prairie in 
Mexia & North Central Texas. 


Jefferson County, Texsas—Beaumont 


(Posted by Magnolia Petroleum Co., Effective 
Oct. 2, 1989, and by Stanolind Oil & Gas Co., 
for West Beaumont, Effective Oct. 2, 1939) 


Below 20°. ...... $0 86 Pn tt eee $1.08 
oe te Bs on See 1.10 
~ PoE TCE ; 9u » sf ee 1.12 

fh re ‘ 92 33-33.9.. 1.14 

A ere 94 ay ceK cen 1.16 

. - PSS 96 3S-3S:.9. . cc ccces 1.18 

ie ala ry aiacets 98 36-36.9.. 1.20 

. CFT ee 37-37 .9.. 1.22 

> eee ee Cee 38-389. §.26 

We i wean es 1.04 Se tccceds 1 26 
Wievetveus 1.06 40 & above aueae 1.28 





TEXAS FIELDS 
Posted by Humble Oi & Refining Co. 
*West Central Vexas (Aug. 11, 1939) 


hot Ra EEE. FE PO ee $0.89 
po : 73 SOE Benesnwen 91 
Po te ee .75 NE Re ian 465.04 93 
ri Ae my WERE aancews 93 
MRED tip ccawes 68 Pu ok ) ar 97 
bs gt ee 81 Moe cad tek OE OO OME 
te ta Oe 83 + ett ial 1.01 
Re ware 6 diecae .85 40 & above...... 1.03 
32-32 9 87 


‘ 
*Includes Rrown, Callahan, Coleman, Comanche, 
Eastland, Fisher, Haskell, Jones, Shackelford, Stephens, 
Throckmorton and Young Counties. 

Kiffective Aug. 29, 1939, Shell posted in’ Fisher 
county, Tex., prices 3c lower than tHumble's West 
Central ‘Texas prices; Shell's schedule begins with 
below 25, at $0.68 and ends with 40 & above, at $I. 

Nolte: Uffective Oct. 1, 1937, Hlumble prices are 
based on 100% tank tables at 60F. 


*EKast Central Texas (Aug. 11, 1939) 


ph Se $0.78 Sf eee $0.96 
ee . 80 - 2 A Seer 98 
a . 82 ee 1.00 
. 8 See &4 ee « 1.02 
ood Ae 86 SO, ee 1.04 
rt re 88 ro (xa 
Ph ee 90 . oe ee 1.08 
eh ect Ee 92 39-39 9. a ee 
ee 94 40 and above. . 1.12 
Posted by Pan American Pipe Line Co. 
(Oct. 939) 


Cayuga, Anderson county. ...............-- $0 78 
*inecluding Anderson, C herokee, L imestone, Navarro 
counties 


PANHANDLE TEXAS 
Ilumble 


Verran Co. 





(Aug. 11, 1939) (Oct. 2, 1939) 
Carson 

County son Sweet Sour 
Oo eee $v .72 0.67 
29-29 9. 74 09 
te 76 aa 
ES cow es a te 
32-32.9. 80 75 
tS ae #2 77 , 
See 4 .79 $0 84 $0.79 
) eee 8o 8! 86 8 
on ee 8 83 . 88 83 
2 See 90 85 .90 85 
38-38 9. aces 92 87 .92 . 87 
en oh ee o4 89 94 .89 
40 & ubove.... 96 91 96 91 


Effective Aug. 31, 1939, Sinclair Prairie met Humble 
in Panhandle Texas. Dec. 3, 1938, Magnoiia posted 
same scheduie as Hhumble. 

*EAST TEXAS 
By Humble, Shell, Sinclair-Prairie, Stanolind, Gulf, 

Magnolia. ‘Texas Co., Tide Water-Associated $1.10 

*kiffective dates: Aug. 11, 1939, by Humble and 
Tide Water-Associated; Aug. 29. 1939, by Stanolind; 
Oct. 2, 1939 by Sinclair Prairie; Oct. 5, 1939 by Shell; 





Oct. 12, 1938, by Magnolia, Texas Co.; Oct. 13, 
1938, by Gulf. 

*Includes Cherokee, Gregg, Rusk, Smith and Up- 
shur counties. 

Posted by Shell Oil Co., Ine. (Oct. 5, 1939) 


Polk County, Tex. (Livingston area)........ $1.10 


NORTHEAST TEXAS 
(Posted by Humble. Oct. 2, 1939) 
WO bios soe aa . .$0.65 
(Posted by Magnolia. Oct. 12. 1938) 

Cass County and Panola County, Tex. 

Magnolia posts below 25° at $0.73, wa 2c differ- 
ential for each degree, to top grade of 40 & above, 
at $1.05. 

(Posted by The Texas Co.. Oct. 12, 1938) 
Ca CAGE oi ci cc os ccucaste Seaeeeneeeaauen 
(a) WEST TEXAS and NEW MEXICO 


Texans Co. 


Stano- Sinclair 

Humble lind Shell (ec) 
Below 20°....... $0.53 aawe $0.53 cece 
pte ae ae oo Garant 88 ° 
PU Sree 57 _ oe 
, Sk Sree 5 $0 67 59 
eee 61 for 61 
oe Se 63 oil .63 aa 
- Sk Eee .65 Below .65 $0.65 
pee 67 26° 67 67 
(io Un ere 69 69 .69 69 
,: > i ee 7 71 7 71 
yw pe ee 73 73 73 73 
30-30 .9.. 75 75 my 75 
31-31.9.. 77 77 .77 77 
ot eee 79 79 79 79 
ok 81 81 81 81 
34-34.9.. 83 83 .83 83 
ec Oe COE 85 85 85 .85 
36-36.9.. 87 87 87 87 
37-37.9.. .89 89 for for 
SB-3R.9. oo cece ol 91 oil oil 
, a) RAPP ee 93 93 30° & 36° & 
40 & above...... 95 .95 above. ubove. 


Posted by Magnolia Petroleum Co. 
(Oct. 12, 1938 in West Texas; 
Oct. 15, 1939 in Lea County, N. Mex.) 


West N. Weat N. 

Texrua Mex. Texas Mes. 
Below 25. $0.63 $0.63 33.-33.9... $0.81 $0.81 
25-25.9.. .65 65 34-34.9... .83 .83 
26-26.9 .67 67 35-35.9... 85 85 
27-37 .9... 69 69 36 36.9... .87 87 
28-28 9... oan 7 37-37.9 .89 for 
29-29 9 a 73 38-38.9 ol oil 
30-30. 9 75 Py 39-39 9 .93 368 
31-31 9 By i 77 40 & over. .95 ubove 
32-32.9. 79 9 


Note: Magnolia’ s West Teaus postings ure in Crane, 
Glasscock, Howard, Mitchell, Upton and Winkler 
counties. 

Pecos County, West Teras 
(Posted by Humble Aug. Il, 1939 and Shell, Aug. 
29 °39) 
EE eT EC er rer rr Cc $0.78 


Yates Shallow Pool (Shell only). .........-.-- .65 
Posted by Sinclair Prairie Oil Marketing Co. 
(Aug. 31, 1939) 
ay Cnebes Th. Wei inio sc ccdsgad eeeuweess $0.77 
(a) Effective Aug. 11, 1939 by Humble; Shell Oil, 
Aug. 29, 1939; by The ‘Vexuas Co., Oct. 12, 1938: 
Stanolind, Aug. 29, 1939; Sine lair Prairie, Aug. 31, 1939. 
(c) Texas Co. posts $0.65 for below 26; Sinclair 
Prairie, $0.63 for below 25. ; 
Nolte: Humble’s postings are in these counties: 
Andrews, Crane, Crockett, Ector, Gaines, Glass- 
cock, Lloward, Reagan, Upton, Winkler and Yoakum, 
West ‘Texas; and Lea county, N. Mex.; Shell, in Crane, 
Ector, Glasscock, Howard, Upton, Winkler, Yoakum, 
lea; Stanolind in Hendrick and Henderson field, 
Winkler county; Texas Co. in Ward, Winkler and Lea 


Posted by Continental Oil Co. (Oct. 11, 1938) 


Artesia, Juckson and Maljamar pools, New Mexico: 
gravity schedule beginning with below 29, at $0.61; 
29-29.9. at $0.63; plus 2c differential for each gravity, 
up to 40 & above, at $0.85. 


COLORADO 


Posted by Continental Oil Co. (Oct. LL, 1938) 
Ft. Colliua and Wellington 


Below 29........ $0 81 PM. cecavuns $0.95 
,.. «§ ee 83 ae oh Ee 97 
fA ere 85 Po SAR es 99 
2 eee 87 / 6 aePere ee 1.01 
ree .89 \ ey Sera 
SP we oscnse 91 40 & above...... 1.05 
bt Oe .93 

Canon City and Florence, Col..............-. $0.90 


SOUTH AND SOUTIIWEST TEXAS 
All Shown Below Posted by —" OUa 
Refining Co. (Aug. ILI, 
Carroll, Clark, Darat Creek, itilbie, * Nate Flat and 


ye ee Nero errr errr erro: $0.96 

VOM QIN. . > cos caccenreeicceasedeanaeedaas $0.93 

CN bsas cance cate cases tbadencerenaewes $1.27 
(Oct. 2, 19% 39) 

Flour Bluff and Jim Waite ¢ County ie wana $1.23 
(Sept. 14, 1939) 

Hardin, oy GNSS ioscan <ccaaeesnaeneues $1.10 

Oct. 12, ° Magnolia posted $0. 96 in Darst Creek; 


$0.87 in Luling: $0.99 in Lytton Springs; $1.14 for 
Cleveland, and $1.02 in Hardin, both in Liberty 
omens Tex 

ct. 12, 38, The Texas Co. posted $0.96 in Darst 
Gk 


(Continued on next page) 
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CRUDE OIL PRICES  @nje-/-" 
preceding page) 
*Anahuac-Dickinson (Oct. 2, 1939 (Aug. 30, 1939) | 35-35.9. 1.18 Lae for for 
Below 20°....... $0.81 re $1.03 RACK RUE 5 ions kc Kkdwsdcansneeesawges RG $0.73 36-36.9..... 1.20 1.25 oil oil 
| re .83 2) eee 1.05 Cotton: Vallay DMtHAte «9.0.4: 0:0 00 csseeeees $1.20 37-37.9..... 1.22 rE a7 34° & 34° & 
i ee 6 BN eS ce wisee 1.07 N. La.-Ark. Sweet includes Caddo, Cotton Valley, 36-38.9..... 1.24 1.29 above. above. 
oi ae 87 35-33.9....... 1.09 Cross Lake, De Soto, Haynesville, Homer, Rodessa, 39-39.9 1.26 ‘3 
SA ga 34-31.9 bn Sabine and Sligo, La. crudes. and Miller county, Ark. | 40& above. 1 =8 1.33 
7 re 91 35-35.9 1.13 S. La. Sour includes Choctaw, Darrow, N. Crowley, | (a) Effective Oct. 2, 1939 by Continental. Humble 
25-2 >a .93 36-36.9. 1.15 Roanoke and St. Martinsville. S. Ark. Sour includes | and Texas Co.; Oct. 3, 1939 by Sinclair and Stanolind; 
26-26 ee 95 37-37.9 1.17 Buchner, Magnolia and Village pools. | Aug. 29, 1939 by Shell. Stanolind’s lowest grade is 
27-27 .9 97 | te 1.19 tN. La.-Ark. Sweet crude and S. La. Sour ef- | below 21, at $0.88. Refugio, effective Oct. 2, '39 by 
eh, By ee 99 St ~ bz fective Aug. 30, 1939, except Cross Lake. La., Sept. 7 | Humble. 
ae sae wR 40 & above...... 1.23 Baton Rouge-Univ., Sept. 11, and Bunkie and Eola, | (b) Shell posts these prices in lows district, Black 
*Anahuac-Dickinson includes Cedar Point. Fair- Oct. 23, 1939; and Ark. Sour, Sept. 13, 1939 | Bayou and White Castle, La.; prices in Iowa district 
banks, Gillock, Hull, Pierce Junction and Raccoon tFor Below 21° | have 2 lower grades: —— 18. at $0.75, 18-18.9, $0.77; 
Bend (shallow sand) and Turtle Bay. Effective Sept. 8, 1939, Gulf Refg. Co. met S. O. and 19-19.9, is $0.79 
La’s. N. La.-Ark. Sweet prices in Bull Bayou. Caddo, } Nolte: Humble’s Gulf Coast on apply in these 
Raccoon Bend (Deep sand crude) Tomball and Crichton, De Soto, Haynesville, Homer, and El Dorado’ | —-. ig ws Roa nog 9 pong pane — 
Satsuma (Aug. 21, 1939 | do which includes Duval, Jim Hogg, Webb and Zapata 
ae Z : 4 2 a —— igen Fuel Oil Corp. 1.02 | counties and Heyser and Placedo fields; Mykawa, 
ao : picvewiewarea $0 = — : iowa . : aa ai alee lace a tee a — Thompsons — be tage ver , , 
ES-23 J. 0 econ ee 9% 33-33.9.... . 7 Posted bv Continental Oil Co. umble’s prices in Refugio include crudes pur- 
24-24 9 Piceeecss 99 34-34.9. 1.19 _ ne gt a | chased in Saxet, East White Point, Greta, O'Connor- 
4a ideas 1.08 35-35 .9 1.21 Tepetate and Ville Platte, La................ $1.03 McFadden, Taft. Plymouth and Tom O'Connor fields. 
6 26.9. .....64. 1.03 36-36 .9. 1.23 d 1. 1939 Stanolind’s prices apply in High Island and Spindle- 
27-27 5 ee ee 1.05 37-37.9 1.25 Abbe ile. I | top; also in Clinton, Hastings and South Houston, 
28 28 Die e ee eeee 1.07 38-38 9. 1.27 Rlow $6 $0 95. = “*39-38 9 $0.98 | where, effective Jan. 1, 1940, lowest grade is below 21° 
ee oO 55 9 :9's:a.0\9-0 1.09 39-39.9..... 1.29 a 36.9 rt on = i tl Ma | at $0.88; rest of schedule same as other Gulf Coast. 
30-30.9......... 1.11 40 & above 1.31 9 ida Plas P+ pig 2 Ue te : — Magnolia posts Mirando, effective Oct. 2, same prices 
31-31.9......... 13 ee 9 40 & above...... -0- | as Humble. Texas Co.’s prices are in cee onl La., 
Dec. 3, 1938, Magnolia posted above price and . ‘ . 7 Gulf Coast; its prices on Refugio are same as HLumble’s 
gravity sc hedule in Tomball. E ffective Aug. 29, 1939, Posted by Caddo Crude Oi! Purchasing Corp. up to 28 gravity; 28 & above, $1.09; on Duval-Mirando 
Stanolind met Humble in Tomball, except that Stano- . : (Aug. 14, 1939) - same as Humble’s up to 28; 28 & above, $1.04; it posts 
lind’s schedule begins with below 29 at $1.07 Allison area, Shreveport field................. $0.95 Golden Meadow, La., 24-30 grav., $0.90, plus 20 
Lisbon, N. La. (Sept. 14, 1939) differential, to 40 & above, $1.10. 
LOUISIANA-ARKANSAS 27-27.9......... ). 66 32-32.9......... $0.76 Posted by Shell Oil Co., Inc. (Aug. 29, 1939) 
Posted by Standard Oil Co. of Louisiana 28-28 Doe eeeeeee .68 33-33.9......... 78 Gibson field, Terreborne Parish, La........... $1.04 
(1) (For effective dates, see footnote 29-29.9......... .70 34-34 9......... . 80 
ne ee TE 35 & above...... .82 
i 31-31.9 ; .74 ROCKY MOUNTAIN FIELDS 
- na = Lisbon prices met by Gulf, Sept. L .. Ark. field Posted by Stanolind Oil & Gas Co. 
¢ y = => ote: § uisiana prices in all La.-Ark. fields, es 938) 
| : : 3 ~ ¢ =3 effective Oct. 5, 1938, are on 100% tank table basis. s : (Effective Oct. 1, 1938 
tg = £6 w. on * Salt Creek, (except Tensleep crude), Midway and 
coal + S Pk ” 25 sa A es mn \ Dutton Creek, Wyo., same schedule as Stanolind 
7% 3% oe “ = Gl LF COASTAL FIELDS posts in Oklahoma-Kansas, ranging from $0.86 to 
a< $e ? 3 = e> (a) (For effective dates, see footnote) $1.10, which see under Mid-Continent crude on 
a0? osc, ee “gh 7 $0.79 Continental Refuzio wrevious page. z 7 
559 ...... $0.73 $0.83 $0.74 $0.63 82 Humble Crude pengieep, Galt Creek field... .ccieccccsesess $0. 546 
21-219 for for 79 for 85 Sinclair (Humble. eT Ree eee ee ee 0.92 
+ fanaa oil oil 80 oil 28 Conti- RUM RMNI TNR G cs /0is. crs Gs satire co\aneehalent 0.90 
22-22.9....5.. ( s T ‘. he : Nreek:. “lie 90 
SSS eee Below Below -83 Below 9] nental) Texas Co. Shell Grass Creek, PR orci iSite acd peer be ial Coe es 0 90 
See 95°. 25°. 86 25°. O4 Below 20.... $0.86 $0.91 $0.86 (b)$0.79 Frannie. | RAS eee eer re err. 0.55 
25-25 .9 ae 75 85 89 65 9o7 20-20 .9 .88 .93 88 81 Grass Creek, heavy ey er eee eee re 0.40 
0696 9 ....55. 17 7 .92 67 1.00 21-21.9 .90 .95 90 .83 Hamilton Dome, Wyo.............2+0eesees 0.35 
9 it hy re .79 .89 94 69 1.02 2: 2.9 .92 .97 92 .86 PE TENUID oo Se eicce bcd Sap wkrs en eae elas 0.42 
le 81 91 96 7 1.04 23-23 94 .99 94 .89 ; wes 
29-29 95. wc ces .83 93 .98 73 1.06 24-24.9 96 1.01 96 92 Posted by Ohio Oil Co. (Oct. 11, 1938) 
30-30.9....... .85 95 1.00 75 «1.08 25-25 .9 .98 1.03 -98 .95 Elk Basin, Wyo. .$0.90 Rock Creek....... 1.00 
Ee eee 87 .97 1.02 77° ¥:i0 26-26.9 1.00 1.05 1.00 98 Grass Creek, light 0.90 Lance Creek...... 0.77 
$2-32.9....... 29-99) «1.04 791g | -27-27.9 1.02 61.0 1.¢2 1.00 Dry Creek, Mont Sos ecdccraaeha 0.92 
ee 91 1.0l 1.06 81114 28-28 9 1.04 1.09 1.04 1.02 Grass Creek, heavy (May 1, 1938).......... $0.50 
35-34.9........ 93 1.03 1.08 831.16 29-29.9 1.06 1.11 1.06 1.04 Sunburst, Mont. (Nov. 16, 1937)............. $0.90 
35-85 .9....5.: 95 1.05 1.10 8 61.18 30-30.9 1.08 1.13 1.08 1.06 
36-369. o2 ives - does 87 1.20 31-31 .9 1.10 1.15 1.10 1.08 Posted by Continental Oit Co. 
W7-57-9:........ 99 1.09 1.14 89 = 1.22 32-32.9 1.12 1.17 1.12 1.10 (Oct. 11, 1938) 
$8-38.9....... ie) ee St ee 91 1.24 33-33 .9 1.14 1.19 1.14 1.12 ONG Ce NI os oo wns dae vewkiawenenk $1.10 
3939.9 1.03 1.13 1.18 93 1.26 34-34.9.... 1.16 1.21 1.16 1.14 Bie DRAG: WOO: sci cscsccacseocabavareseas 0.98 
40 & above 1.05 1.15 1.20 95 1.28 C Jontinued in nert column) EMMGR CRUE WENO iu cicakcevoscuysesssueees 0.77 
| CALIFORNIA, Posted by Standard Oil of California 
| All gravities above those quoted take highest price offered in the field. Prices effective Feb. 1, 1940 
| S Dy f. =. 
= ‘ ae “de 
= - = = s 6s mee Ss FF 
te —  ¢ 5 os a A e of 53 ass = sh 
see € §& oo ee . ee = §& gv. & $B ss ra = & #as 
} me Se > : FS e = © sc werk ¢ = + = cs w& a OR. = = re hx) 
——“= §€ & © & ee 48 & & S82 4 € is » et $5 FS Foe EF 8 § 2S 
| wee © St § « SE 88 &£ §$ EE st cp 8 F 99 8? © Gt . sg OF 88 
SS ¢ 5 © F 35 £8 &§ £ 23s = $2 = ££ GEEE « $34 2 8 ES 
Gravity Ses ¢«§ Se &§ ECE & a2 ef & Bat S BE © C8 26 & M2= wow OC Be nt 
on i eee $0.65 $0.64 $0.63 $0.64 $0.65 $0.61 $0.65 $0.61 $0.61 $0.62 $0.63 $0.60 $0.60 $0.60 $0.60 $0.60 $0.42 
oS eee .65 64 63 .64 .65 61 65 .61 .61 62 63 60 60 60 60 60 44 
16-16.9.. .65 64 $3 .64 .65 61 65 .61 .61 62 63 .60 .60 60 60 .60 .45 
cers .65 64 .63 68 .65 61 65 .61 .61 62 63 .60 .60 .60 60 .60 .46 
| stated AEE CO 65 .64 .63 71 .65 65 .68 61 61 .62 .63 60 .60 .60 .60 .60 ; 
ge ee OO OP Pe 69 .64 .67 75 .70 69 ey 4 .61 .65 .62 63 60 64 64 64 .61 $0. 60 
ee eee 73 64 aa .79 .76 74 .75 .65 .69 62 cS eee .60 .69 .69 .69 .62 .60 
| le | Seer .78 .64 .76 .82 .81 78 .79 .69 73 .62 72 $0.63 64 74 74 .74 .66 .60 
| eae Se .82 .69 81 . 86 86 82 .82 73 Py fj .66 76 .63 68 .79 .79 .78 70 .63 
Sa ae . 86 Ry i) 85 89 92 86 $0.71 . 86 ¥ .82 7l 81 .67 71 84 .84 .82 74 .67 
24-249 .90 . 80 .90 .93 97 90 77 89 .82 .86 75 .85 72 75 .89 89 . 86 .78 .71 
SS ae 95 . 86 .94 .96 1.02 95 82 .93 . 86 .90 80 .89 77 19 .94 94 90 .82 to 
oS, See 99 91 99 1.00 1.08 99 88 .96 .90 .94 . 84 94 .82 —e ee .83 .99 .99 .95 
oof, See 1.03 .97 1.03 1 04 1.03 94 1.00 94 .98 .89 .98 .87 $0.83 $0.92 .87 1.04 1.04 .99 
28-28 .9 a.Oz 4:02 1.07 2.07 1.07 99 1.03 .98 .93 1.02 91 . 86 .96 91 1.09 1.09 1.03 
ne Pere 2.00 £307 2.32 2290 1.10 1.04 1.06 1.02 98 1.06 .96 .90 .99 Se 2.36 ©. 1.87 
30-30.9 34° £.32 2.55 2.36 1.14 1.09 1.09 02 2.36 12.0) 94 1.02 99 1.19 1.19 1.11 
3I-31.9. 1.17 a.02 O.56 Elwood Terrace 1.07 1.14 1.05 .98 1.06 1.02 1.24 1.24 
32-32.9. 1.20 1.20 1.19 F.o. b. ship 1.11 1.18 1.09 1.02 1.09 1.06 1.29 1.29 Kettleman Hills 
33-33.9 1.24 $1.21 R.is 1.22 2.4 2.06 2.92 2.30 1.356 2.94 $i .12 
34-34.9. + 1.29 1.23 20 2.20 P39 1.80 2.36 1. Lae 
| 35-35.9., = 1.34 1.29 1.24 Lae zee 1.20 t <2e 
36-36.9. 1.39 & ~ 3 1.28 Lai SS: 6838 1.20 
37-37 .9. =. 1.44 ie 1.33 fon 62.22 1.06 1.29 
ee ~ 1.49 Be x] 1. 2.23 3.30 1.33 
ee A 1.54 1.42 1.29 1.34 1.38 
eS ee = 1.59 1.46 1.38 1.37 
| 41-41.9 = 1.50 1.37 1.40 
| 42-42.9 Z 1.54 1.41 1.44 
| eS ee a 1.59 1.45 1.47 
44-44.9....... = 1.63 1.49 1.51 
| ee = l .67¢ 1.53 1.54 
a > 1.71 Rot, ie 
| ££. & eee 1.61 P 
ee 1.64 ‘ 
*E] Segundo prices same as Signal Hill. Wilmington prices same as Signal Hill, except below 19 gravity prices are: 14-16.9. $0.60: 17-17.9, $0.62: 18-18.9. $0.64. 
| **I ncludes Newhall, Mchittrick, hern River, Round Mountain and Kern Front, schedule for which ends with 19-19.9. Mountain View schedule be gins with 19-19.9. 
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Ss l i ox N er s to Na- ° ° 
Seer a See nee sree Sew et eee Wanted to Buy Professional Services 
tional Petroleum News, 530 Penton Build- 
pid Cleveland, Ohio, unless otherwise spec- 1 3500-4000 gallun semi-trailer with o1 
— without tractor, Give weight, make and ACCURATE LABORATORY TESTS 
F Ss 1 equipment and full information of trailer GASOLINE OIL 
or aie and tractor. C. and O. Oil Co., Bellows = cc ae ; 

Falls. Vt Standard Methods Employed 
2600-gallon Butler two compartment trans- Octane Ratings by A. S. T. M. CFR Unit 
port $900.00; 3120-gallon Fruehauf three aaa cine dadin tcaeieeamnes sia an email 
compartment transport $800.00. Both in THE DETROIT saci tag ta 
perfect condition. Noleaks. F.O.B. Raleigh, : “4: 554 Bagley Avenue, Detroit, Mich. 
N.C. Write or wire for prices on other sizes. Business Opportunities 
G. E. Bobbitt, Raleigh, N. C. 

ROYAL E. BURNHAM 
Auto Service Stations 
; a : Attorney-at-Law 
FOR SALE Splendid chance for executive with : 
“a merchandising experience to purchase Patent and Trade Mark Practice 

Bargain Prices—Shell Stills, Towers, interest in established business. Com- Exclusivel 
Pressure Vessels, hae agg se Equip- municate at once with Cincinnati De- XCluSIVely 
ment, Used and Surplus Equipment—- velopment Company, 535 Eggleston ~ —_ = y 7 
Can be inspected our Coffeyville plant. Avenue, Cincinnati, Ohio. 511 Eleventh Street, N. WwW. 

THE NATIONAL REFINING CO. Washington, D. C. 

Coffeyville, Kansas 

















Cl ifj d R ANTI-KNOCK VALUES 
assifie ates : on 
Position Wanted DETERMINATIONS 
The Gray Industrial Laboratories 

Sixteen years experience all phases jobber io ; Pane adh Chemists and Engineers 
and retail marketing, sales supervision and , For Sale,” “Wanted to buy,” “Help Specialists on Petroleum Products 
development Prefer position in middls Wanted, “Business Opportunities, 961-976 Frelinghuysen Ave. 
west. Box No. 803. “Miscellaneous” classifications, set in NEWARK. N. J 

type this size without border—10 Telephone Bigelow 3-4020 


cents a word. Minimum charge, $3.00 
per insertion. 











Marketing Executive available on due IE romaine Ponca 00. iig Bethe ning 

notice. Experienced, up-to-date mer- os ; es 2 : HUNTLEY & HUNTLEY 

chandiser. Personnel trainer. Fifteen Advertisements set in special type 

years with three leading marketers. or with border—S$4.00 per column inch > . ete” "as 

4 : . t i——4. » , se gist: 1 Engineer: 

Competent, practical and settled. Now . vind Petroleum Geologists_and Engineers 

employed and successful in present _Copy must reach us not later than 

work but desire change. Thoroughly Saturday preceding date of issue. L. G. Huntley J. R. Wylie, J! 

capable in retail, wholesale or jobber All advertisements carried on this 

merchandising, sales and operations. P . Sa Sin en enen naan 

» Ss : ige are payable in advance. id ‘dine i e » 

, Independent preferred. Box No. 804. pag I : Grant Building Pittsburgh, Pa. 
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This index is published as a convenience Deep Rock Oil Corp Third Cover Neptune Meter Co ? 
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“Gus” Willisch, formerly manager of 
the wholesale department in Deep 
Rock’s main office in Chicago, has re- 
cently been promoted to Wisconsin di- 
vision sales manager with headquarters 
in Milwaukee. Wiley W. Rice has 
“moved up” from assistant manager 
of the wholesale department in Chicago 
to the manager’s desk. Thomas W. 
Serviss, formerly in charge of whole- 
sale sales in Tulsa, is now Mr. 
assistant in the Chicago office. 


tice’s 


Edwin W. Pauley, Los Angeles, presi- 
dent of Petrol Corp., has been ap- 
pointed a member of the Board of 
Regents of the University of California. 


Most oil men like their football from 
the sidelines, but Parker Hall, Mem- 
phis, Tenn., a member of the sales 
force of Mid-South Oil Co.—A Pure 
Oil Co. subsidiary, likes his football 
as a member of the starting lineup. 
Mr. Hall, a member of the Cleveland 
tams, professional football team, will 
receive a “most valuable to his team” 
trophy between the halves of the Chi- 
cago All Stars—-Green Bay Packers 
game in Chicago, Aug. 29. 


Holger Jensen, Spencer Petroleum 
Co., is chairman of the annual Fall golf 
party of the Chicago Oil Men’s Club 
which will be held at Medinah Country 
Club Thursday, Sept. 12. The tourna- 
ment will start at 2 p.m. on the num- 
ber 1 course. William Franke, Ameri- 
can Mexican Petroleum Co., will be 
the master of ceremonies at the dinner 
in the evening, according to Harry L. 
Lightstone, Kanotex Refining Co., club 
president. A number of prizes will be 
awarded to the golfers at the dinner. 


J. Oostermeyer, San Francisco, has 
been appointed to the vice-presidency 
of Shell Chemical Co., states C. B. de 
Bruijn, president. Mr. Oostermeyer has 
been affiliated with the Shell interests 
for past 20 years, and for a time lived 
in the Orient and South America mar- 
keting petroleum products. He is mar- 
ried, has two children and is a mem- 
ber of the University Club. 


‘-PERSONALS - 


Carbon P. Dubbs, Wilmette, Uni- 
versal Oil Products Co., was among the 
Chicago oil men attending the Willkie 
notification at Elwood, Ind., last week. 
Mr. Dubbs said he was impressed by 
Willkie’s earnestness and “the intensity 
of the expression on his (Willkie’s) 
face.” 

Paul Truesdell, also of Universal, 
G. F. “Fred” Falley and Edward A. 
Cousino, both of the Falley Petroleum 
Co., Chicago, also went Elwood-way 
last week to hear Willkie say, “I ac- 
cept. 


Appointment of Sidney T. Covell, 
San Francisco, as manager, purchasing 
and stores for Shell Oil Co. Inc., was 
announced recently. Mr. Covell suc- 
ceeds the late John C. Storey, whose 
death last month caused widespread 
regret throughout the West. 

Mr. Covell’s advancement to be the 
head of his department came as no 
surprise to those who knew him, as he 
has been in Shell’s service since 1915 
when he began his career as clerk in 
California oilfields. He is married, has 
one son and lives in Hillsborough. 


* * 


Mr. and Mrs. Norville Wingate, 
Topeka, haven’t decided yet whether 
it pays to advertise. But after their 
wedding, they had little choice, for 
upon returning from their wedding 
trip, they found the above sign on their 
front lawn. Mr. Wingate is Topeka 
manager for Phillips Petroleum Co. 


M. J. Grogan and Wm. F. Kostelka, 
former president and _ vice-president, 
respectively, of Hurricane Oil Sales 
Co. and other Grogan oil company 
interests, will conduct a_ brokerage 
business and operate their bulk plants 
and retail outlets in the Louisiana area 
under name of Grogan Oil Co., Ine. 
Several of the Grogan companies were 
recently judged bankrupt and Opera- 
tions of the properties halted. 

Other Grogan oil company officials 
have found positions elsewhere. Leo 
Wilmeth, former assistant sales man- 
ager has been made sales official for 
Shamrock Oil & Gas Co., with head- 
quarters at Amarillo, Tex. 

C. C. Correll, former Grogan traffic 
manager, is freight representative for 
Southern railroad. 


* 


Clair Glinese, Independence, Kans., 
is now a Texaco distributor, at this 
location. Formerly, Mr. Glinese was 
associated with Fred Kistler, Home Oil! 
Co., Coffeyville, Kans. 


Tiring with ‘Life on the Road,” and 
having extensive connections with the 
Pittsburgh Tri-State area, G C. 
Sweitzer has organized a Petroleum 
Products Distributing Co. at Pitts- 
burgh, and will handle Waverly prod- 
ucts. At present, Mr. Sweitzer employs 
two salesmen and expects to increase 
his personnel. Oil Man Sweitzer has 
been in this industry since 1919, always 
in sales and marketing. He has worked 
with Gulf Refining Co., Richfield Oil 
Co. in California, Sun Oil Co. and has 
been with Waverly Lubricants Co. for 
past eight years, the last two years 
as sales manager. 


George R. Hopkins, U. S. Bureau of 
Mines’ assistant chief petroleum econ- 
omist, is mighty sorrowful these days. 
“Hop” has lost that “extra special” 
putter, with its moulded grip of plastic 
wood. For years, he has been carrying 
the putter along with him on his trips. 
Government business keeps him too 
busy in the daytime for a golf game 
but at nights he practices putting on 
notel rugs. Details are lacking as to 
where “Hop” lost the club: 
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